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Before  the  first  wave  hit  the  beach. 


Marconi  Station,  1901. 


It  all  started  with  a  small  shack  surrounded  by  antennas  on 
the  Cape  Cod  Shore.  The  first  transatlantic  wireless  communi¬ 
cation— a  technological  breakthrough  that  before  long  would 
sweep  Europe  and  America.  Back  then  they  called  it  the  wireless 
Today  we  call  it  radio. 

But  years  before  people  got  Marconi’s  message,  they  found 
messages  fron\all  around  the  world  in  The  Boston  Globe. 

We’ve  covered  everything  from  silent  movies  to  rock  videos. 
From  Murrow  to  Cronkite.  War  of  the  Worlds  to  Star  Wars.  If  it 
went  out  over  the  airwaves,  you  could  pick  it  up  in  TfirGloj?^ 

Which  is  why,  long  before  Marconi  brought  his  radio  to  t 
beach,  people  brought  home  The  Boston  Globe. 

5Iif  Boston  (globe 

A  wholly  owned  subsidiary  of  Affiliaied  Publications,  Inc. 


for  the  Santa  Fe  Opera,  for  example.  David  Elliott  in  Hollywood  for  movies^*''^^ 

Don  Freeman  in  Georgia  for  the  Peabodys.  Welton  Jones  on  Broadway.  Ed  Hutshing 
in  New  York  for  the  publishing  scene.  Bob  Laurence  coast  to  coast  for  the  television 
news.  Divina  Inlusino  in  Philadelphia  for  Live  Aid.  Robert  Pincus  in  Boston  for  the  Renoir 
retrospective.  Anne  Marie  Welsh  in  Washington,  D.C.,  for  the  Paris  Opera  Ballet. 

In  other  words,  don’t  stop  at  the  dty  limits.” 


^  A  Copley  Newspaper 


Different  newspapers  have  differ¬ 
ent  TV  listings  needs.  That’s  why  TV 
DATA®  offers  you  the  most  custom¬ 
ized  listings  on  the  market  today.  Just 
how  flexiWe  are  we?  Take  a  look: 

Flexible  delivery 

TV  Data  is  the  only  company  that 
offers  you  your  choice  of  camera-ready 
or  wire  delivery. 

Flexible  grids 

Descriptive  or  non^iescriptive,  ver¬ 
tical  or  horizontal  formats,  prime-time- 
only  to  24-hour  coverage,  full  day¬ 
time  or  combined  daytime,  adaptable  to 
fit  your  page  size. 

Flexible  movie  coverage 
Separate  breakout  by  title  only  or 


with  descriptions,  alphabetized  movie 
listings,  and  descriptions  that  can  in¬ 
corporate  quality  ratings  and  MPAA 
ratings. 

More  flexibility  means  better  ser¬ 
vice.  As  your  requirements  change, 
we  can  change  right  along  with  ycm. 
So  getting  all  you  need  from  a  TV 
listings  service  is  not  such  a  puzzle 
after  all. 


Call  Susan  J.  Winne,  TV  DATA- 
Glens  Falls,  800^33-9581,  (In  NY: 
518-792-9914),  John  Dodds,  TV 
DATA-Atlanta,  800-241-3895,  (In 
GA:  404-355-9884),  or  Johanne  C. 
White,  TV  DATA-Toronto, 
416-821-0661. 


ill  DA3A:ThefirstchoiceinTVlistings 
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AUGUST 

21-23— West  Virginia  Press  Association,  Annual  Convention,  Sheraton  Mar- 
tinsburg  Inn,  Martinsburg,  W.  Va. 

24-27— New  York  Newspaper  Publishers  Association,  Annual  Meeting,  The 
Sagamore  on  Lake  George,  Bolton  Landing,  N.Y. 


SEPTEMBER 

5-7— Environment/Chemophobia  Conference  for  Journalists,  Cospon¬ 
sored  by  the  Foundation  for  American  Communications  and  the 
Joyce  Foundation,  Harrison  Conference  Center  of  Lake  Bluff,  III. 
5-7— Missouri  Circulation  Managers  Association,  Holiday  Inn,  Joplin. 
10-12— American  Society  of  Sunday  and  Feature  Editors,  Palliser  Hotel, 
Calgary,  Canada. 

10-12— International  Newspaper  Promotion  Association,  European  Division, 
Conference,  Nova  Park  Hotel,  Zurich,  Switzerland. 

10-12— Interstate  Advertising  Managers  Association,  Sheraton  Lakeview 
Resort  Hotel,  Morgantown,  W.  Va. 

10- 12— Pennsylvania  Newspaper  Publishers'  Association,  Classified  Sales 

Conference,  Sheraton  Hotel,  Danville. 

11- 13— Illinois  Press  Association,  Annual  Convention,  Ramada  Renais¬ 

sance,  Springfield. 

11-14 — SNPA,  Leadership  Meeting,  White  Sulphur  Springs,  W.  Va. 
15-19— Inter  American  Press  Association,  42nd  General  Assembly,  Four 
Seasons  Hotel,  Vancouver,  B.C.,  Canada. 

18-20— Independent  Free  Papers  of  America,  Annual  Conference,  Marriott 
Airport  Hotel,  St.  Louis. 

20 — New  Jersey  Press  Association,  Advertising  and  Circulation  Confer¬ 
ence,  Henry  Chauncey  Conference  Center,  Educational  Testing 
Service,  Princeton,  N.J. 

20-23 — Central  States  Circulation  Managers  Association,  The  Concourse, 
Madison,  Wise. 

20- 24 — Canadian  Classified  Managers  Association,  Valhalla  Inn,  Thunder 

Bay,  Ontario. 

21- 24 — International  Newspaper  Promotion  Association,  Western  Region 

Conference,  Tropicana  Resort,  Las  Vegas. 

21- 25 — Newspaper  Advertising  Executives  Association,  Annual  Confer¬ 

ence,  Sheraton  Cavalier,  Saskatoon,  Saskatchewan,  Canada. 
23-24 — International  Videotex  Industry  Exposition  and  Conference,  Jacob 
Javits  Convention  Center,  New  York  City 

23- 26— National  Conference  of  Editorial  Writers,  The  Mills  House,  Charles¬ 

ton,  S.C. 

24- 27— National  Newspaper  Association,  Convention,  Opryland  Hotel, 

Nashville. 

24-27 — Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 
tion,  Sheraton  Station  Square,  Pittsburgh. 

24- 28— Women  in  Communications,  Inc.,  National  Professional  Conference, 

New  York  City. 

25- 28 — New  England  Newspaper  Operations  Association,  48th  Annual 

Conference,  Sheration  Islander,  Newport,  R.l. 

Seminars!  Workshops!  Clinics 

AUGUST 

24-27— SNPA  Foundation,  Seminar,  Business  Sections:  Daily  and  Weekly, 
Texas  Tech  University,  Lubbock. 

SEPTEMBER 

2- 8— ANPA/INPA,  Newspaper  Executives  Marketing  Seminar,  Scottsdale 

Conference  Center,  Scottsdale,  Ariz. 

3- 5— ICMA  Legal  Symposium,  Vanderbilt  Plaza  Hotel,  Nashville. 

7-10— SNPA  Foundation  Seminar,  Meeting  Competition  for  the  Advertising 

Dollar,  Trinity  University,  San  Antonio,  Texas. 

8-11/15— The  Poynter  Institute  for  Media  Studies,  Management  and  Entre¬ 
preneurship  for  Graduate  Students,  St.  Petersburg. 

10-12 — ICMA/Ohio  State  University  Circulation  Management  Seminar, 
Columbus. 

14- 16— SNPA  Workshop  for  Smaller  Newspapers,  Four  Seasons  Hotel,  San 

Antonio. 

15- 17— Inland  Daily  Press  Association,  Group  Newspaper  Seminar,  Westin 

O’Hare,  Chicago. 

22- 25— ANPA  Management  Development  Workshop,  The  Knickerbocker, 

Chicago. 
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By  Doug  Borgstedt 


About  Awards 


Lesher  award  winners.  The  Suburban  Newspapers  of 
America  presented  the  Dean  S.  Lesher  Award  to  the  Bick 
and  Donnelly  families,  who  each  started  chains  of  subur¬ 
ban  newspapers  in  the  communities  surrounding  St. 
Louis.  The  Lesher  Award  is  presented  in  recognition  of 
significant  contributions  to  the  advancement  of  the  subur¬ 
ban  newspaper  industry. 

Batten  honored.  James  K.  Batten,  president  of  Knight- 
Ridder  Inc.,  received  the  fourth  Ida  B.  Wells  Award  in 
recognition  for  his  efforts  to  recruit  minorities.  The  Wells 
award  is  sponsored  by  the  National  Conference  of  Edito¬ 
rial  Writers,  the  National  Association  of  Black  Journalists 
and  the  National  Broadcast  Editorial  Association. 

Media  advocate.  Les  Daughtry  Jr.,  editor  and  publisher 
of  the  Texas  City  Sun,  received  the  Media  Advocate 
Award  from  the  Small  Business  Administration  for  the 
Houston  region. 

Honorary  doctorate.  Robert  C.  Achorn,  president  and 
publisher  of  the  Worcester  (Mass.)  Telegraph  and 
Gazette,  received  an  honorary  doctorate  of  humane  letters 
from  Worcester  State  College. 

NNA  president  honored.  James  L.  Pate,  co-publisher  of 
the  Madill  (Okla.)  Record  and  Kingston  Texoman  was 
recently  chosen  as  the  recipient  of  the  1986  Milt  Phillips 
Award  given  by  the  Oklahoma  Press  Association.  The 
annual  award  is  given  for  contributions  to  the  community, 
state  or  profession. 

Graphics  ’86  winners.  The  winners  of  the  design  com¬ 
petition  at  Graphics  ’86  were:  Steve  Anderson,  Boulder 
Daily  Camera  for  best  section  front;  and  Randall  Wright, 
Santa  Rosa  Press  Democrat,  best  inside  pages. 
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Royal  Treatment 


Wedding  fit  for  a  prince 


Andrew  and  ‘Fergie’ 
get  the  royal  treatment 


It  was  royal  treatment,  the  kind  of  quality  journalism  readers  of  the  Daily  Record, 
Northwest  New  Jersey’s  top  newspaper  get  every  day. 

Karen  Touhey  jockeyed  for  position,  took  her  best  shot,  raced  to  Heathrow,  jetted  to 
Newark  International,  was  spirited  through  customs  while  battling  the  flu  and  the  clock  to 
reach  the  photo  lab  where  technician  Debbie  Correale  processed  17  rolls  of  color  film 
simultaneously.  Result:  Show-stopping  scenes  from  the  Royal  Wedding  —  almost  routine 
enterprise  by  one  of  America’s  leading  regional  newspapers. 
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The  Bear  Island  Mill  is  located 
in  Ashland,  Virginia.  We  own 
and  manage  a  75,000  acre  pine 
plantation  insuring  a  steady 
source  of  wood  supply. 


This  refiner  plate  is  an  integral 
part  of  the  thermal- mechanical 
pulp  making  process.  In  build¬ 
ing  the  state-of-the-art  facility, 
which  is  pollution  and  odor 
free.  Bear  Island  was  actively 
involved  in  developing  T.M.P. 
technology. 


NEWSPRINT 


A  modern  plant  with  a  high 
speed  twin- wire  machine  pro¬ 
duces  a  sheet  of  superior  quality 
suitable  for  4  color  printing 
on  modern  heatset,  offset,  and 
flexography  printing. 


Our  clients  include  some  of  the 
most  prestigious  publishers  in 
the  United  States.  For  more 
information,  contact  us  at  our 
corporate  headquarters:  80 
Field  Point  Road,  Greenwich, 
Connecticut  06830,  Telephone 
203-661-3344. 


SALES 


LTD. 
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Robart  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
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Press  gets  blame  mstead  of  praise 

Instead  of  being  commended  for  its  week-long  voluntary  embargo 
of  news  about  U.S.  military  assistance  in  the  Bolivian  anti-drug 
raids,  Defense  Secretary  Caspar  Weinberger  blasted  the  media  for 
what  he  claimed  were  news  leaks  that  stripped  the  element  of  sur¬ 
prise  from  the  operation. 

Surprise? 

The  only  reason  newspapers  broke  their  self-imposed  embargo  on 
the  story  was  that  practically  everyone  in  the  hemisphere  already 
knew  about  it.  The  Pentagon’s  security  shield  had  holes  so  big  you 
could  drive  a  truck  through.  Correspondents  for  both  the  Washing¬ 
ton  Post  and  the  Los  Angeles  Times  in  Rio  de  J aneiro  heard  about  the 
operation  a  week  before  it  was  to  take  place  (a  whole  continent 
removed  from  the  scene)  and  flew  to  La  Paz  for  confirmation.  The 
Time’s  even  got  confirmation  from  its  bureau  in  Washington.  And 
when  the  Bolivian  press  reported  the  story,  these  newspapers  con¬ 
cluded  (correctly,  in  our  opinion)  there  was  no  further  reason  to  keep 
it  from  the  American  public. 

No  one  in  government  pressured  these  newspapers  to  withhold 
news  of  the  drug  raids.  The  editors  did  so  voluntarily  knowing  that 
security  was  important  for  the  protection  of  American  troops. 

The  Defense  Secretary’s  wrath  is  misdirected.  He  should  go  after 
the  person  or  persons  who  blabbed  about  the  operation  to  make  it  an 
international  open  secret,  not  the  editors  who  had  details  of  the  story 
but  showed  the  kind  of  restraint  he  seeks  until  there  was  no  reason  to 
continue. 


Minority  hiring 

An  editor  of  the  Oakland  Tribune  in  California  found  very  little  to 
enthuse  about  in  the  report  on  minority  hiring  issued  by  the  Amer¬ 
ican  Society  of  Newspaper  Editors  at  its  April  meeting.  Even  though 
it  showed  an  upward  trend  in  the  last  five  years,  he  said  minority 
employment  in  the  newsrooms  of  daily  newspapers  is  still  only  6.3%. 
No  one  is  bragging  about  this  figure.  The  ASNE  committee  noted  the 
pace  of  progress  remains  slow. 

However,  there  are  some  plus  signs.  According  to  available  fig¬ 
ures,  minorities  in  the  nation’s  newsrooms  totaled  4%  in  1978,  5.3% 
in  1981,  5.76%  in  1984  and  6.3%  as  of  the  ASNE  study  earlier  this 
year.  Although  statistically  small,  the  largest  percentage  increase 
occurred  in  the  last  year,  reflecting  a  curve  that  hopefully  will  con¬ 
tinue  upward. 

The  biggest  plus  is  that  the  nation’s  newspaper  editors  are  trying 
to  do  something  about  it.  They  are  not  just  issuing  reports  and  then 
letting  the  matter  drop.  There  is  no  coercion  that  can  be  applied.  Only 
persuasion.  And  that  has  been  applied  as  subtly  as  telling  some 
newspapers  how  many  minorities  they  should  have  on  their  staffs, 
according  to  population  ratios,  as  was  done  in  the  last  ASNE  report. 

Progress  is  slow.  There  is  no  argument  about  that.  But  without  the 
determination  of  some  ASNE  leaders  in  the  last  few  years,  that 
progress  might  have  been  a  lot  slower,  or  even  non-existent. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 

Editor 

Robert  U.  Brown 
Managing  Editor 
John  P.  Consoll 
Associate  Editors 
David  Astor,  George  Garneau, 

Debra  Gersh,  Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
James  E.  Roper 
West  Coast  Editor 
M.  L.  Stein 

Advertising  Manager 

Donald  L.  Parvin 
Sales  Representatives 
Robert  J.  Mathes,  Michael  Rousseau, 
Durland  Stewart 

Advertising  Production  Manager 
Jerome  Poynton 
Editorial  Production  Manager 
Danielle  Bizzarre 
Circulation  Manager 
Wilfred  E.  Richards 
Promotion  Manager 
Mary  Joneve  McCormick 
Photocomposition  Manager 
Orlando  Velez 


General:  11  West  19th  Street,  New  York,  N.Y. 
10011;  (212)  675-4380, 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  60611;  (312)  645-0123.  Mark  Fitz¬ 
gerald,  Editor;  Michael  Rousseau,  Sales  rep¬ 
resentative. 

Washington,  D.C.:  National  Press  Building,  Suite 
1128,  Washington,  D.C.  20045;  (202)  662- 
7234.  James  E  Roper,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
90814;  (213)  597-1159.  M.  L.  Stein,  Editor 

Los  Angeles:  3700  Wilshire  Boulevard,  Suite  500, 
90010;  (213)  382-6346.  William  Marshall— 
Scott,  Marshall,  Sands  &  McGinley,  ad  rep¬ 
resentatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104;  (415)  421-7950.  Peter  Scott,  Patrick  F. 
Doyle— Scott,  Marshall,  Sands  &  McGinley,  ad 
representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0; 
(416)  833-6200.  Donald  Fenn,  Fenn  Co.,  Inc., 
ad  representatives. 
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Letters  to  the  Editor 


Puts  the  blame  on  advertisers 

revenue  (and  more  in  some  cases) 

Your  correspondent,  Edward  N.  The  two  major  advertising  catego-  than  retail  and  serves  as  a  unique 
Klein  who  wonders  why  newspapers  ries,  retail  and  classified,  account  for  index  to  the  relative  mortality  of  a 

are  on  a  “suicide  course”  (E&P,  July  the  survival  of  a  newspaper.  In  newspaper.  Because  the  public  will 

12)  should  serve  a  brief  stint  as  adver-  today’s  cost-conscious  economy,  generally  establish  one  paper  in  the 

tising  manager  of  a  so-called  ‘second’  retail  advertisers  who  advertise  in  an  market  as  the  classified  market  place 

newspaper  and  he’d  soon  discover  a.m.  paper  consider  the  p.m.  ‘dupli-  that  fortunate  paper  is  almost  in- 

that  it  is  the  advertisers  not  the  news-  cate’  coverage  and  vice  versa.  variably  the  survivor  in  the  competi- 

papers’  management  who  place  the  Classified  advertising  with  its  tive  battle. 

kiss  of  death  on  all  but  the  lead  paper  higher  rate  than  retail  generally  Daniel  L.  Lionel 

in  a  market.  accounts  for  almost  as  much  total  Syosset,  N.Y. 


Wants  source  for  figures 

Columnist  Roger  Simon,  quoted  in  What  I  want  to  know  is:  Who  says? 

E&P's  June  14,  1986,  issue,  states  Where  is  the  source  for  these  over- 
that  “on  any  given  weekend  night,  on  broad  statistics?  Common  sense  tells 
any  road  in  America,  one  out  of  every  us  this:  Since  the  Constitution  forbids 

10  drivers  is  drunk.”  the  police  from  stopping  people  at 

I  have  heard  this  before  in  a  casual  random  on  a  roadway  to  test  for 
conversation,  though  the  figure  drunkenness  (even  if  such  a  con- 
quoted  was  one  in  seven.  trolled  survey  could  be  financed  and 

set  up  by  a  neutral  research  founda¬ 
tion),  we  should  view  such  “statis¬ 
tics”  with  suspicion. 

George  L.  Garrigues 

(Garrigues  is  chairperson  of  the  De¬ 
partment  of  Mass  Communication, 

University  of  Bridgeport,  Conn.) 

Remembers  ‘Little  Benny’ 

In  your  June  14  column  Roy  Cop-  Benny’s  Book  written,  of  course,  by 
perud  asked  if  anyone  out  there  Lee  Page,  introduced  by  Don  Herold 
remembered  the  syndicated  feature  and  illustrated  by  Herb  Roth.  It  is  a 
“Little  Benny’s  Notebook.”  compilation  of  the  “Little  Benny” 

I  showed  the  mention  in  the  column  columns,  which  took  the  form  of  an 
to  a  distinguished  and  retired  attor-  on-going  diary  and  which  Don  Herold 
ney,  who  remembered  “Little  Ben-  described  as  “boy  talk  of  the  purest 
ny’s  Notebook”  nostalgically  and  ray  serene.” 

who  produced  a  book  entitled  Little  The  binding  of  the  book  indicated 

that  it  was  published  by  Macy- 
Masius.  Unfortunately,  the  first  four 
pages  are  missing,  so  there  is  no  way 
of  identifying  the  copyright  date. 

Your  editorial  workshop  column  is 
great.  I  have  read  it  for  a  long,  long 
time,  and  I  hope  it  goes  on  forever. 

William  A.  Dyer  Jr. 

(Dyer  is  president  of  Indianapolis 
Newspapers  Inc.) 

Deplores  redundancies 


Re:  ‘Investigative  reporting  — 
alive  and  well’  (E&P,  July  5): 
Enough  already.  The  term  “investi¬ 
gative  reporting-reporter”  et  al,  much 
like  “point  in  time”  —  both  unfortu¬ 
nate  memories  and  vestiges  of  our 
Watergate  episode  —  has  crept 

Likes  coverage 

Your  story  in  the  June  7  issue  about 
the  importance  of  good  circulation 
directors  was  interesting.  As  a  middle 
manager  in  circulation  with  high 
hopes  about  the  future  of  our  indus¬ 
try,  I  was  elated  to  discover  Mr. 
Stein’s  article  in  your  publication. 
Although  many  articles  published  in 
your  periodical  are  of  general  inter¬ 
est,  the  recent  increase  in  coverage  of 
matters  pertaining  to  circulation  is 
especially  welcomed  by  this  reader. 

Richard  J.  Thomas 

(Thomas  is  home  delivery  manager  for 
the  Evansville  (Ind.)  Printing  Corp.) 
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menacingly  into  our  Journalistic 
vocabulary  and  galaxy.  Too  bad.  As  a 
long-time  journalist-editor,  I  always 
have  been  under  the  impression  that 
what  makes  a  good,  responsible 
reporter  is  that  intangible  desire, 
ability  and  inclination  to  look  inside 


and  beyond  the  obvious  to  present  a 
full,  thorough  picture.  In  other  words, 
an  “investigative  reporter.”  So  why 
the  redundancy? 

Isn’t  that  what  any  good  reporter  is 
(or  should  be)  all  about  .  .  .  ? 

Norm  Oshrin 
Peoria,  Az. 


TVTOWIGHT 

What’s  on,  what’s  up,  what’s  sood,  what’s  bad  on  TV 

Faye  Zuckerman’s  daily  column  direct  from  Hollywood 
will  tell  your  readers  when  to  turn  it  on  or  turn  it  off. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
212-645-3000/Bill  Hissinbotham  in  Ft  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Anseles,  213-852-1579. 

SPEjCial  ffmRES'Sifr^^  Sales 

130  Fifth  Avenue,  New  York,  N.Y  10011 


7 


pregran  and  smoke,  your 
taby's  health  b  at  state,  loo. 

With  every  pufT,  you 
inhale  2,000  oornpouids. 

Of  these,  niooiine.  carbon 
motcude  and  beii20(a)pyrene 
«c  the  most  hvmfii]. 
can  cross  the  placental  barrier 
and  affect  the  oxygen  delivery 
lo  the  develcpii^  fetus. 

Uhtiraaety.  your  smoking 
affects  the  len^  and  wei^ 
of  your  baby  and  te  iMity  to 
bfcahe  cornxxly. 

So  qiat  smokir^  for  your 
bifoy's  siite.  Ifyou  can't  quit. 


p^eni  drug  ^xise.  This 
strong  family  support  helps 
develop  the  personal  values 
and  sclf-corufidenoe  to  resist 


It's  never  too  early  to  talk 
to  children  about  drugs,  even 
if  they 're  in  elementary 

Before  somebody  gives  them 
something  else. 


sotnehw  guiily  haw 
abolished. 


Every  year  fo  the  Unaed 
Stales  as  many  as  M.OOO 
children  are  presumed  ID  be 
the  victims  of  abductioru  by 
stiar^eis.  These  abductions 
are  camntfted  by  pedophiles, 
pomognphers.  bi^  marker 
baby  peddlers  and  chikSess 

EorUmaldy .  there  is 
something  you  can  do.  You 
can  leach  your  children  the 
skills  they  need  to  significantly 
reduce  the  risk  of  abductim. 

If  you  haven't  already 
talked  to  your  chlditn  about 
thb.  do  so  today,  h  could 
mate  a  world  difference. 


Four  tough  problems 
and  no  easy  answers. 


Cenlv  A 


SOME  PEOPLE  WOULD 
DO  ANYTHING  TO 
HAVE  KIDS  UKE  YOURS. 


But  that  doesn’t  mean  we  should  stop  talking 
about  the  issues  involved.  Because  the  more  we  talk, 
the  closer  we  may  come  to  solving  some  of  the 
problems. 

This  is  why  The  Plain  Dealer  is  proud  to  sponsor 
a  continuing  series  of  these  and  other  public  service 
messages  focusing  on  the  most  controversial  and 
compelling  issues  in  the  world  today. 

In  each  message,  we  not  only  outline  the 
specific  problem,  we  offer  advice  and  a  method  for 
obtaining  further  help  through  a  concerned  local 
agency  or  group. 

The  Plain  Dealer  has  won  several  awards  for  this 
campaign.  However,  the  best  award  is  knowing  that 
we’re  helping  people  find  the  assistance  they  need. 

Leadership  in  Cieveiand  is... 

The  Plain  Dealer 

OHIO’S  LARGEST  NEWSPAPER 
Represented  nationally  by  Newhouse  Newspapers,  Inc. 
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DPI  begins  its  comeback 

New  wire  service  owner,  Mario  Vazquez  Raha,  plans  to  expand  editorial 
and  photo  staff  in  areas  that  were  depleted  during  the  bankruptcy  period 


By  John  Consoli 

New  United  Press  International 
owner  Mario  Vazquez  Rana  has 
authorized  the  hiring  of  25  new 
reporters  and  photographers  and  the 
opening  of  a  news  bureau  that  is 
expected  to  cost  close  to  $1  million  in 
salaries  and  ancillary  costs. 

Vazquez  said  this  is  the  first  step  of 
a  multi-stage  program  aimed  at 
improving  the  UPl  editorial  product 
and  restoring  some  of  the  personnel 
cutback  prior  to  the  filing  of  bank¬ 
ruptcy  by  the  news  service’s  previous 
owners. 

“I  want  people  to  have  confidence 
in  me,  but  they  must  realize  I  can’t  do 
it  overnight,”  said  the  publisher  of  62 
Mexican  newspapers  whose  circula¬ 
tion  has  grown  from  600,000  to  2.1 
million  since  he  acquired  them. 

Vazquez  indicated  that  while  the 
UPI  editorial  product  did  not  diminish 
during  the  bankruptcy  process,  he 
believes  the  wire  service  lost  some 
quality  editorial  people  who  must  be 
rehired.  Also,  he  said,  there  are  some 
news  bureaus  where  staff  cuts  took 
place  that  need  to  be  staffed  up  again. 

The  new  owner  of  UPI  recently 
sent  a  letter  to  subscribers  in  which  he 
solicited  their  views  on  how  the  wire 
service  can  be  improved. 

He  said  he  has  received  hundreds 
of  responses  and  based  on  those 
responses  will  act  to  make  improve¬ 
ments  to  the  service  that  he  hopes  will 
encourage  non-subscribers  to 
become  new  clients. 

Vazquez  said  20  of  the  reporters 
and  photographers  to  be  added  will  be 
in  various  sections  of  the  United 
States.  Four  reporters  will  be  added 
abroad  —  one  in  Nairobi,  one  in 
South  Africa  and  two  in  Central 
America,  most  likely  in  Nicaragua 
and  Honduras.  In  addition  a  new 
bureau,  initially  staffed  by  one  per¬ 
son,  will  be  opened  in  Bahrain. 

Vazquez  said  the  hiring  will  be  the 
responsibility  of  UPI’s  editor-in-chief 


Maxwell  McCrohon. 

Stressing  that  he  will  authorize  edi¬ 
torial  expenditures  but  will  not  get 
involved  in  the  day-to-day  operations 
of  the  news  report,  Vazquez  said, 
“It’s  Max’s  responsibility  to  hire 
these  people.  He  has  two  months,  but 
I  would  like  for  him  to  do  it  in  one.” 

Vazquez  said  he  would  like  to  see 
McCrohon  “try  to  get  back  some  of 
the  good  people  who  left  UPI  for 
other  jobs”  during  the  bankruptcy 
proceedings. 


One  person  UPI  has  already  hired 
back  is  Joe  Domek  as  director  of  com¬ 
munications.  Domek  had  left  to  take  a 
position  at  Electronic  Data  Systems 

More  E&P  coverage 
of  UPI  next  week 

This  week  Editor  &  Publisher 
managing  editor  John  Consoli  and 
associate  editor  Andrew  Radolf  con¬ 
ducted  a  lengthy  interview  with  new 
United  Press  International  owner 
Mario  Vazquez  Raha  at  his  Washing¬ 
ton,  D.C.  office. 

This  issue  of  E&P  reports  on  UPI’s 
initial  plans  as  its  new  owner  attempts 
to  turn  the  financially  troubled  wire 
service  around  following  its  bank¬ 
ruptcy.  And,  Vazquez  answers 
charges  that  he  might  be  planning  to 
“Mexicanize”  the  wire  service. 

Next  week,  E&P  will  examine 
other  areas  in  which  questions  have 
been  raised  about  the  controversial 
Mexican  publisher  and  examine  the 
treatment  he  has  received  in  the  U.S. 
media. 


(EDS). 

Vazquez  said  he  confers  with 
McCrohon  several  times  a  day,  but 
doesn’t  ask  what  stories  are  going  out 
over  the  wire. 

“In  general,  I  want  to  expand 
UPI’s  coverage,”  Vazquez  said.  “I 
have  to  get  involved  to  the  extent  that 
I  have  to  authorize  expenditures  in 
order  to  to  that.” 

Vazquez  said  the  hiring  of  25 
reporters  and  photographers  is  the 
first  “concrete  step,”  and  promised 


UPI  subscribers  that  at  “Stage  2”  of 
his  rebuilding  plan,  he  will  eventually 
reopen  local  bureaus  in  some  13  states 
where  they  were  closed  by  the  previ¬ 
ous  owners. 

Altogether,  70  to  80  full-time  or 
part-time  reporters  and  photogra¬ 
phers  will  be  added  to  the  UPI  staff, 
he  said. 

“Stage  3”  of  his  plan  will  be  to 
improve  photo  distribution  by 
switching  to  a  digital  delivery  system. 
He  said  the  news  service  has  trans¬ 
mitted  photos  internally  via  digitized 
systems,  but  his  goal  is  to  deliver 
photos  that  way  to  clients. 

“Stage  4”  of  his  plan  will  be  to 
standardize  delivery  of  the  news 
product  by  eliminating  the  high  cost 
of  land  lines  and  delivering  to  all  sub¬ 
scribers  via  satellite. 

Another  area  Vazquez  has  been 
working  on  is  the  strengthening  of 
UPI’s  arrangement  with  Reuters  for 
the  distribution  of  foreign  photos. 

In  1984,  UPI  sold  its  foreign  photo 
operations  to  Reuters  for  nearly 
$6  million.  Under  that  arrangement, 
(Continued  on  page  10) 


Vazquez  said  he  would  like  to  see  McCrohon  “try  to 
get  back  some  of  the  good  people  who  left  UPI  for 
other  jobs”  during  the  bankruptcy  proceedings. 


New  UPl  owner  to  skeptics:  UPl  will  be  a  tool  of  no  one 

Vazquez  refutes  rumors  that  he  plans  to  ‘Mexicanize'  UPl 


By  John  Consoli 

Mexican  publisher  Mario  Vdzquez 
Rana,  the  new  majority  owner  of 
United  Press  International,  has 
stressed  to  U.S.  newspaper  execu¬ 
tives  that  he  is  not  going  to  “Mexi- 
canize”  the  American-based  news 
agency  or  turn  it  into  a  tool  of  the 
Mexican  government. 

In  a  recent  letter  to  subscribers 
Vazquez  stated: 

“I  have  realized  there  is  a  degree  of 
concern  about  a  Mexican  purchasing 
an  international  news  agency  head¬ 
quartered  in  the  United  States. 

“On  this  subject,  let  me  again  be 
unequivocal:  I  have  no  interest  or 
intention  of  using  the  news  agency  to 
further  any  personal  ambition,  to 
favor  any  person,  any  cause,  any 
region  or  any  country. 

“You  may  rest  assured  that  UPl 
will  strengthen  the  American  tradi¬ 
tion  of  press  freedom  through  an 
implacable  defense  of  the  principle  of 
free  flow  of  information  around  the 
world,  a  cause  in  which  U.S. 


publishers  have  always  been  in  the 
vanguard.” 

In  an  interview  with  E&P  this 
week,  Vdzquez  said  when  the  agree¬ 
ment  to  acquire  UPl  was  negotiated, 
he  agreed  to  bring  into  UPl  no  more 
than  six  people  from  his  Mexican 
operations. 

Next  week  E&P  will  examine  in  more 
detail  the  campaign  by  some  to  link 
Vdzquez  with  officials  in  the  Mexican 
government. 

He  has  decided  to  bring  in  only 
three  and  they  are  already  in  place. 

One  is  Linda  Garcia,  who  was 
director  of  publicity  and  promotion 
for  his  62  Mexican  newspapers.  Gar¬ 
cia  worked  closely  with  Vazquez 
during  the  negotiations  and  at  UPl  she 
will  be  his  personal  assistant. 

A  second  Mexican  brought  in  by 
Vdzquez  is  Guillermo  Chao,  who  was 
one  of  his  regional  directors  in 
Mexico  —  in  charge  of  some  22 
newspapers.  Chao  will  be  involved  in 
“operational”  areas. 


The  third  Mexican  native  brought 
in  by  Vazquez  is  Salvatore  Barros,  a 
lawyer,  who  will  act  as  a  consultant. 
Vazquez  said  he  will  not  act  as  a 
lawyer  representing  UPl,  but  merely 
as  an  adviser  to  him.  He  said  Barros 
studied  in  the  U.S.  and  lived  in 
Washington,  D.C.  for  seven  years. 

Vazquez  said  he  has  no  plans  to 
bring  in  anyone  else  from  his  Mexican 
organization. 

Commenting  further  on  the  innuen¬ 
dos  that  have  him  “Mexicanizing” 
UPl,  Vazquez  said,  “I  love  my  coun¬ 
try,  but  the  first  time  that  I  would  try 
to  defend  my  country’s  position 
through  UPl,  I  would  be  digging 
UPI’s  grave.  I  didn’t  spend  $41  mil¬ 
lion  to  buy  UPl  to  throw  my  money 
away.” 

Vdzquez  said  maybe  the  only  way 
to  quiet  those  who  are  spreading  the 
rumors  is  through  time. 

“The  only  real  way  to  defend 
against  it  is  through  time,”  he  said. 
“Those  who  are  concerned  about  it 
will  have  to  see  for  themselves.” 


UPl  comeback 

(Continued  from  page  9) 


UPl  distributes  Reuters’  photos  in  the 
U.S.  and  Reuters  distributes  UPI’s 
photos  abroad. 

The  original  deal  was  entered  into 
by  former  UPl  owners  Douglas  Ruhe 
and  William  Geissler.  During  the 
bankruptcy  proceedings,  some  UPl 
officials  questioned  that  transaction 
as  having  been  for  too  tittle  reim¬ 
bursement  to  UPl.  Those  officials 
indicated  that  UPl  might  seek  to 
undo  the  sale. 

Vazquez  said  he  did  not  know  if 
that  could  be  done,  but  indicated  that 
he  had  met  with  Reuters’  officials  on 
two  occasions  to  see  if  the  agreement 
could  be  strengthened. 

One  area  Vdzquez  hoped  Reuters 
would  be  receptive  to  is  the  adding  of 
photo  services  to  whatever  news 
bureaus  UPl  opens  abroad. 

“It  would  be  my  interpretation  of 
the  current  agreement  that  they 
would  have  to  do  this  and  it  is  my 
hope  that  they  will,”  Vazquez  said. 

Vdzquez  said  he  is  putting  in  16- 
hour  days  at  the  office  and  visiting 
UPl  subscribers  on  weekends. 

“UPl  is  like  a  sick  patient,”  he 
said.  “Right  now  I  am  taking  X-rays 


Mario  Vdzquez  Rana 

to  find  out  exactly  what  needs  to  be 
done  to  cure  it.” 

He  said  he  has  not  hired  a  “second 
in  command”  to  replace  Luis 
Nogales,  who  resigned  in  early  July  as 
chairman/chief  executive  officer, 
because  “at  this  point  I  am  still  learn¬ 
ing  about  UPl  and  gathering  informa¬ 
tion  on  what  needs  to  be  done.  Then  I 
will  begin  deligating  duties.” 

Vazquez  said  he  asked  Nogales  to 
stay  at  UPl  as  number  two  executive, 
but  Nogales  declined. 


“I  asked  all  the  current  UPl  execu¬ 
tives  to  stay  on,  especially  Luis 
Nogales,”  Vazquez  said.  “He  told 
me  he  felt  he  had  completed  his  mis¬ 
sion  at  UPl  and  wanted  to  move  on. 
He  told  me  that  he  had  been  the  chair¬ 
man  and  now  I  have  that  role.  We 
then  agreed  on  the  circumstances  of 
his  departure.” 

Vazquez  said  Nogales  will  be  avail¬ 
able  in  an  advisory  capacity  and  that 
he  ieft  on  good  terms. 

“He  was  a  very  important  man  in 
this  operation.  He  is  of  Mexican 
extraction,  speaks  Spanish.  We 
became  friends,”  said  Vdzquez  of 
Nogales. 

Other  sources  at  UPl  pointed  out 
that  it  was  Nogales  who  headed  the 
UPl  team  that  negotiated  the  sale  with 
Vdzquez  and  that  Nogales  had  taken  a 
hard  line  during  the  negotiations  in  an 
attempt  to  get  the  wire  services  as 
much  money  as  he  could.  If  he  had 
stayed  on,  he  would  have  had  to  work 
for  the  same  man  he  sat  on  the  oppo¬ 
site  side  of  the  bargaining  table  with. 

Contacted  by  E&P  prior  to  the 
interview  with  Vdzquez,  Nogales 
said,  “I  directed  a  difficult  bidding 
process.  I  negotiated  a  very  hard  con¬ 
tract.  One  favorable  to  UPl.  You 
don’t  enamor  yourself  to  anybody 
that  way.” 

Nogales  added,  “Most  CEO’s  don’t 
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survive  a  sale.” 

Vazquez  said  he  will  concentrate 
on  the  administrative  side  of  UPI. 

McCrohon  will  continue  to  run  the 
editorial  department,  assisted  by 
UPI’s  executive  vice  president  and 
head  of  the  international  division 
Mike  Hughes  and  UPI  managing  edi¬ 
tor  Ron  Cohen. 

William  Morrissey,  who  resigned 
from  his  post  as  president  of  the  Wire 
Service  Guild  to  accept  a  job  with 
UPI,  will  begin  sometime  this  month. 

Vdzquez  said  he  is  not  sure  what 
position  Morrissey  will  hold,  but  he 
will  not  be  involved  in  labor  relations. 

Vdzquez  said  in  his  contact  with 
Morrissey  during  the  UPI  bankruptcy 
proceedings  he  became  “impressed 
with  Morrissey’s  knowledge  of  how  a 
news  agency  is  run.” 


But  Vdzquez  expressed  surprise 
that  Morrissey  had  announced  he  was 
joining  UPI  before  a  job  title  had  been 
selected  for  him. 


Vazquez  said  he  is 
putting  in  16  hour  days 
at  the  office  and  visiting 
UPi  subscribers  on 
weekends. 


“He  announced  it  on  his  own,” 
Vdzquez  said.  “I  knew  he  was  going 
to  resign  from  the  Wire  Service  Guild, 
but  I  didn’t  know  he  would  announce 
he  was  joining  UPI.” 

Vdzquez  said  there  is  “no  firm 


deadline”  for  UPI  to  begin  earning  a 
profit.  Right  now,  he  said,  it  is  still 
operating  in  the  red. 

He  said  it  will  take  at  least  one  year 
to  rebuild  UPI  internally. 

“The  encouraging  thing,”  he  said, 
“is  that  the  editorial  side  did  not  suf¬ 
fer  as  much  as  the  business  side.” 

He  said  UPI  has  “managed  to 
achieve  a  stoppage  in  the  tendency 
toward  cancellations”  by  subscrib¬ 
ers. 

In  the  coming  months,  he  is  hoping 
to  personally  meet  as  many  subscrib¬ 
ers  personally  as  he  can. 

While  putting  in  16-hours  days  in 
the  office  during  the  week,  Vdzquez 
said  he  is  free  on  weekends  to  meet 
subscribers. 

“I’m  available  on  Saturdays  and 
Sundays  for  visits,”  he  said. 


New  York  News  plans  to  lay  off  124  mailers 


The  New  York  Daily  News  has 
informed  the  mailers  union  that  it 
plans  to  lay  off  124  of  its  members  at 
the  newspaper’s  Kearny,  N.J.,  satel¬ 
lite  plant. 

The  News  said  the  layoffs  are  part 
of  a  cost-cutting  program  initiated  as  a 
result  of  the  announced  closings  of 
two  major  New  York  City  retailers, 
Gimbels  and  Orbach’s.  The  two 
stores  did  about  $10.8  million  a  year  in 
advertising  business  with  the  News. 

The  124  workers  to  be  laid  off 
placed  advertising  inserts  for  the 
News’  magazine  in  the  Sunday  edi¬ 
tion.  The  newspaper  said  it  will  real¬ 
ize  substantial  savings  from  subcon¬ 
tracting  the  work  to  National  Insert¬ 


ing  Systems  Inc.,  but  did  not  provide 
any  figures. 

Mailers  union  president  George 
McDonald  said  the  layoffs  violate  the 
union’s  collective  bargaining  agree¬ 
ment  with  the  News. 

“We’re  going  to  fight  the  News  on 
it,”  he  said,  either  through  arbitration 
or  the  courts.  “They  do  not  have  the 
right  to  unilaterally  job  out  the 
work.” 

Gregory  Thornton,  News  vice 
president  for  industrial  relations,  said 
the  mailers  union  has  refused  since 
last  May  to  meet  with  management 
about  manning  levels  at  the  Kearny 
plant.  He  said  the  refusal  to  negotiate 
led  to  the  decision  to  subcontract  the 


work. 

Thornton  also  said  the  News’  mail- 
room  costs  in  Kearny  were  above  the 
newspaper  industry  norm. 

McDonald  contended  that  he  has 
offered  to  negotiate  the  entire  mailers 
union  contract,  which  expires  on 
March  30,  1987,  but  is  not  willing  to 
negotiate  “piecemeal.” 

“They  don’t  want  legitimate  nego¬ 
tiations,”  he  said.  “They  just  want  to 
go  piecemeal  and  negotiate  what  they 
want  to  negotiate.” 

McDonald  said  the  mailers  union 
has  a  total  of  550  members  working  at 
the  News  with  an  average  salary  of 
$625  a  week. 


ANPA  survey:  third-class  mail  nearly  as  fast  as  first  class 


The  American  Newspaper 
Publishers  Association  has  con¬ 
ducted  a  second  survey  which  found 
that  lower  cost  third-class  mail  sorted 
by  carrier  route  is  delivered  nearly  as 
fast  as  first-class  mail. 

The  results  were  obtained  from  a 
five-city  test  completed  for  ANPA  in 
Wilmington,  Del.;  Oakland,  Calif.; 
Sherman,  Texas;  Lawrence,  Texas; 
and  Madison,  Wis.,  by  Ruder  Finn  & 
Rotman,  an  independent  communica¬ 


tions  firm. 

“Nationally,  it  took  two  days  after 
mailing  to  achieve  delivery  of  97.5% 
of  the  first-class  mail,  compared  to 
three  days  delivery  for  97%  of  the 
third-class  mail  sorted  by  carrier 
route,”  ANPA  said.  “The  first-class 
envelopes  required  more  than  eight 
times  the  postage  as  the  identical 
material  in  the  third-class  enve¬ 
lopes.” 

ANPA  charged  that  its  survey 


results  prove  that  third-class  postal 
rates  do  not  fairly  reflect  the  actual 
cost  of  delivering  that  category  of 
mail.  The  association  has  long  con¬ 
tended  that  the  U.S.  Postal  Service  is 
using  the  higher  first-class  rates  to 
subsidize  third  class  in  an  effort  to 
boost  its  business  in  that  category. 

ANPA  conducted  its  first  mail 
delivery  survey  in  1985  which 
involved  seven  cities.  The  first  survey 
had  results  similar  to  the  recent  one. 


El  Mundo  blasts  Puerto  Rican  journalists’  group 


The  San  Juan-based  El  Mundo 
blasted  the  Puerto  Rican  Journalists 
Association  for  refusing,  at  its  recent 
annual  meeting,  to  condemn  the  gov¬ 
ernment’s  closing  of  La  Prensa, 
Nicaragua’s  opposition  newspaper. 

“No  valid  argument  can  be  made  to 
justify  an  action  which,  like  the  clos- 


’  ing  of  a  newspaper,  seriously  com¬ 
promises  the  values  of  a  society  and 
represents  an  insult  to  the  most  ele¬ 
mental  rights  given  a  people,”  the 
Spanish-language  newspaper  said  in 
an  editorial. 

It  added  the  refusal  to  pass  the 
resolution  condemning  the  newspa¬ 


per  closing  “will  affect  the  image  of 
Puerto  Rican  journalism.” 

At  the  same  convention,  the  associ¬ 
ation  voted  15  to  1 1 ,  with  nine  absten¬ 
tions,  to  approve  a  resolution  saluting 
the  seventh  anniversary  of  the  Sandi- 
nista  revolution. 
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Arbitrator  says  paper  must  reinstate  fired  cartoonist 


An  arbitrator  has  ruled  that  the 
Philadelphia  Daily  News  must  rein¬ 
state  cartoonist  Rob  Lawlor  who  was 
fired  in  February  1985  for  putting  his 
estranged  wife’s  phone  number  into  a 
drawing  about  the  Ethiopian  famine 
which  was  published  in  the  newspa¬ 
per. 

The  Guild  hailed  the  ruling  as  a 
“resounding  victory.” 

Arbitrator  Louis  Aronin  agreed 
with  the  Philadelphia  Newspaper 
Guild’s  contention  that  Lawlor’s 
inclusion  of  the  phone  number 
showed  poor  judgment  but  was  not  a 
reason  for  discharge. 

The  arbitrator  awarded  Lawlor 
back  pay,  except  for  a  two-week  sus¬ 
pension  allowed  the  company,  in 
addition  to  reinstatement. 

The  Guild’s  contract  with  the  Daily 
News  makes  an  arbitrator’s  decision 
binding. 

The  Dec.  24, 1984,  cartoon  showed 
a  starving  Ethiopian  child  holding  an 
empty  bowl  through  the  bars  of  the 
universal  price  code.  The  numbers  at 
the  bottom  of  the  cartoon  to  designate 
the  price  code  were  actually  the  area 
code  and  phone  number  of  Lawlor’s 
ex-wife. 


After  the  cartoon  appeared,  the 
wife’s  lawyer  sent  the  newspaper  a 
letter  threatening  to  sue  the  Daily 
News  for  invasion  of  privacy. 

During  the  arbitration  proceedings, 
the  Daily  News  also  charged  Lawlor 
with  plagiarizing  the  concept  for  the 
cartoon.  The  arbitrator  rejected  the 
charge,  saying  the  newspaper  failed 
to  establish  that  Lawlor  “consciously 
and  intentionally”  plagiarized  the 
work  of  other  cartoonists. 


Lawlor  returned  to 
work  at  the  Daily  News 
on  July  21,  but  he  was 
assigned  to  the 
advertising  art 
departntent . . . 


Lawlor  returned  to  work  at  the 
Daily  News  on  July  21,  but  he  was 
assigned  to  the  advertising  art  depart¬ 
ment  where  he  worked  for  several 
years  before  becoming  an  editorial 
cartoonist. 

“We  weren’t  going  to  return  him  to 


the  political  cartooning  position 
because  we  obviously  don’t  have 
enough  faith  in  him  to  hold  that  posi¬ 
tion,”  said  Daily  News  editor 
Zachery  Stalberg. 

The  editor  said  Lawlor’s  assign¬ 
ment  to  the  advertising  department 
was  in  keeping  with  the  arbitrator’s 
decision.  He  said  the  ruling  was  that 
Lawlor  must  be  given  a  “substan¬ 
tially  equivalent”  job  at  the  newspa¬ 
per. 

“Our  view  is  he  is  being  paid  the 
same  and  has  experience,”  Stalberg 
said. 

However,  the  Guild  is  contending 
that  Lawlor  should  be  given  a  news¬ 
room  position.  Its  attorney,  Lee  Jack- 
son,  and  Daily  News  attorney  Joseph 
Priory  have  been  meeting  to  resolve 
the  issue. 

“The  Guild  maintains  that  (adver¬ 
tising  department  assignment)  vio¬ 
lates  the  arbitrator’s  award,”  said 
Robert  Daniels,  a  Philadelphia  Guild 
staff  member.  “It  is  not  substantially 
equivalent.  He  should  be  returned  to 
the  editorial  cartoonist  job.” 

Daniels  said  the  Guild  attorney  will 
ask  the  arbitrator  to  clarify  his  ruling 
in  writing. 


California  daily  sued  over  two  published  letters 


By  Kathryn  Keatley  Garvey 

Two  letters  to  the  editor  published 
in  the  Vacaville  (Calif.)  Reporter  have 
resulted  in  charges  of  libel  and  a  law¬ 
suit  filed  against  the  newspaper,  the 
publisher,  the  managing  editor  and 
the  two  letter  writers. 

The  suit,  filed  by  Dottye  O’Hara, 
president  of  the  Vacaville  Unified 
School  District  Board  of  Trustees, 
seeks  monetary  damages  from  the 
Reporter  and  the  four  named  indivi¬ 
duals. 

The  lawsuit  is  expected  to  be  the 
first  libel  case  in  the  history  of  Solano 
County  to  go  to  trial,  according  to 
Superior  Court  Judge  Dwight  C.  Ely, 
who  ruled  in  March  that  O’Hara  has 
legal  grounds  to  sue  over  the  letters. 

O’Hara  must  now  prove  the  news¬ 
paper  and  the  letter  writers  acted  with 
malice  or  reckless  disregard  of  the 
truth. 

The  letters,  published  in  the 
Reporter  in  April  1984,  attacked 
O’Hara’s  stand  supporting  govern¬ 
ment  funding  of  the  country’s  family 
planning  program. 

O’Hara  testified  at  the  Solano 


County  Board  of  Supervisors’  meet¬ 
ing  in  March  1984  at  which  the  super¬ 
visors  approved  the  funding  in  a  3-2 
vote.  The  board  action  was  strongly 
opposed  by  anti-abortionists  who 
wrote  letters  to  the  Reporter  criticiz¬ 
ing  the  controversial  decision. 


The  Reporter’s 
attorney,  Vacaville 
lawyer  E.  Bradley 
Nelson,  contends  the 
newspaper  shouldn’t  be 
held  liable  for  editorial 
letters. 


Neither  of  the  two  letters  submitted 
to  the  Reporter  adheres  to  the  news¬ 
paper’s  written  letter-to-the-editor 
policy.  One  letter,  by  an  “Ann 
Jones,”  was  unsigned  and  did  not 
include  the  author’s  street  address  or 
telephone  number.  The  letter  was 
typed. 

The  other  letter,  by  a  “Roberta 


(Robbie)  Tucker,”  gave  a  non-exis¬ 
tent  street  address,  a  telephone  num¬ 
ber  that  turned  out  to  be  that  of  a  local 
Baptist  church;  and  was  signed  by 
what  is  believed  to  be  a  fictitious 
name.  That  letter  was  handwritten. 

The  Jones’  letter  charged  that 
O’Hara  supported  the  state’s  Gay 
Rights  Amendment  (she  did  not), 
accused  her  of  propagating  the  teach¬ 
ings  of  Margaret  Sanger,  founder  of 
Planned  Parenthood,  and  quoted  a 
passage  from  a  Family  Planning  pam¬ 
phlet  that  said:  “Sex  is  fun  and  joyful 
and  courting  is  fun  and  joyful  and  it 
comes  in  all  types  of  styles,  all  of 
which  are  OK.” 

O’Hara  objected  to  the  letter  to 
managing  editor  Steve  Huddleston, 
and  on  April  4,  a  correction  ran  on  the 
editorial  pages:  “A  letter  published  in 
the  April  4  edition  of  the  Reporter 
implied  that  Vacaville  school  trustee 
Dottye  O’Hara  was  propogating  the 
teaching  of  Margaret  Sanger,  founder 
of  Planned  Parenthood  .  .  .  O’Hara 
does  not  propogate  the  actual  or 
alleged  teachings  of  Margaret  Sanger. 

(Continued  on  page  31) 
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Rembrandt  would  have  loved  him! 

New  York  Times  newsroom  receptionist  sports  a  26-inch  mustache 


By  Joseph  Deitch 

What  wouldn’t  any  of  us  have  given 
to  have  had  our  portrait  painted  by 
Rembrandt!  Or  Franz  Hals.  Or  Van 
Dyck.  Or  Vermeer,  Velasquez,  van 
Gogh  or  Whistler.  Assuming,  of 
course,  they  had  a  reason  for  wanting 
to  paint  you. 

One  look  at  George  Merle,  a  recep¬ 
tionist  at  the  New  York  Times,  and 
they  would  have  grabbed  him  off  the 
street,  sat  him  down  and  promptly 
immortalized  him  on  canvas.  You 
would  see  the  results,  probably,  at  the 
Metropolitan  Museum  or  the  Louvre. 

For  that  to  happen  to  you,  though, 
you  would  need  Merle’s  26-inch  mus¬ 
tache.  “Twenty-six-plus,”  he  cor¬ 
rects.  Mustached  men  seem  to  have 
been  favorite  subjects  for  Dutch- 
school  and  other  classical  artists. 
Oddly,  visitors  appearing  at  Merle’s 
desk  outside  the  Times’  third-floor 
newsroom  are  not  too  surprised  to  see 
a  distinguished-looking  man  with  a 
26-inch-plus  mustache  going  loop-to- 
loop  around  his  face. 

If  any  receptionist  at  any  of  the 
nation’s  1,676  daily  newspapers  had 
to  sport  what  may  be  the  longest  mus¬ 
tache  in  U.S.  journalism,  why  would 
it  not  be  someone  at  the  New  York 
Times?  It  would  simply  be  another 
record  or  top  achievement  for  the 
paper,  along  with  acres  of  Pulitzer 
certificates  on  corridor  walls  and  car¬ 
loads  of  other  prizes. 

Some  visitors  say  Merle  puts  them 
in  mind  of  everything  from  ex-Haps- 
burg  royalty,  a  circus  master  of  cere¬ 
monies  or  lion  tamer  to  William  How- 


(Deitch  is  a  frequent  contributor  to 
E&P.) 


ard  Taft,  perhaps  our  most  heavily 
mustached  president.  But  Mr.  Taft’s 
handlebars  were  teenage  fuzz  com¬ 
pared  to  Merle’s  huge  coils. 

Merle  was  asked  how  long  it  might 
take  to  grow  a  26-inch  mustache,  in 
case  other  news  receptionists  want  to 
follow  suit. 

“Allow  yourself  15  years  and 
plenty  of  beeswax  to  keep  shaping 
it,”  he  said,  lightly  twirling  each  13- 
inch  loop  on  his  face. 


The  inspiration  for  his  mustache, 
he  said,  was  a  family  picture  of  his 
grandfather,  a  policeman  in  a  town 
near  Frankfurt.  It  shows  him  with  the 
typical  walrus  mustache  and  spiked 
helmet  worn  by  German  police  in  the 
old  days.  His  mustache  merely  goes 
up  a  bit  at  the  ends  and  might  be  eight- 
inches  long. 

“I,  however,  went  to  these  big  cir¬ 
cles  or  twists,  not  one  but  two  on  each 
cheek.  Merle  said  as  he  bantered  with 
news  personnel  flitting  past  him.  To 
some,  on  condition  that  they  smile,  he 
gave  advance  copies  of  that  Sunday’s 
Times  Magazine  and  Book  Review. 

“But  grandpa  was,  indeed,  the 
genesis  for  all  that  you  see,”  he  said 
again,  with  another  twirl  of  both  mus¬ 
tache  ends.  White  haired  and  ruddy 
and  beaming  like  a  beer-garden  kap- 
pelmeister  acknowledging  applause, 
one  also  pictured  the  Times’  recep¬ 
tionist  in  black  velvet  beret  with 


ostrich  feather  being  painted  by  an 
ecstatic  Franz  Hals,  who  might  well 
have  made  Merle  the  model  for  his 
famous  ‘Laughing  Cavalier’.” 

Merle  has  been  with  the  Times  for 
19  years,  8  as  a  third-floor  landmark. 
He  started,  modestly,  to  cultivate  a 
single  twist  in  his  mustache  during  its 
first  seven  years.  With  that  achieved, 
he  trained  it  to  go  into  a  second  full 
twist.  It  takes  daily  upkeep  to  main¬ 
tain  those  perfect  spirals,  which  seem 


to  be  climbing  up  his  face  like  morning 
glories  ascending  a  wall. 

At  Christmas  time,  children  are  apt 
to  point  to  him  as  Santa  “and  make 
my  day  when  they  say  that,”  he  said. 
The  hazards  in  maintaining  a  26-inch- 
plus  mustache  at  museum  quality  are 
in  shaving:  it  takes  careful  circum¬ 
navigation,  and  in  eating. 

“Things  like  spaghetti  sauce,” 
Merle  said. 

Will  there  be  a  limit  to  his  mus¬ 
tache’s  size.  He  did  not  think  so. 
“However  long  it  grows  it  grows,”  he 
said. 

Va.  newspaper 
celebrates  90th 

The  Winchester  (Va.)  Star  is  cele¬ 
brating  its  90th  year  of  publication, 
and  to  commemorate  the  occasion, 
the  paper  ran  a  detailed  history  of  the 
area  and  the  paper  featuring  recollec¬ 
tions  by  area  notables. 


Some  visitors  say  Merle  puts  them  in  mind  of 
everything  from  ex-Hapsburg  royalty,  a  circus  master  of 
ceremonies  or  lion  tamer  to  William  Howard  Taft . . . 
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The  newspaper  rep  business  —  how  it  has  evoived 

After  37  years  in  the  rep  field,  Sawyer  Ferguson  Walker’s  retiring 
chairman  C.  Richard  Spiittorf  looks  back  on  his  many  years  in  the  profession 


By  Debra  Gersh 

After  37  years  in  the  newspaper 
advertising  rep  business,  C.  Richard 
Spiittorf,  who,  for  the  past  10  years 
was  chairman  and  executive  officer  of 
Sawyer  Ferguson  Walker,  recently 
retired. 

Spiittorf,  who  will  remain  as  a  con¬ 
sultant  with  the  firm,  has  seen  many 
changes  in  the  industry,  and  he 
recently  spoke  with  E&P  about  what 
it  was  like,  what  it  is  like  and  what  the 
future  holds  for  the  ad  rep  business. 

“I  started  in  this  business  in  San 
Francisco  as  a  cub  in  the  office  there, 
in  what  was  then  the  tallest  building  in 
San  Francisco,  the  Russ  Building,” 
Spiittorf  said. 

“In  those  days  it  was  a  really  differ¬ 
ent  business.  We  had  probably  a  one- 
man  promotion  department,  we  had  a 
total  of  probably  six  offices  —  today 
we  have  12,”  he  continued.  “Our 
competition  consisted  of  probably  25 
major,  independent  representative 
companies. 

“Now  herein  is  a  tremendous 
change,  the  same  as  it  is  in  the  bank¬ 
ing  business,  in  the  ownership  of  daily 
newspapers,  or  what  have  you.  Even 
though  this  is  self-serving,  fortu¬ 
nately,  because  of  the  management  of 
the  company  I  work  for,  and  because 
the  legacy  which  the  rest  of  us  inher¬ 
ited  was  carried  forward,  our  com¬ 
pany  has  been  successful  in  these,  the 
intervening  turbulent  years,”  Spiit¬ 
torf  continued. 

“The  major  change  in  terms  of  sell¬ 
ing,  in  terms  of  national  advertising 
sales,  without  a  doubt,  was  the  advent 
of  television. 

“When  I  started  in  the  business, 
television  was  not  a  factor,”  he  said. 
“It  came  on  strong  in  the  late  ’50s  and 
with  greater  intensity  in  the  ’60s.  It 
had  a  great  impact  on  all  national  sell¬ 
ing,  not  just  ours. 

“But  consider  the  fact  that  in  those 
days  there  was  a  mass  magazine 
called  the  Saturday  Evening  Post, 
there  was  a  mass  magazine  called 
Collier’s,  and  they’ve  all  gone  by  the 
boards.  So  probably  the  only  true 
mass  print  media  still  in  existence  is 
the  daily  newspaper. 

“Newspapers  (have  survived 
because)  even  though  they  are 


C.  Richard  Spiittorf 


national  in  scope,  they’re  abso¬ 
lutely  local  in  their  impact  on  read¬ 
ers,”  Spiittorf  continued.  “Each 
paper  is  different,  each  paper  relates 
to  its  own  market,  to  its  own  readers. 
And  what  it  gives  them,  in  addition  to 
national  and  international  news,  is  a 
very  heavy  impact  of  statewide  news 
and  especially  local  news.  So  any 
right-thinking  person  has  to  read  his 
daily  newspaper  to  know  what’s  hap¬ 
pening  in  his  hometown  —  whether 
it’s  big  or  little. 

“Selling  tactics  have  changed  tre¬ 


mendously,”  he  said.  “Again,  when  I 
first  started  in  the  business  we  com¬ 
peted  with  other  newspapers.  Then 
later  we  began  to  compete  with  maga¬ 
zines  more  effectively  and  finally  with 
broadcast. 

“For  example,  the  national  busi¬ 
ness  we  handled  in  San  Francisco, 
just  to  name  a  couple  of  very  major 
accounts,  were  accounts  like  Clorox, 
which  I  recall  ran  40,000  lines  in  pa¬ 
pers  all  over  the  country,  Del  Monte 
foods.  Hills  Brothers  Coffee,  Safe¬ 


way  Stores.  So  there  were  many, 
many  big  accounts  where  newspapers 
would  logically  compete  with  each 
other. 

“Also  in  those  days  we  didn’t  have 
the  intensive  research  we  do  now,” 
Spiittorf  said.  “We  didn’t  sell  demo¬ 
graphics,  we  sold  circulation  and  we 
sold  them  the  fact  that  a  certain 
amount  of  retail  business  was  running 
in  that  paper,  which  would  be  very 
important  to  the  national  advertiser 
with  the  same  category  (product 
because  it)  would  prove  that  the 
newspaper  was  producing. 

“That’s  not  nearly  as  prominent 
anymore,  because  now  we  sell  read¬ 
ers  and  we  sell  demographics  and  we 
sell  the  concept  of  reaching  the  cus¬ 
tomer’s  market,  as  set  forth  by  the 
customer  with  what  our  newspaper  or 
newspapers  produce  in  readership  by 
demographic  categories. 

“Now,  also  as  a  result  of  these 
wonderful  readership  studies,  we 
have  progressed  to  where  —  and  this 
is  all  representative  companies  that  I 
know  of  —  we  all  have  strong  mar¬ 
keting  divisions  with  excellent 
research,  we’re  on  computers,  we  use 
all  the  research  facilities  available  to 
us  —  with  the  memory  banks  and  so 
forth  —  and  the  result  is  that  we  can 
produce  very  effective,  logical  and 
honest  media  optimization  programs 
involving  all  media  across  the  spec¬ 
trum,”  he  said,  adding  that  “in  so 
doing  (we)  of  course  (are)  able  to  con¬ 


vincingly  prove  that  the  news¬ 
papers  are  involved  in  a  very 
important  part  of  the  American  pro¬ 
gram,  and  should  be. 

“This  is  probably  the  greatest  pro¬ 
gression  in  newspaper  national  selling 
that’s  happened  —  the  use  of 
research  and  the  relationship  of  that 
research  to  the  results  and  to  other 
media,  to  logically  present  our  stories 
to  advertising  agencies  and  to  cus¬ 
tomers  involving  their  own  marketing 
program,”  Spiittorf  said. 


‘The  major  change  in  terms  of  selling,  in  terms  of 
national  advertising  sales,  without  a  doubt,  was  the 
advent  of  television.” 
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“For  example,  that  one-man  pro¬ 
motion  department  I  referred  to  is 
now  — at  least  in  this  company  — 
grown  to  many  times  that  number, 
with  specialists  involved  in  market¬ 
ing,  research,  development  of  presen¬ 
tations,  media  optimization  pro¬ 
grams,  and  the  whole  gamut  of  the 
combination  of  research,  marketing 
and  selling. 

“In  that  way  the  business  has  com¬ 
pletely  changed  and  is  actually  100% 
better  than  it  ever  was  —  far  more 
professional,  far  more  sophisticated 
in  our  approach  to  being  a  great  ser¬ 
vice  to  our  newspapers  and  of  being, 
frankly,  of  great  service  to  our 
customers  —  the  agencies  and  their 
clients. 

“It’s  obviously  a  more  complicated 
sell,  but  it’s  probably  easier  for  our 
sales  personnel,  because  this  fine 
marketing  department  delivers  the 
sales  presentations,  and  they’re  spe¬ 
cific  and  they’re  tailor-made,”  Split- 
torf  said.  “We  used  to  go  out  with  a 
brochure,  and  sell  the  newspapers  — 
and  we’d  use  the  same  brochure  for  a 
year  or  more,  and  a  rate  card,  and 
those  were  our  tools  —  except  what 
we’d  dig  out  of  Media  Records.  The 
salesman  would  have  to  put  together 
his  own  program,  and  he  spent  a  lot 
more  time  in  developing  his  plans  and 
in  developing  his  material  for  a  sales 
call  than  he  did  in  actual  selling. 

“Today  the  reverse  is  true,”  he 
continued.  “We  have  many  more 
salesmen  —  the  company  is  at  least 
quadruple  in  that  area,  maybe 
quintupled  —  and  they  have  more 
time  for  selling,  because  they  have  a 
monstrous  marketing  department 
backing  them  up  in  all  of  their  needs. 

“It’s  a  lot  more  sophisticated,  a  lot 
more  effective  and  a  lot  more  efficient 
for  our  customers,”  Splittorf  said. 

“I  think  newspapers  are  exceed¬ 
ingly  strong  today,  and  I  think  it  is, 
yes,  it  is  a  cycle  coming  back,”  he 
continued.  “I  don’t  say  that  the  tele¬ 
vision  medium  is  all  that  much 
weaker,  but  they’re  now  encounter¬ 
ing  (difficulties)  that  they  didn’t  have 
before.  Part  of  it  is  self-imposed  pres¬ 
sures,  and  I  think  part  of  it  is  pres¬ 
sures  imposed  by  their  clients. 

“And  as  a  result  of  that,  I  think  it 
enhances  the  value  of  the  daily  news¬ 
paper,  and  of  certain  magazines  too. 
By  that  I  don’t  mean  television  is 
going  to  have  any  big,  major  prob¬ 
lems.  It  might  have  a  few  problems 
here  and  there,  but  they’ll  work  out  as 
they  go  along.  They’re  not  going  to 
have  any  serious  problems  as  far  as 
advertisers.” 

Splittorf  said  that  newspapers  have 
taken  “monstrous  steps”  toward 


solving  problems  within  their  indus¬ 
try. 

Through  organizations  such  as  the 
International  Newspaper  Advertising 
and  Marketing  Executives,  the 
American  Newspaper  Publishers 
Association,  the  Newspaper  Adver¬ 
tising  Sales  Association  and  the 
Newspaper  Advertising  Bureau  and 
its  Future  of  Advertising  Committee, 
“representatives  have  very  con¬ 
sciously  and  directly  and  specifically 
approached  these  problems  and  come 
up  with  a  lot  of  solutions  —  concrete 
solutions  that  are  going  to  be  very 
helpful.” 


“So  there  are  characteristics  of  the 
circulation  that  have  changed,  but  it’s 
nevertheless  newspaper  readership  in 
this  United  States  of  America,  so, 
therefore,  it’s  a  national  considera¬ 
tion. 

“Nobody  can  predict  the  future, 
but  I’d  like  to  predict  this  with  great 
conviction  —  that  there  will  be 
strong  daily  newspapers  in  this 
United  States  of  America.  For  as  tong 
as  anybody  can  look  into  the  future 
there  will  be  major  independent  news¬ 
papers.  There  will  be  so-called 
chains,  but  as  long  as  there  are  major 
independent  newspapers  there  will  be 


“Also  in  those  days  we  didn’t  have  the  intensive 
research  we  do  now,”  Spiittorf  said.  ‘We  didn’t  seii 
demographics,  we  soid  circuiation ...” 


He  made  special  note  of  the  Future 
of  Advertising’s  10  subdivisions,  “all 
very  impressive  to  me  in  terms  of  the 
thought  process  that’s  going  to  make 
them  even  better  and  more  efficient.” 

Splittorf  emphasized  pricing  and 
positioning  as  something  “most  daily 
newspapers  in  this  country  realize 
they  have  to  come  to  grips  with  — and 
they  are  coming  to  grips  with  it  — and 
solutions  will  be  forthcoming,  and 
they  will,  I  think,  be  sooner  rather 
than  later. 

“I  wouldn’t  say  they  (newspapers) 
didn’t  want  to  change,”  he  continued. 
“I  would  say  the  newspapers  have 
always  been  ready  to  progress  as 
rapidly  as  they  can.  But  it’s  partly 
because  of  the  fine  new  developments 
in  technology  and  in  reproduction  and 
especially  in  research  —  which  is  the 
recently  innovative  situation,  of 
course  —  that  then  gave  us  the  tools 
to  really  be  more  specific  in  our  mar¬ 
keting  and  selling  endeavors. 

“As  I  said  before,  we  used  to  use 
linage  (to  sell),  now  we  use  readers 
and  demographics  to  be  more  spe¬ 
cific,”  Splittorf  said.  “That’ll  prob¬ 
ably  be  even  more  sophisticated  as 
the  years  go  on.  I  think  that’s  the 
major  watershed  (of  change). 

“As  a  result,  things  have  evolved 
that  have  been  beneficial  for  every¬ 
body.  I  think  it’s  very  obvious  that 
newspapers  are  here  to  stay.  Newspa¬ 
per  circulation  has  not  dropped.  The 
overall  characteristics,  if  you  will,  of 
newspaper  circulation  has  changed, 
in  that  instead  of  having  1 1  dailies  in 
New  York  City  that  are  all-powerful, 
that  has  been  reduced. 

“But  surrounding  the  metropolitan 
area  now  are  some  very,  very  large 
and  prominent  and  important  dailies 
that  weren’t  there  when  there  were  1 1 
newspapers  in  New  York  City  —  and 
this  has  happened  in  newspapers 
across  the  country,”  he  continued. 


I  representatives  like  Sawyer  Ferguson 
Walker  company.  And  as  long  as 
there  are  major  so-called  chains 
involving  multi-ownership  of  daily 
newspapers  there  will  be  independent 
representatives  working  for  them. 
Witness  the  fact  that  this  company 
that  I  just  retired  from  works  for  and 
represents  many  major  multiple- 
owned  newspapers. 

“I  realize  it’s  arguable  —  the  mer¬ 
its  of  a  direct  sales  organization  ver¬ 
sus  independent  —  but  there  will 
always  be  multiple  newspaper  owner¬ 
ships  who  feel  the  wiser  move  is  to 
have  an  independent  operation  to  rep¬ 
resent  their  daily  newspapers,”  he 
said.  “And  I’m  not  all  sure  that  more 
chain  operations  won’t  begin  to  feel 
that  way  in  the  future,  as  sales  costs 
continue  to  mount  —  as  they  have 
done  so  dramatically  in  the  past  few 
years  —  because  finally  the  bottom 
line  is:  if  I  have  to  pay  a  lot  more  to  do 
it  myself,  I  should  get  a  commensu- 
rately  greater  amount  of  business  to 
make  up  for  it. 

“I  wish  I  was  20  years  younger, 
because  I’d  love  to  stay  in  this  busi¬ 
ness,”  Splittorf  said.  “I  think  it  has 
reached  a  point  where  it’s  more 
exciting  than  it’s  ever  been.  There’s  a 
lot  more  competition,  which  offers  a 
lot  more  opportunities.  The  whole 
procedure  —  the  thinking  process, 
the  running  of  the  business  from  the 
financial  aspects  to  the  sales  —  is  so 
much  more  sophisticated  than  it  used 
to  be  and  so  much  more  fun,  so  much 
more  exciting.  It’s  a  very  exciting 
business,  and  I  think  for  young  people 
it’s  particularly  exciting,  because 
there  are  going  to  be  so  many  ways  to 
go.  The  people  who  are  on  their  toes, 
the  people  who  are  organized  and  the 
people  who  have  the  guts  to  make  a 
move  when  necessary  are  the  ones 
who  are  going  to  prevail. 

(Continued  on  page  30) 
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Tips  for  beginners 


IRE  panels  discuss  how  young  Journalists  can  get  a  start  in  investigations 


By  M.L.  Stein 

Convincing  arguments  for  investi¬ 
gative  reporting  must  be  made  to 
small-town  publishers  who  usually 
view  such  journalism  as  a  “no  win” 
situation  for  them,  a  former  reporter 
turned  publisher  told  a  media  group 
recently. 

The  biggest  problem  for  an  investi¬ 
gative  reporter  on  a  small  newspaper 
is  to  sell  the  story  to  the  publisher, 
according  to  James  “Jay”  Shelledy, 
editor  and  publisher  of  the  Moscow 
Idahonian. 

Shelledy  made  the  remark  as  a 
panelist  on  the  topic  of  “Good  Pro¬ 
jects  for  Smaller  Media  and  Suburban 
Bureaus”  at  the  lOth  anniversary 
meeting  of  the  Investigative  Report¬ 
ers  and  Editors  June  27  in  Portland, 
Ore. 

A  one-time  investigative  reporter 
for  various  newspapers  and  the  Asso¬ 
ciated  Press,  Shelledy  said  publishers 
adopt  a  skeptical  attitude  toward 
hard-hitting  journalism  for  practical 
reasons. 

“They  know  all  the  players  in  a 
small  town,”  he  explained  to  an  audi¬ 
ence  of  mostly  young  reporters.  “I 
have  reporters  attacking  people  I’m 
having  dinner  with  the  next  night. 
Remember  that  management  is  not  as 
ideologically  pure  as  you  are.” 

Then,  Shelledy  continued,  there  is 
the  matter  of  libel  suits. 

“You  probably  won’t  even  be 
around  for  the  trial,”  he  quipped. 
“And  even  if  you  are,  your  salary  for 
the  next  10  years  couldn’t  pay  the 
publisher’s  attorney  fees.” 

Still,  there  is  a  possibility  of  being 
allowed  to  pursue  investigative  leads 
if  the  reporter  handles  him  or  herself 
correctly,  Shelledy  observed. 

This,  he  went  on,  means  being 
enthused  about  the  story  when  talking 
to  bosses. 

“Get  them  involved,”  he  urged. 

In  working  on  the  story,  Shelledy 
advised:  “Be  good  on  the  phone  and 
don’t  run  up  a  lot  of  overtime.  Put  in 
your  own  time.  Consider  it  an  invest¬ 
ment  in  your  future.  And  be  willing  to 
prove  yourself  wrong.  If  the  story  is 
not  there,  leave  it  alone.  Don’t  go 


rigid  if  an  attorney  questions  part  of 
your  story.” 

Another  panelist,  Patty  Fisher,  a 
suburban  editor  for  the  San  Jose  Mer¬ 
cury  News,  said  investigative  stories 
“start  with  being  a  good  reporter.” 

This  means,  she  noted,  covering  a 
beat  thoroughly,  becoming  'ac¬ 
quainted  with  city  or  county  em¬ 
ployees  and  arriving  at  a  point  where 
editors  rely  on  you. 

After  that,  Fisher  advised,  subur¬ 
ban  beat  reporters  should  be  on  the 
lookout  for  a  major  coup. 

“If  there  is  a  land  development 
project  in  your  area,  find  out  who’s 
making  money  on  it,”  she  said.  She 
pointed  out  that  the  beneficiaries  may 
include  public  officials. 


friends  and  see  if  their  names  appear 
on  contracts  with  city  hall.  A  new  list 
might  be  drawn  up  of  firms  “com¬ 
pletely  dependent”  on  government, 
he  added. 

Baquet  also  suggested  that  the 
reporter  learn  how  a  municipality’s 
purchasing  system  works:  “who  buys 
the  pencils,  desks,  police  cars?  In 
short,  understand  how  the  system 
operates.” 

Veteran  IRE  member  Myrta  Pul¬ 
liam  of  the  Indianapolis  Star  sug¬ 
gested  looking  into  the  possible  con¬ 
nection  between  campaign  contribu¬ 
tors  and  city  contracts  awarded  to 
vendors. 

She  also  said  reporters  should  find 
out  where  and  how  city  money  is 


A  one-time  investigative  reporter  for  various 
newspapers  and  the  Associated  Press,  Sheiiedy  said 
publishers  adopt  a  skeptical  attitude  toward  hard-hitting 
journalism  for  practical  reasons. 


Uncovering  such  a  scandal  is  often 
the  young  journalist’s  only  ticket  out 
of  the  bureau,  Fisher  said. 

“You  can  expect  to  spend  the  rest 
of  your  life  in  a  bureau  unless  you  do 
the  big  story,”  she  warned. 

City  halls  in  big  or  small  cities  are 
frequently  gold  mines  for  the  investi¬ 
gative  reporter,  another  panel  con¬ 
tended. 

San  Antonio  Light  reporter  Don 
Yaeger  advised  another  young  audi¬ 
ence  to  closely  examine  city  contracts 
for  such  things  as  towing,  food  cater¬ 
ing  and  cleaning  chemicals  to  deter¬ 
mine  if  friends  or  relatives  of  politi¬ 
cians  are  being  favored. 

“Watch  for  single-source  bidding 
and  what  happens  when  a  new 
administration  comes  in,”  he 
remarked.  “In  some  cases,  city 
buildings  were  rented  for  $1  a  year. 
Are  minority  businesses  qualified  or 
are  they  fronting  for  white-owned 
companies?” 

Dean  Baquet  of  the  Chicago  Tri¬ 
bune  recommended  that  the  reporter 
make  a  list  of  the  mayor’s  closest 


invested  and  read  legal  newspapers 
for  people  involved  in  lawsuits,  who 
may  have  a  government  connection. 

“Also  read  your  own  gossip  col¬ 
umns  to  discover  who  the  mayor’s 
friends  are,”  she  continued.  “Select 
the  town’s  five  most  popular  restau¬ 
rants  and  examine  their  inspection 
reports.  And  what  about  the  licensing 
of  parking  lots,  pinball  machines  and 
massage  parlors  —  the  issuance  of 
building  permits?” 

In  Indianapolis,  she  recalled,  it  was 
found  that  a  massage  parlor  used  for 
prostitution  was  owned  by  a  teacher 
and  a  fireman. 

“Use  your  imagination,”  Pulliam 
advised.  If  a  moderately  paid  city  offi¬ 
cial  is  enjoying  a  lavish  lifestyle,  there 
might  be  a  story,  she  said. 

Sports  reporting  also  is  ripe  for 
investigation,  particularly  in  light  of 
the  recent  drug-related  deaths  of 
basketball  star  Len  Bias  and  Cleve¬ 
land  Browns’  player  Don  Rogers, 
another  panelist  asserted. 

Chuck  Cook,  Los  Angeles  Herald 
(Continued  on  page  23) 
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CIQSC)  Knight  Ridder  Inc 

Why  was  one  of  the  biggest  scandals  in  the  country 
covered  by  only  one  reporter? 


Because  no  one  else  believed  it 
could  possibly  be  tnie. 

On  January  30. 1985.  Arthur  Howe 
reported  in  Knight-Ridder's  Philadel¬ 
phia  Inquirer  tlut  the  IRS  had  lost  $300 
million  in  tax  payments  made  by 
10.000  companies. 

Week  after  week.  Howe  uncovered 
mounting  evidence  of  a  virtual  break¬ 
down  in  the  IRS.  Other  reporters  appar¬ 
ently  couldn’t  believe  this  could  be 
happening  at  the  omniscient  IRS. 

The  IRS  stonewalled  Arthur  Howe. 
His  questions  went  unanswered.  So  he 
cultivated  sources  inside  the  IRS.  They 
told  him  of  a  complete  collapse  in  IRS 
management  and  morale. 

As  many  as  one  out  of  three  returns 


was  mishandled  in  1985. 

In  Atlanta,  a  worker  was  caught 
flushing  returns  down  a  toilet. 

In  Memphis,  difficult  returns  were 
marked  with  a  big  brown  "X”-  a  signal 
to  other  workers  down  the  line  to 
destroy  the  returns. 

In  Santa  Ana.  Calif,  a  mail  clerk 
couldn't  keep  up  with  the  flood  of  cor¬ 
respondence.  So  he  took  11.000  pieces 
of  mail,  with  $800,000  in  checks,  home. 

Arthur  Howe  uncovered  evidence 
that  the  IRS  was  shredding  returns.  The 
agency  denied  it.  And  The  New  York 
Times,  among  others,  ran 
editorials  defending  the 
Internal  Revenue  Service. 

No  other  newspaper  had 


ever  taken  on  the  IRS  on  such  a  broad 
scale.  But  for  Knight-Ridder's  Phila¬ 
delphia  Inquirer  there  was  never  a 
question  of  what  to  do  -  stay  with 
the  story. 

By  year’s  end.  the  IRS  admitted  to  a 
nationwide  breakdown  of  its  system. 
And  on  its  1985  tax  forms,  the  IRS 
apologized  to  every  American  taxpayer. 

Arthur  Howe  won  the  1986  Pulitzer 
Prize  for  National  Reporting.  He  had 
written  68  stories  in  15  months  for  The 
Philadelphia  Inquirer.  By  comparison, 
other  news  organizations  hardly 
touched  the  story. 

But  The  Philadelphia 
Inquirer  is  a  Knight-^dder 
newspaper. 


KNIGHT-RIDDER 

Ws  never  underestimate  the  American  people. 


Knight- Ridder.  winner  of  an  unprecedented  seven  Pulitzer  Prizes  in  1986.  is  a  nationwide  communications  company  with  eight  television  stations, 
cable  systems,  business  information  services  and  28  daily  newspapers. 


Detroit  JOA  hits  a  snag 

Justice  DepartmenVs  antitrust  division  is  not  convinced  that 
Free  Press  is  a  iaiiing  newspaper';  caiis  for  pubiic  hearings 


By  James  E.  Roper 

and  Mark  Fitzgerald 

The  Justice  Department’s  antitrust 
division  has  recommended  that  a 
public  hearing  be  held  on  the  request 
of  the  Detroit  News  and  the  Detroit 
Free  Press  to  enter  a  joint  operating 
arrangement. 

The  hearing  would  help  determine 
whether  the  Free  Press  is  a  failing 
newspaper  that  can  be  preserved  only 
if  its  production  and  business  opera¬ 
tions  are  combined  with  those  of  the 
News. 

In  recommending  the  hearing, 
Douglas  H.  Ginsburg,  the  assistant 
attorney  general  for  anti-trust  mat¬ 
ters,  said  the  Free  Press  so  far  has  not 
demonstrated  conclusively  that  it  is  a 
failing  newspaper  that  cannot  survive 
without  a  JOA. 

Under  the  Newspaper  Preservation 
Act  of  1970,  newspapers  have  an 
exemption  from  the  antitrust  laws  to 
enter  JOAs  only  if  one  of  the  publica¬ 
tions  is  in  probable  danger  of  financial 
failure. 

Ginsburg,  without  reaching  a 
definitive  conclusion,  doubts  that  the 
Free  Press  meets  the  definition  of  a 
paper  doomed  to  probable  failure. 

He  noted  that  Free  Press  daily  cir¬ 
culation,  while  slightly  below  News’ 
circulation,  is  rising  faster  and  may 
catch  up  with  the  News  within 
months;  the  Free  Press  has  a  higher- 
income  readership;  the  Free  Press  is 
stronger  in  rapidly  growing,  affluent 
Detroit  suburbs;  and  it  has  spent 
generously  to  install  additional  print¬ 
ing  facilities  that  are  due  to  go  on 
stream  this  winter.  On  the  other  hand, 
he  says,  the  Sunday  Free  Press  is  not 
making  much  progress  against  the 
dominant  Sunday  News. 

The  News,  purchased  by  Gannett 
Co.  last  Feb.  18,  and  the  Free  Press, 
owned  by  Knight-Ridder  Newspa¬ 
pers,  both  report  that  they  are  losing 
money,  but  Ginsburg  questions  some 
of  the  bookkeeping  behind  the  red 
ink. 

He  also  says  Knight-Ridder  delib¬ 
erately  spent  itself  into  short-term 
losses  at  the  Free  Press  in  the  hopes  of 
establishing  long-term  dominance  of 
the  Detroit  area,  “one  of  the  largest 


and  most  attractive  newspaper  mar¬ 
kets  in  the  country. 

“Without  further  evidence  that  the 
economic  choice  facing  Knight-Rid¬ 
der  was  much  bleaker  than  these 
objective  facts  indicate,  approval  of 
the  application  (for  permission  to 
form  a  JOA)  does  not  appear  neces¬ 
sary  to  prevent  the  loss  of  the  Free 
Press  as  an  independent  voice,” 
Ginsburg  concluded  in  a  73-page 
report  to  U.S.  Attorney  General 
Edwin  Meese. 


“We  think  the  facts  are  so  over¬ 
whelming  in  support  of  our  case,  that 
we  don’t  think  a  hearing  is  in  the 
public  interest,”  he  told  E&P  in  a 
telephone  interview. 

“Our  position  is  that  the  Free  Press 
is  a  failing  newspaper  as  defined  by 
the  Newspaper  Preservation  Act,” 
James  K.  Batten  told  the  Detroit 
News.  Batten  is  president  of  Knight- 
Ridder  Inc. 

“The  act  defines  a  failing  newspa¬ 


He  also  says  Knight-Ridder  deliberately  spent  itself 
into  short-term  losses  at  the  Free  Press  in  the  hopes 
of  establishing  long-term  dominance  of  the 
Detroit  area . . . 


Still,  said  Ginsburg,  further  evi¬ 
dence  should  be  heard  at  a  public 
hearing  in  Detroit  because  “one  can¬ 
not  conclude”  that  the  Free  Press 
cannot  prove  that  it  is  a  failing  paper. 

Meese  is  accepting  public  com¬ 
ments  on  the  Ginsburg  report  until 
Aug.  22,  then  will  decide  whether  to 
order  a  hearing,  which  would  be  con¬ 
ducted  by  an  administrative  law  judge 
appointed  by  the  assistant  attorney 
general. 

This  raises  the  prospect  that  the 
fate  of  the  proposed  JOA  might  not  be 
decided  for  two  years,  during  which 
the  News  and  the  Free  Press  would 
not  be  allowed  to  take  any  irreversible 
steps  to  implement  their  plan. 

In  previous  cases  that  went  through 
public  hearings,  one  in  Seattle  took  23 
months  to  resolve  and  one  in  Cincin¬ 
nati  took  27. 

Detroit  newspaper  executives 
strenuously  denied  suggestions  by  a 
U.S.  Justice  Department  report  that 
the  Detroit  Free  Press  is  not  a  failing 
newspaper. 

“We  think  their  report  is  off  the 
mark,  of  course,”  said  Alvah  H. 
Chapman,  chairman  and  chief  execu¬ 
tive  officer  of  Knight-Ridder  Inc., 
owner  of  the  Detroit  Free  Press. 

Chapman  said  both  Detroit  papers 
had  supplied  more  than  enough  infor¬ 
mation  to  address  all  the  issues  raised 
by  the  report.  In  addition,  he  said,  the 
public  hearing  it  calls  for  is  not  neces- 


per  as  one  which  is  in  probable  danger 
of  financial  failure  and  unfortunately 
that  is  an  apt  description  of  the  Free 
Press,”  he  said. 

Batten  and  others  disagreed  with 
the  anti-trust  division’s  report  sug¬ 
gesting  that  the  Free  Press  is  in  a  good 
position  to  become  profitable  —  and 
even  win  the  Detroit  newspaper 
battle. 

“These  trends  they  are  talking 
about  are  so  slow,  they  (the  Free 
Press)  are  going  to  continue  to  stack 
up  losses  forever,”  said  William 
Keating,  chief  executive  officer  of  the 
Detroit  Newspaper  Agency,  which 
would  manage  production  and  busi¬ 
ness  operations  under  the  proposed 
joint  operating  agreement  with  Gan¬ 
nett  Co.’s  Detroit  News. 

“The  advantage  is  definitely  with 
the  News,”  Keating  told  the  News, 
adding  that  the  anti-trust  division 
report  was  “seizing  at  straws”  to  sup¬ 
port  its  argument. 

The  report  was  hailed,  however,  by 
the  many  Detroit-area  politicians, 
union  leaders  and  activists  who  have 
been  critical  of  the  JOA  proposal. 

U.S.  Rep.  John  D.  Dingell,  for 
example,  said  the  report’s  recommen¬ 
dation  for  a  public  hearing  gives  a 
“process  in  which  the  public  may 
have  to  be  acknowledged  and  that 
everyone  who  wishes  \\ill  be 
involved.” 

(Continued  on  page  30) 
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Proven 
Credibility  ♦ 

The  Arkansas  Gazette  confirmed  recently  in  Federal 
Court  that  the  Arkansas  Democrat’s  advertising  mar¬ 
ket  share  has  increased  dramatically  during  the  past 
few  years.  The  following  information  was  submitted 
as  a  trial  exhibit  by  Peter  Max,  the  economist,  who 
was  paid  more  than  $350,000  to  testify  for  the  Gazette. 

Democrat  and  Gazette 

Share  of  total  advertising  inches  (years  prior  to  1982  converted  to  6  column  measure). 


ARKANSAS  DEMOCRAT  ARKANSAS  GAZETTE 


R.O.P. 

Preprints 

Total 

Share 

R.O.P. 

Preprints 

Total 

Share 

1978: 

668,934 

43,332 

712,266 

28.83% 

1,432,551 

325,380 

1,757,931 

71.17% 

1979: 

1,396,610 

90,607 

1,487,217 

47.59% 

1,325,812 

311,910 

1,637,722 

52.41% 

1980: 

1,413,907 

169,571 

1,583,478 

49.02% 

1,324,016 

322,527 

1,646,543 

50.98% 

1981: 

1,355,460 

232,251 

1,587,711 

49.23% 

1,235,876 

401,713 

1,637,589 

50.77% 

1982: 

1,407,636 

279,837 

1,687,473 

50.99% 

1,209,778 

412,293 

1,622,071 

49.01% 

1983: 

1,596,138 

376,142 

1,972,280 

53.08% 

1,243,263 

500,229 

1,743,492 

46.92% 

1984: 

1,865,421 

452,787 

2,318,208 

53.50% 

1,448,946 

565,593 

2,014,539 

46.50% 

1985: 

1,893,387 

455,783 

2,349,170 

53.04% 

1,450,814 

628,774 

2,079,588 

46.96% 

Arkansas  Democrat 

Arkansas'  Largest  and  Fastest  Growing  Newspaper 


NEWSPEOPLE  IN  THE  NEWS 


Gary  W.  McMillan,  a  former 
reporter  and  editor  at  the  Boston 
Globe,  has  been  appointed  Sunday 
editor  of  the  New  Hampshire  Sunday 
News,  Manchester.  At  the  Globe,  he 
covered  regional  politics,  urban 
affairs,  energy  and  crime  after  a  stint 
as  assistant  metropolitan  editor  and 
chief  of  the  copy  desk. 

He  worked  for  newspapers  in 
Washington  and  California  before 
serving  with  the  U.S.  Air  Force  in 
Asia  and  then  moved  to  New  England 
in  1966  as  a  reporter  for  the  Worcester 
(Mass.)  Telegram  and  joined  the 
Globe  three  years  later. 

♦  ♦  ♦ 

Myrta  Pulliam  has  been  named 
assistant  managing  editor  in  charge  of 
graphics  for  the  Indianapolis  Star. 
Pulliam  joined  the  staff  in  1970  and 
most  recently  worked  as  Life/Style 
editor. 

Ted  Daniels,  former  assistant 
news  editor  of  the  Star,  has  been 
appointed  assistant  managing  editor 
in  charge  of  news.  He  has  been  with 
the  newspaper  since  1978. 

*  *  ♦ 

Ben  Cole,  veteran  Washington 
correspondent  for  the  Indianapolis 
Star,  retired  on  August  1.  He  was 
president  of  the  Gridiron  Club  of 
Washington  in  1982. 

Cole  began  his  journalism  career  as 
a  reporter  for  the  Terre  Haute  (Ind.) 
Tribune-Star  in  1938.  He  moved  to 
the  Indianapolis  Star  in  1944  and 
worked  as  a  statehouse  reporter, 
assistant  city  editor  and  city  editor 
before  accepting  the  Washington 
assignment  in  1949. 

♦  ♦  ♦ 

Don  H.  Jumisco  was  appointed 
advertising  sales  manager,  Detroit, 
for  Sunday  Magazine  Network.  Most 
recently  he  was  senior  vice  president, 
advertising  sales  director  for  Miotke 
Media  Inc. 


DAR-MAR-INC. 

7501  Coarsey  Dr.,  Tampa,  FI.  33604 
(813-932-8888) 

FASTEST 
MOST  MODERN 
CORE  STRIPPER 
IN  THE  WORLD 

Good  Reasons  to  Buy 

1.  Saves  Money 

2.  Saves  Labor 

3.  Safe,  All  Electric 

4.  No  Sawing 


William  J.  Rowe  has  been  named 
publisher  and  chief  executive  officer 
of  Southern  Connecticut  Newspapers 
Inc.,  Stamford-based  publisher  of 
The  Advocate  in  Stamford  and  Green¬ 
wich  Time. 

The  new  publisher  succeeds  Ste¬ 
ven  L.  ISENBERG,  who  becomes  asso¬ 
ciate  publisher  of  Newsday,  Long 
Island.  Isenberg  will  remain  chairman 
of  SCNI  through  1986. 

Since  last  October,  Rowe  has  been 
president  and  chief  executive  officer 
of  Times  Mirror  National  Marketing, 
the  national  marketing  organization 
for  Times  Mirror  newspapers.  Rowe 
assumes  his  new  duties  as  publisher 
upon  completing  of  the  consolidation 
of  TMNM  and  Million  Markets 
Newspapers  Inc. 

Rowe  joined  Times  Mirror  in  1984 
as  TMNM’s  chief  operating  officer. 
Previously  he  was  president  and 
CEO,  of  the  Peninsula  Times  Tri¬ 
bune,  Palo  Alto.,  and  had  served  as 
president  and  general  manager  of  the 
Suburban  Trib  and  Merrill  Printing 
Co.,  subsidiaries  of  The  Tribune 
Company,  Chicago. 

*  ♦  * 

Jerry  Langdon  was  named  man¬ 
aging  editor/sports  for  Gannett  News 
Service  and  will  be  responsible  for 
improving  and  expanding  the  daily 
news  report.  He  joined  GNS  in  1972 
and  for  the  last  eight  years  has  super¬ 
vised  features  as  well  as  sports. 

i|i  4:  4: 

Paul  Scott  Abbott,  who  was  edi¬ 
tor  and  publisher  of  The  County  Line, 
a  weekly  in  suburban  Richmond,  Va. , 
joined  the  Albuquerque  Journal  as 
investigative  business  reporter.  The 
County  Line,  which  Abbott  started 
two  and  one-half  years  ago,  recently 
was  sold.  Prior  to  that,  he  was  a 
reporter  for  six  years  with  the  Rich¬ 
mond  News  Leader. 


Reid  Ashe,  former  chairman  and 
chief  executive  officer  of  Knight-Rid- 
der’s  Viewdata  Corporation  of 
America,  has  been  named  senior  vice 
president  and  general  manager  of  the 
Wichita  Eagle-Beacon.  The  on-line 
computer  service  was  discontinued 
last  March. 

Ashe  joined  Knight-Ridder  in  1984 
as  a  general  executive  and  later  that 
year  was  named  to  the  Viewdata  posi¬ 
tion.  Ashe  began  his  career  as  assis¬ 
tant  editor  of  Technology  Review 
magazine  and  then  became  a  reporter 
for  the  Washington  Daily  News  in 
1972.  He  moved  to  the  Jackson 
(Tenn.)  Sun  in  1973,  working  succes¬ 
sively  as  a  reporter,  editorial  page 
editor,  executive  editor,  and  was 
publisher  and  president  by  1978. 

In  appointing  Ashe,  Eagle-Beacon 
president  and  publisher  Norman 
Christiansen  announced  promotions 
for  Davis  Merritt  Jr.,  executive  edi¬ 
tor,  and  Keith  Murray,  business 
manager.  Merritt,  who  has  been  a 
vice  president,  was  made  senior  vice 
president,  and  Murray  assumed  the 
additional  title  of  vice  president. 

4c  4:  4c 

Donald  B.  McCall  has  been 
named  vice  president  for  human 
resources  for  the  Courier-Journal  and 
Louisville  Times  Co.,  according  to 
George  N,  Gill,  president  and 
publisher.  McCall  joined  the  com¬ 
pany  in  1980  as  director  of  human 
resources,  previously  having  been 
labor  relations  assistant  for  the  B.F. 
Goodrich  Co.,  Cleveland. 

4c  4c  4: 

Jeff  Kiley,  formerly  assistant 
classified  advertising  manager  for 
Syracuse  (N.Y.)  Newspapers,  has 
been  named  classified  advertising 
manager. 

—  NEWSPEOPLE  EDITOR 

LENORA  WILUAMSON 
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Changes  in  assignments  of  editors 
at  the  Philadelphia  Inquirer 
announced  by  managing  editor  Gene 
Foreman  follow. 

David  Boldt  becomes  associate 
editor  and  as  deputy  to  editor  Ed 
Guthman  is  to  assist  in  adminis¬ 
tering  the  editorial  board  as  well  as 
taking  a  leading  role  in  editorial  pol¬ 
icy.  Boldt  was  a  reporter  for  the  Wall 
Street  Journal  and  the  Washington 
Post  before  joining  the  Inquirer. 

Mike  Blackman  succeeds  Boldt  as 
editor  of  Inquirer  Magazine.  He  most 
recently  was  foreign  editor.  Bob 
Rosenthal  becomes  foreign  editor, 
having  recently  returned  from  the 
Nairobi  bureau. 

Also  at  the  Inquirer,  business  edi¬ 
tor  Larry  Williams  is  transferring  to 
the  Knight-Ridder’s  Akron  Beacon 
Journal  as  managing  editor. 

Craig  Stock  has  been  named  busi¬ 
ness  editor  to  succeed  him.  At  the 
Inquirer  since  1981,  Stock  has  cov¬ 
ered  banking,  economics,  and  the 
sports  business  beat. 

Bob  Greenberg,  assistant  manag¬ 
ing  editor,  has  assumed  direction  of 
the  book/leisure,  food,  travel  and  TV 
Week  sections. 

♦  *  * 

Ulrich  Groth  Jr.,  formerly 
budget  manager  of  the  Des  Moines 
Register  for  the  past  three  years,  was 
named  business  manager  of  the 
Worthington  (Minn.)  Daily  Globe. 


Correction 

In  the  July  19  issue  of  Editor  & 
Publisher  the  photo  negatives  of 
Kermit  C.  Burton,  newly  named 
assistant  public  affairs  manager  of  the 
Baltimore  Sun,  and  Walter  J.  McCar¬ 
thy,  newly  elected  president  of  the 
Hoosier  State  Press  Association, 
were  incorrectly  placed  in  final  page 
assembly  by  the  printing  company. 
The  correct  caption  names  appear 
below. 


Kermit  C.  Burton  Walter  J.  McCarthy 


Roy  H.  Davidson  has  been  named 
vice  president  and  controller  of  Cox 
Newspapers,  a  division  of  Cox  Enter¬ 
prises,  Inc. ;  and  Ferguson  Rood,  has 
been  named  vice  president,  market¬ 
ing  and  research,  for  the  newspaper 
division. 

Davidson  has  served  as  director  of 
budget  management  for  Cox  News¬ 
papers  since  August  1982,  while  Rood 
has  been  director  of  research  and 
marketing  since  last  February. 

♦  ♦  * 

Donald  L.  Miller,  vice  presi¬ 
dent/employee  relations  at  Consoli¬ 
dated  Edison  Co.  of  New  York  for  the 
past  seven  years,  has  been  elected 
vice  president/staff  development  for 
Dow  Jones  &  Co.,  Inc.,  effective  Sep¬ 
tember  1. 

Miller  will  succeed  Betty  A. 
Duval,  65,  who  plans  to  retire  at 
year’s  end.  She  was  elected  a  senior 
vice  president,  effective  immediately, 
and  will  serve  as  a  consultant  after 
retiring.  She  has  been  vice  president/ 
staff  development  at  Dow  Jones  since 
1980. 

♦  *  * 

Tom  Gaskin,  most  recently  with 
Times  Mirror  National  Marketing, 
has  joined  the  Detroit  office  of  the 
Chicago  Tribune. 

♦  *  ♦ 

Martin  J.  Hughes  III  has  been 
appointed  director  of  advertising  at 
the  Troy  (N.Y.)  Times  Record.  He 
has  worked  in  ad  management  posi¬ 
tions  with  Ottaway  Newspapers  and 
the  Hollywood  (Fla.)  Sun-Tatler. 

♦  ♦  ♦ 

James  H.  Smith,  with  his  recent 
appointment  as  managing  editor  of 
the  Danbury  (Conn.)  News-Times,  is 
serving  his  third  managing  editorship 
at  newspapers  in  the  state. 

He  previously  was  managing  editor 
of  The  Day,  New  London,  and  the 
Torrington  Register  Citizen.  Prior  to 
those  papers.  Smith  worked  for  15 
years  at  the  Hartford  Courant  as  a 
reporter,  city  editor,  general  assign¬ 
ment  editor  and  sports  editor. 

In  Danbury,  he  replaced  Wayne 
Shepperd,  who  was  promoted  to 
assistant  to  publisher  Forrest  C. 
Palmer. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

31  Years  Natien>Wide  Personal  Service 


Louis  H.  Kuszek  has  retired  and 
John  Kallander  has  replaced  him  as 
retail  advertising  manager  of  The 
Union  Leader  and  the  New  Hamp¬ 
shire  Sunday  News,  Manchester, 
N.H.  George  Stachokas  succeeded 
Kallander  as  classified  advertising 
manager. 

Kuszek  joined  Loeb  newspapers  35 
years  ago  and  worked  in  classified 
and  retail  advertising  in  Manchester 
and  at  the  Haverhill  Journal  and  other 
Loeb  newspaper  enterprises. 

Kallander  worked  in  advertising 
managment  at  newspapers  in  Califor¬ 
nia,  New  Jersey,  Connecticut  and 
Massachusetts  before  moving  to 
Manchester,  where  he  most  recently 
was  classified  manager. 

Stachokas,  most  recently  assistant 
classified  manager,  earlier  was  a  com¬ 
positor  for  the  newspapers. 

♦  ♦  ♦ 

John  Whaley  as  the  new  circula¬ 
tion  director  of  the  Waco  (Texas)  Tri¬ 
bune-Herald  will  oversee  all  of  the 
newspaper’s  circulation  and  trans¬ 
portation.  He  most  recently  served  as 
city  circulation  manager  of  the  Day- 
ton  Journal-Herald  and  Dayton  Daily 
News.  The  Waco  and  Dayton  news¬ 
papers  are  in  the  Cox  newspaper 
group. 


Wehend 

an 

Stephen  S.  Rosenfeld 

Food  Features 

Chroman  on  Wine 

Earthnmn 

Ilene  Barth 

TV  Tips 

Bob  Wiemer 
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William  M.  Harmon  is  retiring 
August  31  from  Southern  Illinois  Uni- 
versity-Carbondale,  where  he  has 
served  as  faculty  managing  editor  of 
the  Daily  Egyptian,  campus  newspa¬ 
per  for  14  of  the  last  16  years.  He  also 
has  taught  classes  and  overseen  the 
School  of  Journalism’s  job  placement 
service. 


William  M.  Harmon 


Harmon’s  early  years  in  journalism 
were  in  his  home  state  of  Oklahoma 
where  he  worked  1 1  years  at  the  Daily 
Oklahoman  as  a  reporter,  special 
writer,  feature  writer  and  photogra¬ 
pher. 

He  held  editing  positions  at  several 
Oklahoma  papers  and  wrote  a  farm 
column  for  the  Associated  Press  and 
taught  at  Oklahoma  State  University. 


Carter  Royston  Bryan,  74,  a 
retired  professor  of  journalism  at  the 
University  of  Maryland,  died  April  17 
at  his  home  in  Kearney sville,  W.Va., 
of  cardiac  arrest. 

Dr.  Bryan  had  worked  for  the  Com¬ 
merce  and  Army  departments  in 
Washington  before  joining  the  univer¬ 
sity  in  1955.  He  retired  in  1976  and 
moved  to  West  Virginia  the  next  year. 
*  *  ♦ 

Raymond  Burdick,  former  editor 
of  The  Prince  George’s  Journal,  Lan- 
ham,  Md.,  died  July  2  of  a  chronic 
lung  disease  at  the  Hospice  of 
Washington.  He  was  founding  editor 
of  The  Prince  George’s  Sentinel  and 
had  been  a  reporter  for  the  Montgom¬ 
ery  Sentinel,  Gaithersburg.  Md. 

♦  *  ♦ 

Russell  Carabine,  72,  who  retired 
in  1980  as  makeup  editor  of  the  New 
York  Daily  News,  died  May  13  at  his 
home  in  Valley  Stream,  Long  Island. 
Before  joining  the  News  in  1967,  he 
had  been  chief  makeup  editor  at  the 
New  York  Journal- American  and  held 
a  similar  post  at  the  New  York  World 
Journal  Tribune. 


Gerald  T.  Tache  and  Peter  G. 
Stone,  vice  presidents  of  Ottaway 
Newspapers  Inc.,  have  been  elected 
to  one-year  terms  on  the  ONI  board  of 
directors. 

Tache,  vice  president  for  newspa¬ 
per  operations,  is  responsible  for  cor¬ 
porate  liaison  with  the  dailies  at  Essex 
County,  Cape  Cod,  and  New  Bed¬ 
ford,  Mass.,  Plattsburgh,  N.Y.,  and 
Rockingham  County  Newspapers, 
New  Hampshire. 

Stone,  vice  president/finance  and 
law,  is  chief  financial  and  legal  officer 
of  ONI. 

*  *  * 

John  Swenson  joined  United  Press 
International  as  popular/rock  music 
feature  writer,  based  in  New  York 
City.  He  replaces  Frank  Spotnitz, 
who  is  taking  a  leave  of  absence. 
Swenson  has  covered  rock  music  for 
several  magazines  and  newspapers 
and  has  been  a  regular  contributor  to 
Rolling  Stone  magazine.  Most 
recently,  he  served  as  editor  and 
publisher  of  Rock  World  magazine. 

♦  ♦  * 

Caroline  Beyrau  has  been  pro¬ 
moted  to  features  editor  of  the  Bridge- 
water  (N.J.)  Courier-News.  Since 
joining  the  newspaper  four  years  ago, 
she  has  held  various  reporting  and 
editing  assignments. 


OBITUARIES 


George  L.  Dixon,  7 1 ,  a  former  war 
correspondent  for  the  Associated 
Press,  syndicated  columnist  and  edi¬ 
tor,  died  June  29  at  Our  Lady  of  the 
Lake  Regional  Medical  Center  in 
Baton  Rouge,  La. 

He  had  been  in  ill  health  for  the  past 
few  years  and  last  worked  in  Baton 
Rouge  as  reporter  and  editorial  writer 
for  the  Morning  Advocate. 

His  reporting  in  World  War  II 
received  Army,  Navy  and  Air  Corps 
commendations.  After  the  war, 
Dixon  worked  for  International  News 
Service  and  King  Features  Syndicate. 
In  1948,  he  left  the  syndicate  and  in 
1949  began  a  decade  as  managing  edi¬ 
tor  on  the  Lake  Charles  (La.)  Ameri¬ 
can  Press. 

*  ♦  * 

Howard  C.  Hosmer,  74,  reporter, 
editor  and  columnist  for  the  Roches¬ 
ter  Times-Union  for  27  years,  died 
July  5  in  Strong  Memorial  Hospital, 
Rochester,  of  cancer. 

He  left  the  newspaper  in  1963  to 
become  managing  editor  of  WHEC- 
TV  and  radio  news.  The  stations  were 
then  owned  by  Gannett  Co. 


Leslie  D.  Polk,  editing  professor 
at  the  University  of  Wisconsin-Eau 
Claire  and  former  copy  editor  with  the 
Wall  Street  Journal  and  the  Kansas 
City  Star,  is  joining  the  faculty  of  the 
University  of  Kansas  William  Allen 
White  School  of  Journalism  and  Mass 
Communications.  He  will  teach  edit¬ 
ing  and  newspaper  design  and  critical 
writing  at  the  school  in  Lawrence. 

*  *  * 

J.  Ford  Huffman  has  been  named 
managing  editor/features  and  graph¬ 
ics  for  Gannett  News  Service.  He  has 
been  managing  editor  of  the  Roches¬ 
ter  Democrat  and  Chronicle  since 
May  1  and  prior  to  that  was  managing 
editor  of  the  Rochester  Times-Union 
for  two  years. 

JOETTE  Riehl  is  the  new  managing 
editor  of  the  Democrat  and  Chronicle, 
succeeding  Huffman.  She  joined  the 
newpaper  in  1978  as  a  copy  editor  and 
has  served  in  editing  posts,  most 
recently  as  assistant  managing  editor 
in  charge  of  night  news  operation. 

*  *  * 

Curt  Monson  has  been  appointed 
executive  sports  editor  of  The  Forum, 
Fargo-Moorhead,  N.D.  He  has 
served  as  city  editor  and  assistant 
sports  editor.  Dennis  Doeden,  for¬ 
merly  assistant  sports  editor,  is  now 
assistant  news  editor.  Ed  Kolpack 
continues  as  sports  editor. 


James  V.  Mullenax,  53,  associate 
editor  of  the  Palestine  (Texas)  Herald 
Press,  died  June  23  after  a  long  battle 
with  cancer.  He  joined  the  staff  in 
1966  as  a  copy  editor  and  served  as 
managing  editor  and  had  been  associ¬ 
ate  editor  in  charge  of  the  editorial 
page  since  1984. 

♦  *  * 

Clyde  G.  Nickle,  67,  a  former 
police  reporter  for  the  Harrisburg 
(Pa.)  Patriot-News  and  vice  president 
of  the  Capital  Area  Chapter  of  the 
Pennsylvania  Sports  Hall  of  Fame, 
died  June  15. 

*  *  * 

Phil  Ranallo,  65,  a  sportswriter 
and  columnist  for  40  years  with  the 
Buffalo  Courier-Express  until  the 
paper  went  out  of  business  in  1982, 
died  May  21. 

*  *  * 

Richard  L.  Waterhouse,  80,  for¬ 
mer  advertising  director  of  the  New 
Bedford  (Mass.)  Standard-Times, 
died  April  26.  He  was  an  outdoor 
writer  and  editor  of  Fish  and  Game, 
official  publication  of  the  Massa¬ 
chusetts  Fish  and  Game  Association. 
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Tips 

(Continued  from  page  16) 


Examiner  assistant  city  editor,  said 
1986  is  the  year  “we  really  began  to 
look  at  sports.  We  finally  woke  up  and 
said  this  is  a  good  news  story.  There 
are  widespread  abuses  and  problems 
in  sports.” 

His  view  was  echoed  by  NBC 
News  reporter  Kathy  Blumenstock, 
who  said  Bias’  death  confirmed  long¬ 
standing  knowledge  that  a  number  of 
athletes  do  not  graduate.  Bias  was  21 
credits  short  of  a  degree  when  he 
signed  up  with  the  Boston  Celtics. 

Blumenstock,  a  former  Sports 
Illustrated  and  USA  Today  writer, 
researched  some  200  colleges  for  the 
newspaper,  finding  that  scores  of 
their  athletes  did  not  graduate. 

Reporters  can  do  similar  stories  but 
they  should  be  prepared  for  hostile 
and  defensive  attitudes  from  the 
schools,  she  noted. 

“Nobody  likes  to  talk  about  the 
fact  that  the  kids  have  problems  in 
school,”  she  stated. 

However,  Blumenstock  went  on, 
an  investigation  can  be  conducted 
without  university  cooperation. 

“One  method  may  be  boring  and 
old-fashioned  but  it  works,”  she 
declared.  “Track  their  (athletes’)  rec¬ 
ords  from  the  time  they  enter  as  fresh¬ 
men.  Those  who  didn’t  graduate 
probably  still  live  in  the  neighbor¬ 
hood.” 

The  panelist  said  the  ex-players  will 
often  talk  to  journalists  and  even 
show  their  transcripts.  Occasionally, 

Bee  Publications 
launches  paper 

Bee  Publications  recently  began 
publishing  a  weekly  newspaper  for 
Orchard  Park,  a  New  York  commu¬ 
nity,  bringing  the  total  number  of  Bee 
newspapers  serving  western  New 
York  to  eight. 

About  8,000  copies  of  the  Orchard 
Park  Bee  are  now  printed  and  dis¬ 
tributed  by  mail  to  all  residences  and 
businesses  in  the  community.  All  Bee 
newspapers  are  mailed  to  subscrib¬ 
ers,  except  the  Suburban  Bee. 

News  columnist 


treats  kids 


Approximately  2,000  handicapped, 
homeless  and  underprivileged  chil¬ 
dren  were  slated  to  attend  the  34th 
annual  “Fun  in  the  Sun”  summer 
outing  on  June  24,  sponsored  by  New 
York  Daily  News  columnist  Walter 
Kaner. 


the  alumni  office  also  will  help  in  a 
probe  but  the  reporter  should  not 
count  on  it,  she  added. 

Some  former  athletes  may  refuse  to 
say  anything  because  they  feel  they 
owe  something  to  their  alma  mater, 
Blumenstock  said.  “They  don’t,”  she 
contended.  “Get  them  to  talk.” 

Former  academic  advisors  are 
another  good  source,  the  panelist 
stated,  adding  that  they  have  a  high 
turnover  rate  and  are  often  bitter 
toward  the  university  because  it  did 
not  cooperate  with  them  in  seeing  that 
the  athletes  got  an  education. 


Prize  last  year  for  their  series  on 
NCAA  violations  in  the  University  of 
Kentucky’s  basketball  program. 

“It’s  important  to  name  names,” 
Marx  asserted.  “Get  a  lot  of  names 
to  make  the  story  stand  up.” 

He  said  he  and  York  interviewed 
2(X)  people  over  a  seven-month  period 
during  which  they  traveled  to  12 
states  to  locate  former  players. 

Marx  also  urged  sports  investiga¬ 
tors  to: 

•  Interview  players  and  others 
face-to-face.  Phone  talks  are  not  as 
effective  in  getting  information. 


Sports  reporting  also  is  ripe  for  investigation, 
particularly  in  light  of  the  recent  drug-related  deaths  of 
basketball  star  Len  Bias  and  Cleveland  Browns’  player 
Don  Rogers,  another  panelist  asserted. 


Blumenstock  told  listeners  not  to 
expect  help  from  the  National  Colle¬ 
giate  Athletic  Association. 

“They  will  quote  you  policy  but 
they  certainly  are  not  going  to  be  able 
to  tell  you  anything.  There  are  not 
enough  of  them  to  police  (athletic 
violations)  and  I  honestly  don’t  think 
they  really  care.” 

A  reporter’s  best  bets  are  the  ath¬ 
letes,  any  of  whom  feel  “used  and 
abused  by  the  system,”  Blumenstock 
said. 

Major  investigations  of  college 
athletics  should  be  done  on  a  partner¬ 
ship  basis,  said  Jeff  Marx  of  the  Lex¬ 
ington  (Ky.)  Herald-Leader  who, 
with  Michael  York,  won  a  Pulitizer 


•  Tape  record  everything  so 
sources  “don’t  decide  to  have  amne¬ 
sia”  when  they  see  their  quotes  in  the 
newspaper. 

•  Use  the  state  open  records  law. 

•  Request  correspondence 
between  the  university  and  the 
NCAA. 

•  Check  the  university’s  financial 
records  involving  athletic  recruit¬ 
ment. 

•  Seek  out  anyone  close  to  the  ath¬ 
letic  program,  including  janitors,  for¬ 
mer  student  managers,  airplane  pilots 
who  take  coaches  on  recruiting  trips, 
“recruits  who  got  away  from  the 
school”  and  coaches  from  other  col¬ 
leges. 
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Computerized  display  ad  makeup  systems 

They  can  save  newspapers  time  and  labor  costs  in  production 
and  in  the  long  run  can  be  the  foundation  for  full  pagination 


George  Garneau 

Computerized  display  ad  makeup 
systems  save  time  and  labor  in  adver¬ 
tising  production  but  in  the  long  run 
can  be  the  foundation  for  electronic 
assembly  of  full  newspaper  pages  — 
pagination. 

That  theme  was  hammered  home 
recently  at  a  session  on  display  ad 
makeup  systems  at  the  American 
Newspaper  Publishers  Association 
operations  conference  in  Atlanta. 

All  three  speakers  said  their  elec¬ 
tronic  ad  makeup  systems  —  with 
data  base  management  and  graphic 
capabilities  —  provided  the  basis  for 
development  of  complete  pagination 
systems. 


“Solving  the  problem 
of  display  ad  production 
is  a  big  step  toward 
complete  pagination  of 
the  newspaper ...” 


“Solving  the  problem  of  display  ad 
production  is  a  big  step  toward  com¬ 
plete  pagination  of  the  newspaper,” 
said  Michael  L.  Pearson,  production 
manager/prepress  at  the  Chicago  Tri¬ 
bune.  “Many  of  the  lessons  learned 
on  this  system  will  apply  directly  to 
any  pagination  system  we  choose  to 
implement.” 

Terry  E.  Sturgeon,  director  of  pro¬ 
duction  for  Booth  Newspapers  in 
Grand  Rapids,  Mich.,  said  of  the 
Grand  Rapids  Press  computerized  ad 
makeup:  “I  believe  that  the  system 
also  contains  many  of  the  keys  neces¬ 
sary  to  open  other  doors  to  pagination 
that  will  let  us  accomplish  our  even¬ 
tual  goal  of  producing  page  nega¬ 
tives.” 

While  the  Tribune’s  Xenotron  Inc. 
system  and  the  Camex  Inc.  system  at 
the  Press  are,  for  the  time  being, 
stand-alone  systems  for  producing 
pasteup-ready  display  ads  with  text 
and  graphics,  the  Toronto  Globe  and 
Mail’s  Harris  Corp.  display  ad  system 
is  part  of  a  large  and  long-range  pagi¬ 
nation  plan  involving  several  ven¬ 


dors. 

The  Globe  and  Mail  decided  at  the 
outset  of  its  planning  several  years 
ago  to  treat  display  ad  makeup  as  “a 
subset  of  the  pagination  function.” 
Attention  was  refocused  and  specifi¬ 
cations  drawn  for  a  pagination  system 
for  a  metropolitan  daily. 

Because  of  stringent  requirements, 
including  up  to  225  page  negatives  per 
night,  many  coming  in  the  last  30  min¬ 
utes  ,  three  basic  requirements  were 
formulated:  The  system  had  to  handle 
graphics  as  easily  as  text,  it  had  to 
complete  a  page  negative  as  fast  as 
every  30  seconds  and  it  had  to  incor¬ 
porate  modular  architecture. 

“It  is  no  longer  necessary,  nor  in 
most  cases  desirable,  to  look  at  dis¬ 
play  ad  equipment  in  isolation,”  said 
John  Blaney,  manager  of  information 
systems  at  the  Globe  and  Mail. 
“Instead,  it  is  now  possible  to 
develop  an  integrated  prepress  solu¬ 
tion  tailored  to  the  needs  of  your 
newspaper.” 

After  years  of  searching  and 
months  of  negotiation,  the  Globe  and 
Mail  bought  a  Harris  8300  pagination 
system  with  Imagitex  image  process¬ 
ing  equipment  and  Monotype  Interna¬ 
tional  imagesetting  equipment.  Harris 
was  responsible  for  integration. 
Cooperation  among  the  vendors  has 
worked  well,  Blaney  said,  but  such  a 
project  requires  heavy  involvement 
by  the  newspaper  staff. 

The  system,  Blaney  said,  will  even¬ 
tually  require  a  huge  amount  of  com¬ 
puter  storage:  between  20  and  40  giga¬ 
bytes,  or  20  and  40  billion  bytes,  of 
information.  The  Grand  Rapids 
Press,  by  contrast,  uses  one  gigabyte 
for  its  display  ad  system. 

The  Globe  and  Mail’s  multi- vendor 
system  allows  wide  flexibility  of 
purchases  and  is  different  in  several 
respects  from  the  approach  at  other 
newspapers,  Blaney  said. 

The  system  uses  only  low-resolu¬ 
tion  graphics  for  composition  work, 
holding  high-resolution  versions  in 
the  data  base  until  processing.  Sys¬ 
tem  interfaces  occur  on  high-speed, 
16-bit  parallel  links.  To  speed  output, 
high-resolution  graphics  are  pro¬ 
cessed  when  pages  are  closed  on  the 
makeup  terminal,  not  upon  output. 


when  time  is  more  critical. 

The  Harris  layout  terminals  pro¬ 
duce  ads  and  compose  pages,  as 
needed.  After  about  a  month  of  opera¬ 
tion,  Blaney  reported,  ads  take  about 
half  the  time  to  produce  on  a  terminal 
as  they  did  manually,  and  speed  is 
expected  to  double  again. 

Page-production  speed  is  increased 
by  the  addition  of  an  extra  processor 
to  each  imagesetter,  enabling  a  broad¬ 
sheet  page  to  emerge  in  two  minutes 
and  forty-five  seconds,  but  that  is 
expected  to  be  reduced  to  less  than 
120  seconds,  which  will  allow  the 
Globe  and  Mail  to  meet  requirements 
with  four  Monotype  LaserComp 
Checkmasters. 


“it  is  no  longer 
necessary,  nor  in  most 
cases  desirable,  to  look 
at  display  ad  equipment 
in  isolation ...” 


At  the  Grand  Rapids  Press, 
implementation  of  a  Camex  system 
was  not  without  problems.  But  persis¬ 
tent  efforts  have  resulted  in  the  paper 
producing  all  its  non-camera-ready 
retail  and  classified  display  ads,  about 
1 ,300  a  week,  on  eight  Camex  Breeze 
terminals  and  peripheral  equipment. 
Sturgeon  said. 

Sturgeon  blamed  most  of  the  prob¬ 
lems  on  the  fact  that  the  system  was 
never  integrated  and  tested  before 
shipment.  Though  Camex  has 
changed  its  procedures,  he  urged  buy¬ 
ers  to  make  sure  such  systems  are 
tested  as  a  whole  before  delivery. 

Sturgeon  said  people  who  formerly 
did  paste-up  work  have  adapted  well 
to  the  Breeze  terminals  in  specially 
designed  work  spaces.  Working  in 
cubicles  resembling  private  offices, 
operators  have  working  surfaces  on 
either  side  of  the  terminals  and  con¬ 
tainers  for  job  packets,  envelopes  and 
other  tools. 

The  key  to  the  Camex  system.  Stur¬ 
geon  said,  is  the  two-file  servers,  each 
containing  one  gigabyte  of  storage,  or 
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about  60  days  worth.  Graphics  are 
scanned  into  the  system  on  an  ECRM 
scanner.  With  the  terminals,  file 
servers,  raster  image  processors  and 
imagesetters  linked  on  an  Ethernet 
network,  speed  is  faster  than  with 
previous  Camex  systems.  Sturgeon 
said. 

He  said,  however,  that  some  prob¬ 
lems  persisted:  Double-truck  ads 
were  a  continuing  hassle;  a  feature 
designed  to  save  film  in  making  cor¬ 
rections  does  not;  slug  lines  get 
chopped  off  on  one-column  ads,  and 
infrequent  software  glitches  occur. 

Sturgeon  said  he  doubted  whether 
ad  makeup  could  automate  any  fur¬ 
ther.  But  plans  were  to  produce  full- 
page  negatives  on  the  Camex  Bitset- 
ter  imagesetter. 

At  the  Chicago  Tribune,  zoned 
advertising  was  a  primary  motive  for 
installing  a  Xenotron  Inc.  ad  makeup 
system,  prepress  production  manager 
Michael  Pearson  said.  Zoned  ads, 
generally  sold  at  low  rates  to  small 
advertisers,  require  productivity  to 
be  profitable. 

The  first  installation  of  12  xvc3 
Admaster  workstations  interfaced 
with  a  System  Integrators  Inc.  classi¬ 
fied  ad  system  plus  an  ArtMaster 
workstation.  To  that  was  added  in 
1985  a  Digital  Equipment  Corp.  VAX 
1 1/750  computer  designed  for  graph¬ 
ics. 

In  1986,  two  more  ArtMasters  and  a 
dual-processor  VAX  cluster  were 
added.  This  month,  plans  were  to  pro¬ 
duce  all  display  ads,  plus  some 
graphics  processing,  on  the  Xenotron 
system,  at  dramatically  higher 
throughput  rates. 

A  data-base  file  and  management 
system  is  expected  to  provide  ad- 
tracking  capability  and  Xerox  laser 
printers  are  expected  to  produce 
proofs  of  ads. 

The  benefits  of  computerized  dis¬ 
play  ad  makeup,  Pearson  said, 
include:  substantial  labor  savings  in 
composition,  labor  and  material  sav¬ 
ings  in  the  camera  room;  labor  savings 
in  material  handling  and  routing; 
more  efficient  production  resulting 
from  tighter  management  control. 

And,  he  said,  it  is  “a  necessary  step 
toward  pagination.” 

Telerate  steps  in 
for  Security  Pacific 

Security  Pacific  Market  Informa¬ 
tion  was  expected  to  cease  operations 
July  31,  and  Telerate  Inc.  has 
announced  it  will  offer  uninterrupted 
coverage  of  financial  markets  to 
Security  Pacific  subscribers. 


Atex:  1985  was 
‘best  year  ever’ 

Atex  Inc.  experienced  its  “best 
year  ever”  in  1985,  boosting  sales 
17%  and  signing  nearly  200  contracts 
around  the  world,  according  to  Ron 
Brumback,  president. 

In  a  “progress  report”  released 
recently,  Atex,  which  is  owned  by 
Eastman  Kodak  Co.,  did  not  mention 
dollar  amounts  or  profits,  but  did  cite 
a  $10  million  system  for  Rupert  Mur¬ 
doch’s  News  International  pic,  which 
is  the  object  of  a  long  and  bitter  strike 
over  technology. 

Brumback  said  sales  to  small  and 
medium  newspapers  and  other 
publishers  increased  “significantly,” 
and  Atex  opened  offices  in  New  Zea¬ 
land  and  Singapore. 

The  successful  year  has  allowed 
greater  investment  in  research  and 
development,  he  said. 

Scitex  will  market 
Iris  color  proofer 

Scitex  America  Corp.  and  Iris 
Graphics  Inc.  have  announced  a  joint 
agreement  for  Scitex  to  market  Iris’s 
digital  ink-jet,  color  proofing  sys¬ 
tems. 

Under  the  agreement,  Scitex  will 
obtain  world  rights  to  sell  Iris’s 
proofer  in  conjunction  with  Scitex 
color  makeup  and  imaging  systems. 
Iris  retains  the  support  and  service 
responsibilities  for  its  equipment. 

“This  agreement  fortifies  the 
Scitex  commitment  to  respond  to 
user’s  needs  by  interfacing  equipment 


with  other  vendors’  electronic  pre¬ 
press  products,”  said  George  Car¬ 
lisle,  Scitex  America  Corp.  president. 

Neasl-Weber  signs 
sales  agreement 

Neasi-Weber  International  and 
Software  Consulting  Services  have 
signed  an  agreement  for  the  market¬ 
ing  of  Neasi-Weber’s  ADMARC  with 
Software  Consulting’s  Layout-8000. 

The  integration  of  the  two  software 
packages  will  unify  ADMARC’s  ad 
management  and  Layout-8000  ad 
dummying  systems,  the  companies 
said,  resulting  in  “total  electronic 
transfer  from  the  time  a  salesperson 
writes  an  insertion  order  to  the  time 
that  the  newspaper’s  scheduling  and 
layout  is  complete.” 

Atex,  Creative  Data 
agree  to  interface 

Atex  Inc.  has  announced  it  will 
interface  with  Creative  Data  Systems 
to  provide  a  link  between  the  two 
companies’  advertising  systems. 

The  interface  will  provide  ad  takers 
with  the  latest  credit  data  and  will 
allow  more  timely  advertising  busi¬ 
ness  decisions,  according  to  a  release. 

The  cooperation  will  allow  Atex’s 
Integrated  Advertising  System  to 
communicate  online  with  COMAR 
and  COMTRAN,  Creative  Data’s 
accounts  receivable  and  management 
information  systems. 

The  marketing  agreement  followed 
six  months  of  joint  development. 
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1986 


1985 


1986 


1985 


1986 

JUNE 

Advertising  Data 

JUNE  1986/1985 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


1986  1985 


FULL  RUN 

PART  RUN 

FULL  RUN 

AUBURN, 

WASH. 

Globe  News-m 

ROP  Local . 

14,488 

14,526 

Preprint  Locol . 

43 

29 

ROP  National . 

521 

398 

Clossified . 

19,899 

19,268 

GRAND  TOTAL.. 

34,908 

34,192 

AUOUSTA,  Ml. 

Kennebec  Joumol-m 

ROP  Locol  . 

24,916 

22,916 

Preprint  local . 

45,720 

790 

35,132 

ROP  Notional . 

1,371 

1,574 

Clossified . 

20,321 

16,436 

GRAND  TOTAL... 

92,328 

790 

76,058 

BANOOR,  Ml. 

Daily  News-m 

ROP  Local . 

23,121 

4,300 

19,667 

Preprint  Local . 

27,314 

20,922 

17,727 

ROP  Notionol . 

2,072 

2,309 

Preprint  Notional . 

1,782 

Classified . 

17,183 

15,849 

Total . 

69,690 

25,222 

57,334 

Doily  News-S 

ROP  Local . 

7,887 

1,023 

9,350 

Preprint  Local . 

1,572 

4,478 

2,253 

ROP  Notional . 

512 

1,249 

Preprint  National . 

8,911 

3,848 

Classified . 

9,078 

10,591 

Total . 

27,960 

5,501 

27,291 

GRAND  TOTAL... 

97,650 

30,723 

84,625 

BIATRICE 

,  NEB. 

Daily  Sun-e 

ROP  Local . 

11,739 

1,212 

39,543 

Preprint  Locol . 

19,479 

3,843 

17,286 

ROP  National . 

1,537 

1.473 

Preprint  Notionol . 

387 

903 

Classified . 

4,215 

820 

4,435 

GRAND  TOTAL... 

38,146 

5,875 

39,543 

BENNINGTON,  VT. 

Bonner-m 

ROP  Local . 

11,135 

12,070 

Preprint  Local . 

1,673 

1,624 

ROP  Notional . 

795 

1,185 

Preprint  Notional . 

55 

57 

Clossified . 

..  9,313 

9,450 

GRAND  TOTAL  .. 

22,971 

24,385 

BIRMINGHAM,  AlA. 

Post  Herold-m 

ROP  Local . 

32,378 

28,755 

Preprint  Local . 

3,641 

5,729 

ROP  National . 

3,818 

3.995 

Preprint  Notional . 

1,334 

Classified . 

42,285 

39,968 

Total . 

82,122 

79,781 

News-e 

ROP  Locol . 

43,354 

16,740 

44,415 

Preprint  Locol . 

8,552 

7,975 

ROP  Notional . 

3,920 

4.122 

Preprint  Notional . 

470 

1,334 

Clossified . 

43,415 

40,806 

Total . 

99,711 

16,740 

98,652 

PART  RUN 


258 


3,998 

14,515 


70 


18,583 


844 

4,116 

2,430 

7,390 

25,973 


1,735 

5,676 


472 


7,883 


12,653 


‘Indicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

News-S 

CHICAGO,  III. 

ROP  Local . 

39,134 

33,580 

18,595 

Doily  Heraid-m 

ROP  Local . 

Preprint  Local . 

15,090 

22,509 

58,653 

58,330 

14,579 

ROP  Notional . 

6,877 

5,493 

Preprint  Local . 

14,092 

Preprint  National . 

5,293 

3,027 

ROP  Notional . 

828 

287 

844 

Classified . 

33,644 

31,038 

48,149 

42,336 

116,069 

Total . 

....  100,038 

91,733 

Total . 

...  128,143 

81,449 

GRAND  TOTAL... 

...,  281,871 

16,740 

270,166 

12,653 

COLUMBUS,  NIB. 

Herald-m 

BOSTON, 

MASS. 

Telegram-e 

ROP  Locol . 

23,579 

9,862 

Preprint  Locol . 

13,201 

Preprint  Loco! . 

778 

ROP  Notional . 

1,216 

1,259 

10,882 

7,752 

Classified . 

9,532 

8,368 

Preprint  National . 

182 

GRAND  TOTAL.... 

49,131 

43,068 

Classified . 

35,128 

22,582 

63,357 

182 

41,764 

778 

DHROIT, 

MICH. 

Herold-S 

ROP  Local . 

Free  Press-m 

ROP  Local . 

45,907 

27,505 

24,926 

42,050 

6,416 

4,169 

Preprint  Local . 

Preprint  Local . 

44,249 

30,517 

ROP  Notionol . 

11,241 

314 

9,405 

ROP  Notionol . 

4,375 

3,201 

Preprint  National . 

396 

4,684 

Classified.... 

53,095 

4,428 

50,019 

Clossified . 

9,153 

11,306 

110,243 

57,173 

101,474 

Total . 

19,944 

44,645 

18,676 

35,201 

Free  Press-S 

GRAND  TOTAL..., 

83,301 

44,827 

60,440 

35,979 

ROP  Local.. 

18,406 

2,088 

20,370 

Preprint  Local . . 

1,823 

25,825 

407 

BUFFALO 

,  N.Y. 

ROP  National . . 

5,108 

40 

5,890 

News-a/d 

Preprint  National . 

11,336 

ROP  Local.  .. 

37,084 

38,527 

13,728 

Classified.... 

31,153 

376 

28,269 

Preprint  Local . 

15,312 

25,410 

17,226 

Totol . 

56,490 

39,665 

54,936 

ROP  Notionol . 

7,281 

264 

7,522 

GRAND  TOTAL . 

...  166,733 

96,838 

156,410 

Preprint  Notional . 

Classified . 

39,206 

37,691 

1,452 

DETROIT, 

MICH. 

25,674 

97,468 

18,678 

News-o/d 

ROP  Local . 

56,981 

25,037 

11,152 

51,565 

6,804 

News-S 

29,875 

15,180 

Preprint  Local . 

ROP  Notional . 

Preprint  National . 

7,945 

13,061 

695 

9,971 

1,456 

Preprint  Local . 

19,008 

33,792 

29,370 

ROP  Notionol . 

4,701 

4,021 

Classified . 

82,647 

62,469 

Preprint  Notionol . 

Classified . 

15,011 

9,108 

5,148 

13,001 

Total . 

..  160,634 

36,884 

132,265 

Total . 

65,808 

42,900 

67,225 

29,370 

News-S 

GRAND  TOTAL.... 

164,691 

68,574 

164,693 

48,048 

ROP  Local .. 

26,035 

3,160 

28,532 

Preprint  Local . 

8,718 

23,550 

10,720 

BURLINGTON,  VT. 

ROP  National . 

5,818 

56 

6,699 

Free  Press-m 

Preprint  Notionol . 

10,170 

2,029 

ROP  Local . 

42,522 

38,377 

21,802 

Classified.... 

38,320 

33,745 

Preprint  Local . 

23,450 

Total . 

89,061 

26,766 

81,725 

ROP  Notional . 

2,723 

3,837 

GRAND  TOTAL . 

249,695 

63,650 

213,990 

Preprint  Notionol . 

1,861 

Classified . 

24,878 

21,099 

Total . 

93,573 

86,976 

State  News-m 

50,679 

1,228 

Free  Press-S 

ROP  Notional . 

763 

ROP  Local . 

11,103 

10,483 

27,551 

Preprint  Locol . 

ROP  Notionol . 

13,294 

1,122 

10,024 

547 

GRAND  TOTAL . 

77,993 

74,512 

Preprint  Notionol....;.... 
Classified . 

8,547 

6,203 

6,362 

5,997 

11  DORADO.  ARK. 

Total . 

40,269 

33,413 

ROP  Local . 

23,111 

23,428 

GRAND  TOTAL  ... 

133,842 

120,389 

Preprint  Locol . 

27,477 

23,994 

ROP  National . 

1,154 

1,183 

CALGARY, 

.  ALTA. 

Clossified.... 

12,330 

12,598 

Herald-mS* 

GRAND  TOTAL . 

64,072 

61,203 

ROP  Local . 

---  1,209,018 

1,231,851 

444,020 

Preprint  Local . 

711,414 

FORT  lAUDIRDAll,  FLA. 

ROP  Notional 

407,799 

470,236 

News/Sun-Sentinel-mS 

Preprint  Notional . 

19,968 

29,683 

161,199 

60,284 

24,793 

70,631 

110,094 

30 

187,717 

72,815 

20,607 

Classified . 

808,666 

768,389 

Preprint  Locol . 

ROP  Notional . 

GRAND  TOTAL.  .. 

...  3,156,865 

2,944,178 

Preprint  National . 

20,879 

307 

9,227 

Note:  Figures  given  in 

Clossified . 

176,374 

31,864 

175,109 

CASPER, 

WYO. 

GRAND  TOTAL . 

443,529 

212,926 

465,475 

Star  Tribone-m/S 

FORT  WORTH,  TEX. 

ROP  Local . 

32,253 

44,810 

Star-Telegram-m 

45,177 

39,735 

4,354 

79,648 

30,852 

28,874 

19,922 

85,567 

23,276 

ROP  Notionol . 

2,652 

Preprint  Locol . 

Preprint  Notional . 

9,561 

7,304 

ROP  Notional . . 

7,003 

8,030 

Clossified . 

30,390 

32,556 

2,600 

185,353 

GRAND  TOTAL.  .. 

120,033 

128,759 

Classified . 

161,415 

278,918 

48,796 

304,826 

CHAMPAIGN,  III. 

News-Gazette-e 

Stor-Telegram-e 

ROP  Local . 

48,850 

50,018 

ROP  Locol . 

60,583 

28,874 

61,289 

Preprint  Locol . 

Preprint  Local . 

30,852 

19,922 

23,276 

ROP  Notional . 

2,944 

2,643 

ROP  Notional . 

6,826 

7,679 

Preprint  Notional . 

Preprint  Notional . 

2,600 

Clossified . 

34,906 

35,603 

Clossified . 

121,132 

132,123 

226,967 

GRAND  TOTAL.  .. 

86,700 

88,264 

Total . 

219,393 

48,796 

PART  RUN 


20,282 

33,895 

286 


54,463 


23,535 

8,851 

512 

1,754 

9,479 

44,131 


2,226 

32,428 

65 

6,654 


41,373 

85,504 


26,457 

9,814 

654 


36,925 


2,989 

12,511 

21 

3,985 


19,506 

56,431 


78,509 

180 

14,673 

93,362 


32,033 

18,312 


50,345 


32,033 

18,312 


50,345 
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1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Star-Tel«grom-S 

ROP  Local .  45,103  40,984  48,005  52,981 

Preprint  Local  40,014  10,722  34,592  4,414 

ROP  Notionol  3,522  3,589 

Preprint  Notional .  18,070  390  10,530 

Cloesified .  85,488  _  95,202  _ 

Totol .  192,197  52,094  193,918  57,395 


GRAND  TOTAL .  490,508  149,488  725,711  158,085 

ORIINSBURO.PA. 


Tribune-Review-m 

ROP  Local .  24,189  28,313 

Preprint  Local .  12,448  13,220  27,310  520 

ROP  Notional  1,744  1,945 

Classified .  29,212  _  25,542  _ 

Totol .  49,415  13,220  83,150  520 

Tribune-Review-S 

ROP  Local .  34,076  34,265 

Preprint  Local .  22,972  17,104  34,704  780 

ROP  Notional .  1,117  1,906 

Preprint  Notional .  2,080  4,158 

Classified .  19,423  14,945  _ 

Total .  81,848  17,104  93,998  780 

GRAND  TOTAL .  151,483  30,324  177,148  1,300 

HOUSTON,  TlX. 

Houston  Chronicle-a/d 

ROP  Local  ...  113,377  9,961  145,119  12,050 

Preprint  LmoI .  15,144  54,601  13,241  52,063 

ROP  Notional  34,337  2,505  29,994  303 

Preprint  National .  10,494  401  1,972  6,858 

Classified .  245,271  7,274  313,941  1,713 

GRAND  TOTAL .  420,625  74,744  504,269  72,987 

INDIANAPOLIS,  IND. 

Star-m 

ROPLocol .  80,784  1,272  75,534  1,594 

Preprint  Local .  3,378  2,229 

ROP  National  5,350  5,808 

Preprint  National .  418 

Classified .  73,279  _  67,911  _ 

Total .  159,413  4,650  149,255  4,441 

News-e 

ROPLocol .  55,072  1,272  44,879  1,594 

Preprint  Local .  3,378  2,229 

ROP  National .  5,350  5,390 

Preprint  Notional .  618 

Classified .  71,479  _  _  _ 

Total .  131,901  4,650  50,269  4,441 

Star-S 

ROP  Local .  39,370  34,694 

Preprint  Local  11,538  12,127 

ROP  Notional  3,554  2,962 

Preprint  Notional .  1,420 

Classified .  45,954  42,700  _ 

Total .  88,878  11,538  80,354  13,547 

GRAND  TOTAL .  380,192  20,838  279,880  22,429 


KENT,  WASH. 


News-Joumal-m 


ROP  Local . 

Preprint  Local . 

ROP  National . 

Clossified . 

18,239 

55 

1,009 

19,899 

17,756 

34 

478 

19,248 

GRAND  TOTAL . 

39,147 

37,502 

LINCOLN,  NEB. 

Joumal-Star-meS 

ROP  Local . 

54,142 

55,395 

Preprint  Local . 

44,277 

47,502 

ROP  Notional 

2,959 

4,011 

Preprint  Notional . 

10,019 

7,634 

Clossified . 

44,484 

35,915 

GRAND  TOTAL . 

140,083 

150,457 

LONOVIIW,  WASH. 

Daily  News-e 

ROPLocol... 

27,017 

27,441 

Preprint  Local 

52,275 

53,359 

ROP  Notional 

2,023 

2,135 

Preprint  Notional . 

64 

64 

ClossifW . 

18,805 

19,657 

GRAND  TOTAL . 

100,184 

102,674 

‘Indicates  newspapers  reporting  figures 

lines. 


1984  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


LOUISVILLI,  KY. 

Courier-Joumal-m 


ROP  Local . 

Preprint  Local 

ROP  National . 

Preprint  Notionol . 

Classified . 

48,252 

2,703 

37,104 

20,701 

14,153 

43 

43,802 

3,938 

35,167 

23,952 

14,592 

70 

1,573 

Total . 

108,041 

34,917 

102,907 

40,187 

Times-e 

ROP  Locol . 

45,845 

39,543 

43,130 

35,044 

Preprint  Local . 

14,153 

14,592 

ROP  Notional 

2,374 

3,448 

79 

Preprint  Notionol . 

43 

1,573 

Classified.. 

37,054 

4,927 

34,727 

3,497 

Totol . 

105,295 

40.704 

101,505 

54,785 

Courier-Joumol-S 

ROP  Locol . 

49,484 

604 

49,838 

448 

Preprint  Local . 

48,244 

44,271 

ROP  Notional 

2,515 

344 

3,287 

Preprint  Notional . 

10,441 

4,328 

Clossified... 

25,034 

24,142 

Total . 

77,033 

79,877 

77,287 

73,247 

GRAND  TOTAL . 

290,389 

177,500 

281,699 

148,239 

MIMPHIS, 

r  TINN. 

Commercial  Appeal-m 

ROP  Local . 

53,486 

34,156 

55,829 

43,659 

Preprint  Local . 

19,451 

43,045 

21,445 

37,841 

ROP  Notional . 

4,411 

2,207 

6,655 

2,744 

Preprint  Notional . 

1,894 

901 

Clossified.. 

57,118 

44,452 

Total . 

134,444 

79,408 

132,495 

85,187 

Commerciol  Appeal-S 

ROP  Local . 

28,751 

29,783 

Preprint  Local . 

30,770 

11,344 

28,774 

13,774 

ROP  National . 

3,992 

4,301 

Preprint  Notional . 

11,400 

4.300 

Clossified.. 

34,778 

31,422 

Total . 

111,491 

11,344 

100.582 

13,774 

GRAND  TOTAL . 

244,157 

90,752 

233,077 

98,961 

MONMOUTH,  ILL. 

Review  Atlas-e 

ROP  Local . 

10,313 

9,755 

Preprint  Local . 

8,589 

9,093 

ROP  National . 

559 

634 

Clossified.. 

2.141 

2,960 

GRAND  TOTAL . 

21,422 

22,442 

Peninsula  Herald-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Clossified.. 

MONTEREY, 

37,839 

55,200 

3,116 

29,416 

p  CALIF. 

1,170 

34,822 

44,284 

3,894 

28,992 

3,408 

Total . 

125,571 

1,170 

115,994 

3,408 

Peninsula  Herald-S 

ROP  Local . 

13,717 

12,327 

Preprint  Local . 

29,300 

780 

33,448 

ROP  National . 

483 

666 

Preprint  National . 

390 

12,627 

12,284 

Total .... 

54,517 

780 

58,927 

GRAND  TOTAL . 

182,088 

1,950 

174,921 

3,408 

MONTtEAL,  QUE. 

Gazette-m* 

ROP  Local . 

..  922,089 

1,013,895 

Preprint  Local . 

752,544 

432,051 

ROP  Notionol . 

372,007 

381,858 

Preprint  Notional . 

33,416 

40,405 

Clossified . 

708,647 

424.442 

GRAND  TOTAL.  .. 

...  2,788,703 

2,694,871 

Note:  Figures  given  in  modular  ogote  lines. 

MONTREAL,  QUE. 

Le  Devoir-m* 

ROP  Local . 

...  129,875 

145,885 

ROP  National . 

73,909 

107,224 

Classified.. 

39,545 

11,751 

GRAND  TOTAL.  .. 

243,329 

284,842 

Note:  Figures  given  in  modular  ogote  lines. 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NASHUA,  N.H. 


Teiegroph-e 

ROPLocol . 

45,974 

53,034 

Preprint  Local . 

32 

48 

ROP  National . 

2,179 

4,796 

.  37,411 

39,843 

Total . 

85,564 

97,473 

Telegraph-S 

ROP  Locol . 

14,572 

Preprint  Local . 

38 

ROP  Notional . 

889 

9,922 

25,383 

GRAND  TOTAL . 

110,947 

97,473 

Note:  Effective  April  1^.  the  Telegraph  began  a  Sunday  publication; 
consequently,  there  ore  no  comporoble  1985  figures. 


NASHVIILI,  HNNu 

Tennesseon-m 


ROP  Locol . 

49,986 

55,585 

Preprint  Locol . 

22,194 

18.005 

ROP  Notional . 

4,984 

4,847 

Preprint  Notional . 

1,401 

CloUlfied. 

29,906 

30.140 

Totol . 

107,070 

110,198 

6anner-e 

ROP  Local . 

50,045 

54,477 

Preprint  Local . 

22,194 

18,005 

ROP  Notional . 

5,001 

4,807 

Preprint  Notionol . 

1,601 

Classified 

29,472 

29,572 

Totol . 

106,712 

108.442 

Tennesseon-S 

ROP  Local . 

38,395 

40,844 

Preprint  Local . 

29,720 

35,104 

ROP  Notional . 

3,729 

2,448 

Preprint  Notional . 

10,544 

7,895 

Clarified 

27,249 

24,847 

Totol . 

109,637 

111,160 

GRAND  TOTAL . 

323,419 

329,820 

NfW  iRUNSWICK,  NJ. 


Home  News-a/d 


ROP  Local . 

32,256 

29,524 

Preprint  Local . 

13,714 

15.480 

ROP  Notional . 

4,097 

4,024 

Preprint  Notionol . 

440 

174 

Classified 

32,581 

27,630 

Total . 

90,792 

84,742 

Home  NewS'S 

ROP  Local . 

20,053 

21,007 

Preprint  Local . 

41,410 

36,894 

ROP  Notional . 

1,081 

1,048 

Preprint  Notionol . 

528 

352 

Classified . 

21,178 

18,707 

Total . 

84.108 

81,299 

GRAND  TOTAL. 

....  174,900 

144,041 

NEW  CASTLE,  PA. 

News-e 

ROP  Local . 

X.134 

31,072 

Preprint  Locol . 

20,898 

1,548 

28,509 

1,548 

ROP  Notionol . 

1,646 

2,491 

Clossified 

15,733 

14,488 

GRAND  TOTAL. 

48,411 

1,548 

78,540 

1,548 

NEW  HAVEN, 

CONN. 

Joumol-Courier-m 

ROPLocol . 

50,474 

67,805 

Preprint  Local . 

8,442 

4.284 

ROP  Notionol . 

4,428 

5,394 

Preprint  Notionol . 

2,772 

Classified 

25.232 

21,805 

Total . 

80,334 

8,442 

97,776 

4,284 

Register-e 

ROP  Local . 

51,509 

8,955 

40,499 

7,795 

Preprint  Locol . 

4,442 

21,483 

5,144 

14,994 

ROP  Notionol . 

4,909 

48 

4,253 

258 

Preprint  Notional . 

2,772 

Clossifitd 

31,589 

27,991 

Totol . 

92,669 

30,486 

00,681 

23,047 

(Continued  on  page  28) 
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(Continued  from  page  27) 

1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Register-S 

ROPLocol.  42,081  42,229 

Preprint  LmoI .  44,667  47,691  42,840  30,996 

ROP  Notional .  3,594  3,551 

Preprint  Notional .  17,199  10,080 

Classified...  21,508  _  18,965  _ 

Total .  129,049  47,691  117,665  30,996 

GRAND  TOTAL .  302,052  86,619  296,122  58,327 

NEWroitT  NEWS,  VA. 

Doily  Press-m 

ROPLocol .  50,202  53,099 

Preprint  Local  11,424  8,839  9,984  7,619 

ROP  Notional  3,749  3,345 

Preprint  Notional .  1,828 

Ckissifiid..,.  51,463  47,727  _ 

Totol .  116,838  8,839  115,983  7,619 

Times-Herotd-e 

ROPLocol.  38,745  40,986 

Preprint  Local  .  11,328  8,688  9,984  7,409 

ROP  Notional  3,612  2,928 

Preprint  Notional .  1,828 

Classified .  37,452  _  33,133  _ 

Total .  91,137  8,688  88,859  7,409 

Doily  Press-S 

ROPLocol .  30,013  37,259 

Preprint  Local  7,008  37,180  10,176  33,130 

ROP  Notional  909  782 

Preprint  Notional  384  12,672  7,334 

Classified...  19,857  17,645  _ 

Totol .  58,171  49,852  73,196  33,130 

GRAND  TOTAL .  266,146  67,379  278,038  48,158 

NORFOLK,  VA. 

Virginian  Pilot-m 

ROPLocol .  50,633  10,921  49,273  8,305 

Preprint  Locol  8,143  5,680  6,197  5,377 

ROP  Notionol  6,452  195  7,138  100 

Preprint  Notional . .  195  2,510  88 

Clossified,...  66,258  7,575  58,340  6,518 

Totol .  131,486  24,566  123,458  20,388 

Ledger-Stor^ 

ROPLocol .  48,558  33,607  46,214  34,422 

Preprint  Locol .  6329  562  5,517  607 

ROP  Notionol  6,275  320  7,001  190 

Preprint  Notionol .  2,440 

Clossified....  72,387  31,556  62,286  27,332 

Total .  134,049  66,045  123,458  62,551 

Virginian  Pilot/Ledger-Stor-S 

ROPLocol .  32,424  27,197  37,638  28,792 

Preprint  Locol  19,034  194  16,164  869 

ROP  Notional  2325  28  1,920  201 

Preprint  Notional .  16,073  9,426 

Classified .  34,250  7,394  32,164  4,949 

Total .  104,106  34,813  97,312  34,811 

Virginion  Pilot/Ledger-Stor-sot 

ROPLocol .  10,233  11,970 

Preprint  Local .  614 

ROP  Notional  432  707 

Clossified  20,442  20,719 

Totol .  31,107  614  33,396  _ 

GRAND  TOTAL .  400,748  126,038  377,624  117,750 

OOOEN,  UTAH 

Standard'Examiner.e 

ROP  Locol .  59,084  58,340 

Preprint  Local .  78,457  67,050 

ROP  Notional  6,345  7,001 

Preprint  Notionol .  6,439  5,372 

Classified...  47,848  44,754 

GRAND  TOTAL .  198,173  182,517 

OlEAN,  N.Y. 

Times-Herold-e 

ROPLocol .  25,072  25,958 

Preprint  Local  37,668  33,712 

ROP  Notional  1,754  2,416 

Classified  12,762  11,965 

GRAND  TOTAL .  77,256  74,051 


‘Indicates  newspapers  reporting  figures  in 
lines. 


1986  1985 


Doily  Times-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Clossified... 

FULL  RUN  PART  RUN 

OTTAWA,  ILL. 

19,546 

17,052  5,716 

649 

6,938 

FULL  RUN 

17,890 

17,743 

1,206 

7,851 

PART  RUN 

3,812 

GRAND  TOTAL . 

44,185  5,716 

44,690 

3,812 

OTTAWA,  ONT. 

Le  Droit-e* 

KOP  Local . 

...  554,263 

548,205 

Preprint  Local . 

387,176 

482,891 

ROP  National . 

103,274 

125,108 

Preprint  Notionol . 

2,520 

2,360 

Classified.. 

347,676 

443,744 

GRAND  TOTAL . 

...  1,394,909 

1,602,308 

Note:  Figures  given  in  modular  ogote  lines. 

PHOENIX,  ARIZ. 


Arizono  Republic-m 

ROPLocol .  132,109  3,986  137,376  4,458 

Preprint  Locol .  60,281  5,530  39,087  7,811 

ROP  Notional  11,480  11,646 

Preprint  Notional .  2,003 

Classified.,.  137,244  2,156  140,772  1,189 

Totol .  341,114  11,672  330,884  13,458 

Gozette^e 

ROPLocol .  120,706  4,097  125,915  4,687 

Preprint  Locol  60,281  5,530  39,087  7,811 

ROP  Notional  11,579  11,145 

Preprint  Notional .  2,003 

Classified .  137,919  2,204  139,920  2,232 

Totol .  330,485  11,831  318,070  14,730 

Arizona  Republic-S 

ROP  Local .  60,284  70,624 

Preprint  Locol .  44,163  39,656 

ROP  Notional .  5,424  7,266 

Preprint  Notional .  13,246  7,338 

Classified .  78,527  79,130 

Totol .  201,644  _  204,014  _ 

GRAND  TOTAL .  873,243  23,503  852,968  28,188 


PORTALIS,  N.M. 

News-Tribone-eS 

ROP  local . 

16,030 

13,492 

Preprint  Local . 

25,413 

16,158 

Classified... 

7,361 

8,414 

GRAND  TOTAL . 

48,804 

38,064 

FORTIAND,  ME. 

Press  Herold-m 

ROP  Local . 

33,313 

29,014 

Preprint  Local . 

16,581 

15,135 

ROP  Notional . 

3,869 

3,780 

Preprint  Notional . 

109 

801 

Classified . 

23,038 

19,611 

Total . 

76,910 

68,341 

Express-e 

ROP  Local . 

30,745 

26,519 

Preprint  Local . 

15,764 

14,031 

ROP  Notioftal . 

3,779 

3,727 

Preprint  Notional . 

109 

801 

Clossified.. 

21,008 

19,016 

Total . 

71,405 

64,094 

Telegram-S 

ROP  Local . 

20,915 

18,055 

Preprint  Local . 

25,793 

21,153 

ROP  Notional . 

905 

1,444 

Preprint  Notional . 

3,344 

2,031 

Clossified.. 

20,596 

19,012 

Total . 

71,553 

61,695 

GRAND  TOTAL . 

..  219,868 

194,130 

PROVIDENCE,  R.I. 

Joumol-m 


ROP  Local . 

57,235 

21,907 

53,542 

21,014 

Preprint  Locol . 

13,904 

30,058 

12,399 

12,135 

ROP  Notionol 

6,252 

6,414 

Preprint  Notional . 

596 

2,058 

Classified.. 

39,270 

2.277 

37,249 

2.013 

Totol . 

....  116,661 

54,838 

111,662 

35,162 

1986  1985 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Bulletin-e 

ROP  Local . 

53,801 

21,907 

50,826 

21,014 

Preprint  Local . 

13,904 

32,859 

10,983 

26,615 

ROP  Notional . 

5,402 

6,047 

Preprint  Notional . 

596 

2,058 

Classified. 

30,040 

2,277 

28,175 

2,013 

Total . 

103,147 

57,639 

98,089 

49,642 

Joumal-S 

ROP  Local . 

45,163 

47,127 

Preprint  Locol . 

60,686 

45,960 

52,072 

27,511 

ROP  Notional . 

5,436 

5,996 

Preprint  Notionol . 

12,085 

8,195 

Classified . 

19,436 

18,999 

Total . 

..  142,806 

45,960 

132,389 

27,511 

GRAND  TOTAL . 

..  362,614 

158,437 

342,140 

112,315 

READINO,  FA. 

Eogle-Times-e 

ROP  Local . 

46,530 

43,161 

Preprint  Local . 

19,945 

16,395 

ROP  Notional . 

2,941 

3,199 

Clossified. 

33,632 

27,581 

Total . 

...  103,048 

90,336 

Eogle-S 

ROP  locol . 

29,706 

44,821 

Preprint  Locol . 

8,319 

27,360 

9,730 

21,610 

ROP  Notionol . 

3,119 

2,848 

Preprint  Notionol . 

10,620 

8,910 

Classified. 

18,008 

13,867 

Total . 

69,772 

27,360 

80,176 

21,610 

GRAND  TOTAL . 

172,820 

27,360 

170,512 

21,610 

RINOe 

NEV. 

Gazette- JournaUmS 

ROP  locol . 

69,422 

67,565 

Preprint  Locol . 

90,625 

92.744 

ROP  National . 

3,935 

4,430 

Preprint  Notionol . 

9,049 

9,788 

Classified.. 

59,048 

56,145 

GRAND  TOTAL . 

232,079 

230,672 

RENTON, 

WASH. 

Record  Chronicle-m 

ROP  Local . 

15,411 

15,581 

Preprint  Local . 

34 

18 

ROP  Notional 

971 

630 

Classified.. 

19,899 

19,268 

GRAND  TOTAL . 

36,281 

35,479 

RICHMOND,  VA. 

Times-Dlspotch-m 

ROP  Local . 

42,340 

47,486 

252 

Preprint  local . 

17,482 

1,108 

16,924 

4,300 

ROP  Notionol . 

7,545 

6,604 

Preprint  Notionol . 

1,585 

Classified.. 

34,660 

31,847 

Total . 

102,027 

1,108 

104,446 

4,552 

News  Leoder-e 

ROP  Local . 

36,871 

4,622 

38,067 

252 

Preprint  Local . 

14,510 

1,137 

10,357 

4,488 

ROP  National . 

7,546 

6,983 

Preprint  Notional . 

1,585 

Clossified.. 

31,997 

30,108 

Total . 

90,924 

5,759 

87,100 

4,740 

Times-Dispotch-S 

ROP  locol . 

36,094 

3,335 

37,989 

5,177 

Preprint  Local . 

36,533 

10,937 

37,708 

12,711 

ROP  Notionol . 

3,031 

2,572 

Preprint  Notional . 

9,465 

6,022 

Clossified . 

30,310 

251 

27,881 

47 

Totol . 

115,433 

14,523 

112,172 

17,935 

GRAND  TOTAL . 

308,384 

21,390 

303,718 

27,227 

Note:  Comics  odvertising  excluded. 

RIVERSIDE 

,  CALIF. 

Press/Enterprise-mS 

ROPLocol . 

73,055 

15,241 

80,263 

14,612 

Preprint  Local . 

112,952 

96,022 

ROP  Notionol . 

7,780 

8,193 

Preprint  Notionol . 

17,673 

12,642 

Classified.. 

77,486 

138 

76,762 

164 

GRAND  TOTAL . 

288,946 

15,379 

273,882 

14,776 

Note:  All  figures  in  SAU  inches  except  9-0010010  page  clossified  inches. 
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SACRAMINTO,  CALIF. 

Bee-m 


ROP  Local . 

98,408 

13,795 

98,740 

11,393 

Preprint  Lxal . 

83,194 

25,592 

86,160 

23,776 

ROP  National . 

20,853 

20,626 

Preprint  National . 

18,720 

13,780 

Classified. 

211,390 

209,362 

GRAND  TOTAL . 

432,565 

39,387 

428,668 

35,169 

ST.  LOUIS,  MO. 

Post-Dispotch-m 

ROP  Local . 

55,299 

30,744 

40,730 

26,413 

Preprint  Local . 

11,396 

8,907 

ROP  Notional . 

6,762 

102 

5,331 

970 

Preprint  Notional . 

170 

Classified. 

56,311 

49,006 

Total . 

129,768 

30,846 

104,144 

27,383 

Post-Dispotch-S 

ROP  Lxal . 

45,126 

51,583 

Preprint  Locol . 

40,591 

40,546 

ROP  Notional . 

3.796 

3,651 

Preprint  Notionol . 

11,641 

8,461 

Classified. 

49,729 

42,147 

Total . 

150,883 

146,388 

GRAND  TOTAL . 

280,651 

30,846 

250,532 

27,383 

ST.  PETERSBURG,  FLA. 

Tifnes-m 

ROP  Locoi . 

73,700 

87,461 

81,108 

78,203 

Preprint  Lxal 

31,493 

10,804 

34,127 

6,836 

ROP  National . 

4,603 

5,303 

21 

Preprint  Notional . 

1,980 

Classified. 

73,191 

63,300 

72,070 

58,399 

Total . 

182,987 

161,565 

194,588 

143,459 

Evening  Independent-e 

ROP  Local . 

38,769 

41,252 

Preprint  lxal . 

6,911 

2,043 

ROP  Notional . 

4,774 

5,265 

Preprint  Notionol . 

1,980 

Classified. 

73,224 

72,677 

Total . 

123,678 

123,217 

TimeS'S 

ROP  Local . 

44,315 

25,326 

50,162 

22,882 

Preprint  Lxal . 

28,176 

11,265 

30,034 

14,812 

ROP  National . 

3,177 

2,997 

7 

Preprint  Notional . 

13,044 

376 

7,510 

132 

Clossified. 

26,449 

13,084 

27,486 

15,205 

Total . 

115,161 

50,051 

118,189 

53,038 

GRAND  TOTAL . 

421,826 

211,616 

435,994 

196,497 

SAN  BERNARDINO,  CALIF. 

Sun-mS 

ROP  Lxal . 

72,920 

73,739 

Preprint  Lxol . 

64,110 

54,740 

ROP  National . 

7,400 

7,876 

Preprint  Notional . 

10,888 

10,112 

Classified . 

73,343 

67,463 

GRAND  TOTAL . 

228,661 

213,930 

SAN  LUIS  OBISPO,  CALIF. 

Telegrom-Tribune-e 

ROP  Local . 

26,101 

25,864 

Preprint  Lxal . 

55,560 

2,660 

47,745 

4,032 

ROP  Notional . 

5,367 

3,169 

Preprint  Notionol . 

240 

880 

400 

Classified. 

27,902 

30,296 

GRAND  TOTAL . 

115,170 

3,540 

107,074 

4,432 

SCOTTSBLUFF.NfB. 

Star-Herald-mS 

ROP  Lxal . 

23,987 

27,826 

Preprint  Lxol . 

6,003 

21,751 

11,126 

24,142 

ROP  Notional . 

2,464 

1,933 

Preprint  Notional . 

349 

131 

605 

Classified. 

10,119 

9,677 

GRAND  TOTAL . 

42,922 

21,882 

50,867 

24,142 

SEATTLE, 

WASH. 

Post-Intelligexer-m 

ROP  Local . 

30,600 

29,793 

Preprint  Lxal . 

41,791 

14,796 

ROP  Notionol . 

14,409 

14,331 

dossifM. . 

34,629 

39,897 

Totol . 

79,638 

41,791 

84,021 

14,796 

*lndicates  newspapers  reporting  figures  in 
lines. 


1984  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Seottle  Times-e 


ROP  Local . 

61,974 

69,920 

Preprint  local . 

70,036 

45,803 

ROP  Notional . 

16,123 

17,007 

Preprint  National . 

140 

392 

Clossified . 

61,110 

75 

73,513 

Total . 

139,207 

70,251 

160,440 

46,195 

Times/PosMntelligence'S 

ROP  Local . 

27,557 

26,920 

Preprint  Lxal . 

20,306 

2,906 

24,401 

5,049 

ROP  National . 

7,707 

7,607 

Preprint  Notional . 

10,340 

8,283 

Classified 

43,033 

43,381 

Total . 

108,943 

2,906 

110,592 

5,049 

GRAND  TOTAL . 

327,788 

114,948 

355,053 

66,040 

SHREVEPORT,  LA. 

Times-mS 


ROP  Local . 

Preprint  Lxal . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

63,724 

33,943 

3,866 

8,775 

48,413 

18,552 

69,290 

31,419 

4,745 

9,193 

53,644 

18,101 

Total . 

158,721 

18,552 

168,291 

18,101 

Joumal-e 

ROP  Local . 

23,724 

26,127 

Preprint  Lxol . 

16,647 

3,294 

11,880 

3,475 

ROP  National . 

2,015 

3,076 

Preprint  Notional . 

1,564 

Classified 

35,595 

39,451 

Total . 

77,981 

3,294 

82,098 

3,475 

GRAND  TOTAL . 

.  236,702 

21,846 

250,389 

21,576 

SPOKANE, 

WASH. 

Spokesmon-Review-m 

ROP  Local . 

35,826 

31,303 

Preprint  local . 

11,647 

11,397 

ROP  Notional . 

4,222 

4,620 

Preprint  Notixl . 

19 

536 

Classified . 

41,907 

39,926 

Total . 

93,621 

87,782 

Spokone-Chronicle-e 

ROP  Local . 

30,400 

28,558 

Preprint  Lxal . 

7,304 

8,230 

ROP  Notional . 

4,143 

4,234 

Preprint  Notional . 

536 

Clossified 

29.446 

29,538 

Totol . 

71,293 

71,096 

Spokesnxm-Review-S 

ROP  Local . 

17,584 

20,555 

Preprint  Lxol . 

5,087 

4,158 

ROP  Notional . 

1,670 

2,513 

Preprint  Notionol . 

2,338 

1,516 

Classified . 

22,375 

22,360 

Total . 

49,054 

51,102 

GRAND  TOTAL . 

213,968 

209,980 

SYRACUSE,  N.Y. 

Post-Stondard-m 

ROP  Locol . 

39,991 

14,901 

35,222 

14,134 

Preprint  lxal . 

5,826 

5,885 

ROP  Notional . 

2,940 

3,420 

Preprint  Notional . 

1,782 

Clossified . 

22,902 

22,139 

Total . 

71,659 

14,901 

68,448 

14,134 

Herold-Joumol-e 

ROP  Local . 

45,541 

5,246 

44,345 

4,305 

Preprint  Lxal . 

6,862 

6,075 

ROP  Notional . 

2,727 

3,543 

Preprint  National . 

1,782 

Classified . 

24,085 

22,283 

Totol . 

79,215 

5,246 

78,028 

4,305 

Herald  Anrterican-S 

ROP  Local . 

27,089 

224 

28,111 

72 

Preprint  Lxol . 

13,191 

13,308 

ROP  Notionol . 

840 

1,190 

Preprint  Notional . 

10,530 

6,642 

Clossified . 

20,597 

19,810 

Total . 

72,247 

224 

69,061 

72 

GRAND  TOTAL . 

223,121 

20,391 

215,537 

18,51 1 

1986  1985 
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TAMPA,  FLA 

Tribune-m 

ROP  Local .  72,407  33,235  00,623  36,201 

Preprint  Lxol .  29,025  26,055  30,105  40,230 

ROP  Nottonol  6,024  57  7,421  100 

Preprint  Notioool .  2,700  270 

Clossified .  50,364  23,047  51,570  20,968 

Total .  158,620  82,394  172,419  97,769 

Tribune-S 

ROP  Local .  42,389  43,249 

Preprint  Local  31,455  32,400 

ROP  Notional  6,123  5,351 

Preprint  Notional .  14,310  1,215  8,674 

Clossified .  41,797  1,350  39,249 

Total .  136,074  2,565  128,923  _ 

GRAND  TOTAL .  294,694  84,959  301^42  97,769 

TOLEDO,  OHIO 

Blode-e 

ROP  Local .  51,213  46,373 

Preprint  Lxal .  24,816  7,920 

ROP  National  3,147  4,948 

Preprint  Notionol .  2,376 

Classified  22,872  23,699 

Total .  102,048  85,316 

Blode-S 

ROP  Loco! .  27,445  X,951 

Preprint  Lxal .  42,636  38,544 

ROP  Notional  2,361  4,869 

Preprint  Notional .  16,104  9,768 

Classified  16,648  15,428 

Total .  105,194  99,560 

GRAND  TOTAL .  207,242  184,876 

TOPEKA,  KAN. 

Capitol- joumal'm 

ROP  Local .  44,336  47,445 

Preprint  Lxol .  21,234  41,439  19,995  37,310 

ROPNotonol  3,056  3,926 

Preprint  Notional .  79  9,702  163  7,776 

Classified  25,127  26,660  _ 

GRAND  TOTAL .  93,832  51,141  98,189  45,086 

TORRANCE,  CALIF. 

Daily  Breeze-e 

ROP  Lxol .  69,603  69,570 

Preprint  Lxal .  70,491  57,154 

ROP  National  8,629  7,855 

Preprint  Notional .  19,240  13,156 

Classified  82,137  85,668 

GRAND  TOTAL .  250,100  233,403 

TULSA,  OKLA. 

Wxid-m 

ROP  Lxol .  50,674  4,883  64,078  3,097 

Preprint  Lxol .  4,992  2,859  6,400  1,761 

ROP  Notional .  3,624  16  4,010 

Preprint  Notional .  666  1 1 6 

Classified .  38,358  _  47,070  _ 

Total .  97,648  7,758  122,224  4,974 

Tribune-e 

ROP  Lxal .  50,992  4,883  60,989  3,097 

Preprint  Lxal .  4,887  2,859  6,270  1,761 

ROP  Notional  3,606  16  3,849 

Preprint  Notional .  666  116 

Clossified  38,245  _  45,923  _ 

Total .  97,730  7,758  117,697  4,974 

Wxid-S 

ROP  Local .  29,134  31,948 

Preprint  Lxal .  11,622  12,008 

ROP  Notional  2,976  4,092 

Preprint  Notionol .  4,274  2,476 

Clossified  25,473  28,392 

Totol .  73,479  _  78,916  _ 

GRAND  TOTAL .  268,857  15,516  318,837  9,948 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  Lxal .  24,128  26,474 

Preprint  Lxal .  21,844  31,691 

ROP  Notional .  2,549  3.079 

Clossified  26,756  24,467 

Total .  75,277  85,711 
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Observer-Reporter-S 

ROP  Local . 

10,197 

18,318 

ROP  Notional . 

120 

Preprint  Notional . 

258 

8,094 

36,987 

GRAND  TOTAL . 

112,264 

Note;  Effective  April  6, 1986,  Observer-Reporter  begon  a  Sunday  publicotion, 
consequently,  there  ore  no  comparable  1985  figures. 

WEST  WARWICK,  R.I. 

Powtuxet  Valley  Times-e 

ROP  Local .  10,783  10,579 


ROPNotonol .  254  160 


5,710 

3,757 

GRAND  TOTAL.... 

16,747 

14,496 

WILMINGTON,  DEL. 

News-Joumal-me 

ROP  Local . 

59,781 

49,51 1 

Preprint  Locol . 

52,520 

50,635 

ROP  Notionol . 

2,599 

3,913 

Preprint  Notional . 

92 

2,093 

72,875 

60,468 

Total . 

187,867 

166,620 

News-Joumal-S 

ROP  Local . 

26,692 

24,799 

Preprint  Local . 

113,100 

76,440 

ROP  Notionol . 

2,077 

2,170 

Preprint  Notional . 

11,868 

6,932 

Clouified . 

23,873 

18.031 

Totol . 

177,610 

128,372 

GRAND  TOTAL.... 

365,477 

294,992 

WINSOR, 

ONT. 

Star-e* 

ROP  Local . 

766,106 

767,765 

Preprint  Local . 

735,719 

612,629 

ROP  Notional . 

194,726 

162,416 

Preprint  Notionol . 

21,447 

35,372 

Classified... 

369,792 

311,306 

GRAND  TOTAL... 

..  2,087,790 

1,889,488 

Note:  Figures  given  in  n>odular  ogate  lines. 

WINSTON-SALEM,  N.C 

Joumol-m 

ROP  Local . 

53,585 

9,970 

51,175 

10,440 

Preprint  Local . 

1,636 

22,178 

2,232 

21,222 

ROP  Notionol . 

4,394 

6,057 

Preprint  Notionol . 

88 

1,760 

Clossified... 

45,482 

34,275 

Totol . 

105,185 

32,148 

95,499 

31,662 

joumol-S 

ROP  Local . 

23,067 

24,562 

Preprint  Locol . 

5,784 

23,433 

7,737 

17,066 

ROP  Notionol . 

2,335 

1,809 

Preprint  Notionol . 

11,440 

7,525 

Clossified... 

19,961 

13,489 

Totol . 

62,587 

23,433 

55,122 

17,066 

GRAND  TOTAL... 

167,772 

55,581 

150,621 

48,728 

Note;  Comics  odvertising  excluded. 

WORCESTER,  MASS. 

Telegrom-m 

ROP  Locol . 

21,242 

22,301 

Preprint  Local . 

6,704 

15,886 

5,892 

11,710 

ROP  Notional . 

5,293 

4,662 

Preprint  Notional . 

384 

2,293 

Classified.. 

26,039 

19,471 

Total . 

59,278 

16,270 

52,326 

14,003 

Gazette*e 

ROP  Locol . 

21,793 

23,932 

Preprint  Locol . 

6,704 

17,330 

5,892 

11,948 

ROP  Notionol . 

5,452 

5,048 

Preprint  Notional . 

600 

2,208 

CloUified.. 

23,011 

17,184 

Total .  56,960  17,930  52,056  14,156 


*lndicates  newspapers  reporting  figures  in 
lines. 


1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Telegrom-S 

ROPlocol .  22,511  22,593 

Preprint  Local  16,932  53,842  8,304  50,018 

ROP  Notional  3,021  3,283 

Preprint  Notional .  3,841  12,316  2,955  7,264 

Classified..  21,838  15,653  _ 

Total .  68,143  66,158  52,788  57,282 

GRAND  TOTAL .  184,381  100,358  157,170  85,441 


Detroit  JOA 

(Continued  from  page  18) 


Kurt  Luedtke,  the  screenwriter 
who  was  once  executive  editor  of  the 
Free  Press,  praised  the  recommenda¬ 
tion  for  a  hearing  and  said  the  two 
dailies  may  be  creating  an  unprofit¬ 
able  situation  by  pricing  their  papers 
“below  those  of  any  other  metropoli¬ 
tan  area  in  the  country.” 

The  Free  Press  has  a  cover  price  of 
200,  while  the  News  sells  for  150. 

In  a  related  development,  45  union 
photoengravers  at  the  Detroit  News 
voted  to  strike  if  jobs  are  eliminated 
as  a  result  of  the  JOA. 

The  antitrust  division’s  report  by 
Ginsburg  says  Gannett  sounded  out 
Knight-Ridder  about  the  possibility  of 
a  JOA  in  Detroit  even  before  Gannett 
bought  the  News. 

When  Knight-Ridder  indicated 
receptiveness  to  the  idea,  Ginsburg 
said,  Gannett  took  this  into  consider¬ 
ation  when  it  prepared  its  bid  for  the 
News. 

He  said  Gannett  and  Knight-Ridder 
showed  “unseemly  haste”  in  starting 
formal  negotiations  for  a  JOA  only 
days  after  Gannett’s  purchase  of  the 
News  became  final. 

Ginsburg  expresses  belief  that, 
“there  are  material  issues  of  fact  that 
warrant  a  hearing  and  that  legal  issues 
exist  that  may  warrant  denial  of  the 
application.” 

Although  noting  that  the  News  and 
the  Free  Press  have  suffered  finan¬ 
cially  because  they  kept  their  sub¬ 
scription  and  advertising  rates  abnor¬ 
mally  low  during  years  of  fierce  com¬ 
petition,  Ginsburg  still  doubts  the  size 
and  significance  of  the  losses  reported 
by  the  Free  Press. 

Said  Ginsburg:  “When  a  newspa¬ 
per  owner  consciously  and  delib¬ 
erately  decides  to  sacrifice  short-term 
profits  in  a  quest  for  greater  long-term 
profits,  indeed  potential  monopoly 
profits,  should  a  JOA  be  available  as  a 
‘second-best’  alternative? 

“This  issue  is  especially  important 
here  because  the  Free  Press  has  not 
lost  the  battle;  rather,  it  and  the 
News,  according  to  the  statement  of 


the  chairmen  of  the  parent  compa¬ 
nies,  have  ‘fought  to  a  virtual  draw.’ 

“Moreover,  if  the  Free  Press  is  in 
probable  danger  of  financial  failure, 
why  was  Gannett  interested  in  nego¬ 
tiating  a  JOA  immediately  upon 
acquiring  the  rival  News  and  why  is 
Gannett  willing  to  share  50%  of  the 
profits  of  the  JOA  with  the  Free  Press 
(after  the  first  five  years)? 

“In  this  connection,  one  plausible 
explanation  is  that  Ciannett  recog¬ 
nized  that  if  it  increased  prices  in 
order  to  improve  the  profitability  of 
the  News,  the  Free  Press  would  then 
have  pricing  flexibility  of  its  own. 

“The  consequences  —  reduced 
losses  or  even  profits  for  the  Free 
Press  —  could  well  eliminate  the  pos¬ 
sibility  of  its  entering  a  JOA  in  the 
future. 

“In  this  situation,  there  is  at  least  a 
serious  question  whether  approval 
would  effectuate  the  purpose  of  Con¬ 
gress  in  creating  this  exemption  from 
the  antitrust  laws,”  Ginsburg  said. 

Herald  launches 
largest  ad  blitz 

The  Boston  Herald  has  launched  its 
biggest  advertising  campaign  ever. 

Titled  “Boston  Moves  to  the  Her¬ 
ald,”  the  campaign  features  ads  to  run 
on  television  and  radio. 

The  campaign  promotes  the  Herald 
as  an  entire  product,  and,  in  other 
phases,  will  inform  the  public  about 
various  sections  of  the  paper.  It  will 
also  include  cameo  appearances  by 
local  celebrities  at  Boston  landmark 
locations. 

The  tv  ads  will  fill  30-second  spots, 
while  the  radio  ads  are  aimed  at 
morning  and  afternoon  drive  time. 


Ad  rep 

(Continued  from  page  15) 

“And  that  again  is  the  same  as 
what’s  happening  in  the  newspaper 
business,  the  banking  business,  or 
any  other  business,”  he  said.  “That’s 
the  United  States  of  America  today. 
That’s  our  economy.  And  newspaper 
representation  business  isn’t  a  damn 
bit  different  than  any  other  part  of  the 
economy.  We  live  under  the  same 
system,  we  pay  the  same  taxes  and  we 
have  the  same  rules  and  regulations. 
So  we’re  all  in  this  together.  What’s 
happening  everyplace,  take  a  look  at 
that,  and  frankly,  that’s  what’s  going 
to  happen  in  the  news  representation 
business.” 
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PEDDLER! 


ee,  NOW  Chairwoman  Slapped  for 
Views.” 

The  Reporter’s  attorney,  Vacaville 
lawyer  E.  Bradley  Nelson,  contends 
the  newspaper  shouldn’t  be  held 
liable  for  editorial  letters. 

“That’s  one  of  the  things  we’re 
hoping  to  show  the  judge,  that  the 
paper  should  not  be  a  defendant  in 
this  action,”  Nelson  said.  “There 
were  letters  published  from  all  sides 
and  all  types  of  opinions  in  the  letters- 
to-the-editor  column.” 

He  said  he  plans  to  submit  several 
motions  for  summary  judgment. 

O’Hara’s  attorney,  Helen  Rowland 
Martin  of  Vacaville,  contends  that  the 
letters  are  defamatory. 

“She  (O’Hara)  had  a  lot  of  phone 
calls.  One  fellow  called  about  3  a.m. 
and  threatened  to  shoot  her  children 
and  bum  her  house.” 

Martin  said  she  located  “Ann 
Jones”  through  an  “investigation,” 
but  has  not  been  able  to  locate 
“Roberta  (Robbie)  Tucker,”  whom 
she  believes  is  fictitious. 

“Ms.  Jones  has  been  served  in  per¬ 
son,”  Martin  said.  “The  address  on 
Roberta  (Robbie)  Tucker’s  letter  is 
phony.  The  phone  number  belongs  to 
the  Orchard  Avenue  Baptist  Church. 
She  has  been  served  by  publication.” 

The  public  notice,  advising  the 
newspaper,  publisher  Richard  Rico, 


managing  editor  Steve  Huddleston, 
and  Jones  and  Tucker  that  “you  are 
being  sued,”  was  published  in  the 
Reporter  May  17,  24,  31  and  June  7, 
1986. 

Bordelon  leaves 
INAME  positions 

Robert  C.  Momsen,  president  of 
the  International  Newspaper  Adver¬ 
tising  and  Marketing  Executives 
association,  announced  on  July  30 
that  Sidney  W.  Bordelon  has  resigned 
as  general  manager  and  secretary- 
treasurer,  effective  August  31. 

Bordelon  said  he  has  decided  to 
seek  new  challenges  through  other 
employment  opportunities.  He  did 
not  specify  his  plans. 

Speaking  on  behalf  of  INAME, 
Momsen  cited  Bordelon’s  long  ser¬ 
vice  to  the  association  which  was 
exemplified  by  his  willingness  to  con¬ 
tinue  until  the  relocation  to  Reston, 
Va.,  from  Danville,  Ill.,  was  com¬ 
pleted. 

Bordelon  has  been  associated  with 
INAME  for  18  years.  He  joined 
INAME  in  1968  as  an  administrative 
assistant  and  assumed  his  present 
positions  in  1974. 


Sued  over  letters 

(Continued  on  page  12) 


Furthermore,  the  president  of  the 
Vacaville  Board  of  Education  has 
never  been  a  supporter  of  the  Gay 
Rights  Amendment  —  Editor.” 

O’Hara  responded  with  a  letter  of 
her  own,  published  April  7.  “Ms. 
Jones,”  O’Hara  wrote,  “made  a  flatly 
untmthful  statement  about  me  when 
she  said  that  I  backed  the  Gay  Rights 
Amendment. 

“The  Vacaville  Reporter  aided  this 
confused  woman  by  publishing  her 
false  statements  about  me.  They  owe 
me  an  immediate  retraction. 

“Ann  Jones  should  be  put  on  notice 
that  people  in  public  office  also  have 
rights  and  that  libel  will  not  be  toler¬ 
ated  by  this  person  in  public  office.” 

The  Tucker  letter  described 
O’Hara  and  the  National  Organiza¬ 
tion  for  Women  as  “clearly  a  cozy 
twosome.” 

It  included  the  statement  that 
“NOW  also  recently  defended  the 
homosexual  rights  bill.  NOW  mem¬ 
bers  can  always  be  counted  on  as 
staunch  defenders  of  abortion  and 
clinics  that  provide  abortion.” 

The  Tucker  letter  was  headlined 
“An  All  Too  Cozy  Twosome,”  while 
the  Jones’  letter  was  headed  “Trust¬ 


IN  VIEWPOINTS 


For  more  information  about  the  NEA  ADVANTAGE, 
call  Brad  Buahell  at  1-800-221-4816  (in  New  York,  212-692-3700). 
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200  PARK  AVENUE,  NEW  YORK.  NEW  YORK  10166 
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writes  a 
provocative 
political 
column 
that  stirs 
up  readers. 


These  three  have  joined  NEA’s  line-up  of  editorial  cartoonists  and  columnists  -  including  such 
favorites  as  McGovern,  Wattenberg  and  Berry  -  spanning  the  political  spectrum. 

Op-ed  variety  is  part  of  the  NEA  Advantage. 
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Entrepreneurial  feature  is  his  enterprise 

Milton  Rockmore  discusses  starting  a  new  company  —  and  other 
business  subjects  —  in  the  ‘How  to  Make  More  Money’  column 


By  David  Astor 

In  his  “How  to  Make  More 
Money”  column,  Milton  M.  Rock- 
more  often  offers  case  histories  of 
entrepreneurs  who  saw  a  need  in  the 
marketplace  and  built  a  business  to  fill 
it. 

There  was  the  couple  who  laun¬ 
dered  and  repaired  horse  blankets, 
the  man  who  invented  an  odor-free 
litter  box,  the  woman  who  began  a 
business  that  helped  companies  relo¬ 
cate  their  offices,  and  the  college 
dropout  who  developed  a  service  that 
straightened  out  people’s  closets. 

Rockmore  himself  saw  a  need  in  the 
media  marketplace  back  in  1979. 
Inflation  was  high  at  the  time  and  the 
unemployment  situation  wasn’t  too 
good,  either.  So  Rockmore  thought  a 
how-to  column  about  making  extra 
money  in  one’s  spare  time  would  have 
an  audience. 

The  weekly  “How  to  Make  Extra 
Money”  was  self-syndicated  at  first, 
then  handled  by  the  old  Register  and 
Tribune  Syndicate  for  three  years 
(when  it  became  “How  to  Make  More 
Money”),  and  subsequently  self-syn¬ 
dicated  once  again. 

The  scope  of  Rockmore ’s  business 
column,  which  now  appears  in  over 
50  papers,  has  widened  considerably 
since  1979.  “Today,”  he  said,  “(my) 
beat  includes:  The  entrepreneurial 
explosion  in  America.  Self-employ¬ 
ment  as  the  answer  to  unemployment. 
Growth  of  cottage  industries  and 
work  at  home.  The  power  of  ideas, 
ingenuity,  imagination,  and  innova¬ 
tion.  How  to  start  a  small  business.  In 
fact,  the  entire  range  of  free  enter¬ 
prise  opportunities  for  individuals.” 
And  Rockmore  now  talks  about  ways 
to  save  money  —  on  one’s  taxes,  for 
instance  —  in  addition  to  ways  to 
make  it. 

But  one  thing  that  hasn’t  changed  is 
the  700- word  feature’s  how-to  orien¬ 
tation.  One  recent  column,  for  exam¬ 
ple,  offered  readers  tips  on  acquiring 
a  lower-rate  mortgage.  Another  dis¬ 
cussed  how  to  make  extra  money  on 
certificates  of  deposit.  And  still 
others  talked  about  holding  garage 
sales,  building  a  business  while 
attending  college,  and  getting  entre¬ 


Milton  M.  Rockmore 


preneurial  financing  from  venture 
capitalists. 

“My  target  is  the  person  who  has 
that  great  American  dream  of  going 
into  business  for  himself  (or  her¬ 
self),”  Rockmore  declared.  “The 
person  who  is  enamored  of  ideas,  but 
realizes  that  a  great  idea  is  not  enough 
—  it’s  only  the  beginning.  There’s  a 
lot  of  hard  work,  sweat,  and  commit¬ 
ment  (needed).” 

Rockmore  added,  “My  target  is  the 
person  who  wants  to  improve  himself 
(or  herself)  and  get  ahead  —  whether 
it  be  a  14-year-old,  a  college  graduate, 
a  housewife,  or  a  55-year-old  who  lost 
his  (or  her)  job.” 

The  columnist  not  only  tries  to 
reach  this  audience  with  his  weekly 
feature,  but  with  booklets  as  well.  He 
annually  offers  three  or  four  of  them, 
with  titles  such  as  How  Eight  Million¬ 
aires  Made  It  and  The  20  Steps  to 
Business  Success. 

Rockmore  himself  started  a  suc¬ 
cessful  business  before  embarking  on 
column  writing  relatively  late  in  life. 
This  was  a  New  York  advertising 
agency  that  Rockmore  built  from  a 
one-person  operation  in  1948  to  a  70- 
person  company  when  he  sold  it 


Pulitzer  Prize-winning  columnist 
Jimmy  Breslin  will  host  a  twice- 
weekly  ABC  television  show  follow¬ 
ing  Ted  Koppel’s  Nightline  starting 
this  September,  according  to  the  New 


about  16  years  ago.  He  was  in  his  mid- 
50s  at  the  time. 

After  finding  that  retirement  was 
not  to  his  liking,  Rockmore  began 
“The  View  from  the  Top”  for  Gan- 
nett’s  Westchester-Rockland  News¬ 
papers  in  1971.  The  column  —  which 
was  briefly  handled  by  Universal 
Press  Syndicate  and  then  self-syndi¬ 
cated  by  Rockmore — appeared  in  the 
Los  Angeles  Times,  Chicago  Tribune, 
and  over  70  other  papers  at  its  peak.  It 
featured  discussions  of  various  topics 
by  prominent  people  like  Walter 
Cronkite,  Henry  Ford  II,  Buckmin¬ 
ster  Fuller,  George  Gallup,  W. 
Averell  Harriman,  Bowie  Kuhn,  Rod 
McKuen,  Roberta  Peters,  William 
Proxmire,  Jane  Bryant  Quinn,  and 
Gloria  Steinem. 

Rockmore  interviewed  about  1 ,400 
men  and  women  in  all  before  dropping 
the  feature  in  1980.  “I  couldn’t  do 
justice  to  two  columns,”  noted  Rock¬ 
more,  who  spends  many  hours  a  week 
talking  with  people  and  doing  other 
kinds  of  research  for  “How  to  Make 
More  Money.” 

But  he  does  have  time  to  write 
freelance  articles  for  magazines  such 
as  Good  Housekeeping,  Family 
Circle,  Parade,  and  American  Way. 
And,  over  the  years,  Rockmore  has 
developed  four  devices  that  were 
granted  patents  —  including  a  razor 
blade  dispenser  and  a  photographic 
imaging  machine  for  taking  pictures 
of  feet  in  shoe  stores. 

Born  in  Brooklyn,  Rockmore 
attended  New  York  University  and 
Columbia.  He  began  his  career  with 
Fairchild  Publications,  working  as 
one  of  the  editors  on  Women’s  Wear 
Daily.  He  later  served  in  the  Army 
during  World  War  II. 

The  columnist  now  lives  and  works 
at  648  Onondaga  Lane,  Stratford, 
Conn.  06497. 


York  Daily  News. 

The  show  will  be  patterned  after 
Breslin’s  column,  which  runs  in  the 
News  and  is  distributed  to  other 
papers  by  Universal  Press  Syndicate. 


Breslin  program  will  follow  Nightline 
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NFC  wants  newspapers  to  stop  reducing  comics 

And  it  offers  a  guide  for  conducting  reader  poiis  on  features 


The  Newspaper  Features  Council  ]  is  trying  to  effect  change  in  the  areas  | 


‘Snafu’  comic  panel  starting  soon 


“Snafu,”  a  six-times-a-week 
‘wacky”  comic  panel  by  editorial 


"Tell  the  Sierra  Club  I  want  a  plane  at  the 
airport  In  one  hour.. .or  the  tree  dlesl" 

A  wood-be  murderer. 


cartoonist  Bruce  Beattie,  will  be 
introduced  August  18  by  Newspaper 
Enterprise  Association. 

Beattie  has  worked  for  the  Daytona 
Beach  (Fla.)  Morning  Journal  since 
1981,  and  his  editorial  cartoons  have 
also  appeared  in  the  New  York  Times, 
Washington  Post,  and  on  Meet  the 
Press. 

Born  and  raised  in  Connecticut, 
Beattie  attended  the  University  of 
Pennsylvania  and  the  Art  Center  Col¬ 
lege  of  Design  in  Pasadena,  Califor¬ 
nia,  before  landing  his  first  editorial 
cartooning  job  at  the  Honolulu  Adver¬ 
tiser. 

He  has  traveled  extensively 
throughout  Africa,  Europe,  India,  the 
Soviet  Union,  and  the  Caribbean,  and 
spent  a  year  in  Tokyo  as  a  Japanese 
studies  student. 


Heritage  introduces  trivia  column 


A  trivia  column  with  information 
about  politics,  current  events,  and 
history  has  been  introduced  by  Heri¬ 
tage  Features  Syndicate. 

“The  Answer  Man”  is  by  Andrew 
C.  Seamans  Sr.,  managing  editor  of 
the  Washington,  D.C. -based  syndi¬ 
cate. 

“I  think  trivia  should  be  more  than 


WPWG  will  distribute 
Video  Review  feature 


Weekly  900-word  columns 
excerpted  from  Video  Review  maga¬ 
zine  will  be  syndicated  by  the 
Washington  Post  Writers  Group 
starting  September  5. 

The  magazine  —  edited  by  former 
Playboy  editor  Maury  Z.  Levy  — 
offers  equipment  evaluations,  pro¬ 
gramming  reviews,  and  other  news 
and  features. 

Almost  one-third  of  American 
homes  have  VCRs,  said  WPWG,  and 
nearly  a  million  of  the  machines  are 
sold  every  month. 


a  game,”  said  Seamans,  who  modeled 
his  new  feature  after  a  column  called 
“How’s  Your  Political  I.Q.?”  that  he 
wrote  for  over  a  decade  while  associ¬ 
ate  editor  of  the  conservative  Human 
Events  newsweekly.  “It  should  enter¬ 
tain,  but  it  should  also  educate,  and 
give  the  reader  something  to  think 
about.” 

The  Indianapolis  News  is  among 
the  column’s  subscribers. 


of  comic  size  and  reader  surveys. 

Virtually  all  the  comic  cartoonist 
members  of  the  NFC  have  signed  a 
statement  calling  on  newspapers  to 
adhere  to  Standard  Advertising  Unit 
guidelines  for  strips  and  panels. 
Under  the  SAU  system,  strips  should 
run  at  least  38-and-one-half  picas 
wide  and  panels  at  least  19  picas  wide. 
But,  said  the  NFC,  “many  papers  are 
reducing  them  still  farther  to  the  point 
of  obscurity.” 

The  NFC  added:  “If  editors  don’t 
realize  that  large  graphics  are  the 
trend  and  large  tv  and  movie  screens 
are  on  the  increase,  then  we  must  do 
something  to  maintain  the  integrity 
and  effectiveness  of  our  art  and 
remain  competitive  with  these  other 
mediums.” 

And  the  NFC  continued:  “The 
average  age  of  people  in  this  country 
is  increasing  daily.  Older  people  find 
it  difficult  to  read  small  lettering  and 
almost  everyone  is  turned  off  by  fea¬ 
tures  that  are  hard  to  see  or  read.  As 
we  are  forced  to  make  lettering  larger 
and  drawings  simpler  to  conform  to 
the  size  reduction,  we  have  lost  the 
chance  to  draw  attractively  and  have 
the  scope  to  develop  larger  ideas.  The 
survival  of  our  art  may  be  at  stake.” 

Cartoonists  have  been  bothered  for 
years  by  the  shrinking  size  of  comics, 
and  a  number  of  them,  in  fact,  feel 
even  the  38-and-one-haif  and  19-pica 
widths  are  too  small.  Garry  Trudeau 
brought  the  matter  into  the  news  in 
1984  when  he  and  Universal  Press  Syn¬ 
dicate  required  papers  to  run 
“Doonesbury”  at  least  44  picas  wide. 

The  NFC  said  it  was  willing  to 
accept  the  38-and-one-half  size 

(Continued  on  page  34) 


GRAB  YOUR  READER  BY  HIS  VCR. 


We've  gone  from  a  J\J\ 
chicken  in  every  pot  to  a  ^ 

VCR  in  every  home.  And  former 
US  magazine  editor  Paul  Taublieb 
knows  how  to  grab  that  audience.  With 
topical  video  reviews,  laced  with  art, 


xf 

V  toll-free 

■'  ’  800445-4555  for  a  free 

ormer  sample  from  our  mini 

aublieb  packages.  Alaska,  California, 

dience.  With  Hawaii  and  Canada,  call  collect 
id  with  art,  (619)  293-1818.  Get  the  package  that  ties 


that  are  just  the  ticket  to  more  readers.  up  readership  and  revenues. 
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(Continued  from  page  33) 
because  it  allows  two  strips  to  run 
side  by  side  on  a  page. 

Among  the  cartoonists  signing  the 
NFC  statement  —  which  also 
requests  that  editors  not  use  distor¬ 
tion  cameras  to  change  the  shape  of 
comic  drawings  —  were  “Peanuts” 
creator  Charles  M.  Schulz  of  United 
Feature  Syndicate,  “The  Family  Cir¬ 
cus”  creator  Bil  Keane  of  King  Fea¬ 
tures  Syndicate,  “The  Neighborhood” 
creator  Jerry  Van  Amerongen  of 
King,  and  “Beetle  Bailey”/“Hi  and 
Lois”  creator  Mort  Walker  of  King. 
The  statement  was  prepared  by  Van 
Amerongen  and  Walker,  who  is  NFC 
secretary/treasurer. 

“Nearly  every  member  has  replied 
to  the  petition  and  so  far  the  vote  for 
the  specified  sizes  has  been  unani¬ 
mous,”  said  Walker.  “I  will  pass  this 
information  to  the  syndicates,  who 
will  hopefully  pressure  the  papers  to 
comply.” 

Walker  added  that  the  shrinking 
comic  matter  will  be  discussed  at  the 
NFC’s  October  31  meeting  in  New 
York  City. 

The  NFC  —  which  has  over  30 
comic  cartoonists  among  its  100-plus 
members  —  said  it  realized  it  could 
take  papers  “a  few  months  to  adjust 
to  the  new  layouts,  but  in  the  long  run 
it  would  be  better  for  the  papers,  the 
readers,  and  us.” 

In  the  reader  survey  area,  the  NFC 
is  making  available  to  newspapers  a 
three-page  guide  to  conducting  polls 
on  comics  and  other  features. 

“Polls  taken  by  different  newspa¬ 
pers  often  produce  opposite  results, 
indicating  faulty  procedures,”  said 
the  NFC. 

The  first  two  pages  of  the  guide 
feature  “several  basic  rules”  to  be 
followed  in  conducting  a  poll.  Under 
“sampling  strategies,”  for  instance,  it 
is  stated:  “(A)sking  readers  to 
respond  through  ballots  placed  in  a 
newspaper  will  not  work.  Only  cer¬ 
tain  types  of  people  will  take  the  time 
and  energy  necessary  to  complete  the 
questionnaire  ....  Selecting  a 
sample  of  ‘home  deliveries’  is  one 
appropriate  strategy  for  determining 
reader  opinion  ....  One  successful 
technique  is  to  provide  home  delivery 
route  managers  with  a  list  of  homes  or 
addresses  to  be  sampled  in  a  reader- 
ship  survey.  The  sample  should  be 
determined  using  rules  of  probability 
for  each  route.  For  example,  the  first, 
sixth,  12th,  28th,  35th,  and  49th  house 
on  each  route  might  be  selected  for 
interviewing  .  .  .  .” 

On  the  third  page  of  the  guide  is  a 
suggested  survey  ballot. 


The  guide  was  prepared  by  Profes¬ 
sors  John  Vonk  and  John  Fox  of  the 
Department  of  Sociology  at  the  Uni¬ 
versity  of  Northern  Colorado,  who 
had  already  made  an  in-depth  study  of 
poll-taking  and  had  tested  their 
theories  in  a  Greeley  (Colo.)  Daily 
Tribune  reader  survey. 

A  committee  consisting  of  chair¬ 
man  Walker,  NFC  president  Bob 
Greenberg  of  the  Philadelphia 
Inquirer,  Tribune  Media  Services 


president  Robert  Reed,  King  director 
of  marketing  and  sales  Larry  Olsen, 
and  “The  Phantom”/“Mandrake  the 
Magician”  cartoonist  Lee  Falk  of 
King  has  been  studying  the  poll-tak¬ 
ing  matter  for  almost  a  year. 

The  poll  guide  is  available  to  non- 
NFC  member  newspapers  for  a  $5 
handling  charge.  The  NFC  is  based  at 
Ward  Castle,  Comly  Ave.,  Rye 
Brook,  N.Y.  10573. 

— David  Astor 


Controversy  over  Cohn  column 


The  National  Institutes  of  Health  is 
investigating  whether  Roy  Cohn’s 
medical  records  were  obtained  ille¬ 
gally  for  a  Jack  Anderson/Dale  Van 
Atta  column. 

In  the  July  25  piece,  the  United 
Feature  Syndicate-distributed  colum¬ 
nists  wrote  that  the  NIH  gave  Cohn 
an  experimental  drug  used  exclu¬ 
sively  for  AIDS  patients.  Cohn  —  the 
controversial  lawyer  who  was 
recently  disbarred  in  New  York  — 
has  said  that  he  has  liver  cancer,  not 
AIDS. 

A  spokesperson  for  the  Bethesda, 
Maryland-based  NIH  confirmed  that 
an  investigation  is  underway,  but 
declined  further  comment. 

If  the  NIH  decided  to  file  suit.  Van 
Atta  told  E&P  he  would  “welcome” 
the  action.  “We’d  have  a  very  good 
case,”  said  the  columnist,  who  added 
that  it  could  set  a  precedent  for  other 
journalists  to  use  the  medical  records 
of  well-known  people  when  it’s  in  the 
public  interest  to  do  so. 

“If  the  President  of  the  United 
States  had  AIDS  and  tried  to  keep 
that  confidential,  would  we  as  jour¬ 
nalists  have  the  right  to  obtain  those 
records?”  Van  Atta  asked  rhetorical¬ 
ly.  “I’d  maintain  that  we  would.” 

Van  Atta  said  Cohn  is  a  public  fig¬ 
ure,  and  knowledge  of  whether  he  has 
AIDS  or  not  is  in  the  public  interest. 

For  one  thing,  the  columnist  noted 
that  Cohn  was  treated  with  an  experi¬ 
mental  drug  —  and  was  treated  at  a 
taxpayer-supported  institution  even 
though  he’s  being  sued  by  the  IRS  for 
the  payment  of  back  taxes.  Van  Atta 
added  that  Cohn  has  “made  a  very 
public  performance  of  his  dying”  and 
that  his  lawyers  publicly  stated  during 
the  New  York  disbarment  hearings 
that  Cohn  had  a  life-threatening  ill¬ 
ness  and  deserved  compassion.  Van 
Atta  further  noted  that  a  number  of 
public  figures  were  character  witnes¬ 
ses  on  Cohn’s  behalf  during  the  dis¬ 
barment  proceedings. 


Cohn  first  gained  fame  as  the  young 
prosecutor  of  Julius  and  Ethel  Rosen¬ 
berg,  who  were  executed  for  allegedly 
giving  U.S.  nuclear  secrets  to  the 
Soviet  Union.  He  later  became  chief 
counsel  for  Senator  Joseph  McCar¬ 
thy.  Cohn  was  disbarred  in  New  York 
because  of  claims  he  mishandled 
clients’  money,  among  other  reasons. 

‘Comic  Collectibles’ 

Lin-Tex  Marketing  is  now  market¬ 
ing  T-shirts,  sweat  shirts,  nightshirts, 
and  other  items  featuring  images  from 
comics  such  as  “Bloom  County,” 
“Cheeverwood,”  “Hagar  the  Horri¬ 
ble,”  “Mother  Goose  &  Grimm,” 
“Pavlov,”  “Shoe,”  and  “The  Neigh¬ 
borhood.”  The  product  line  is  called 
“Comic  Collectibles.” 

The  Austin,  Texas-based  company 
said  about  100  newspapers  that  carry 
some  or  all  of  the  above  comics  — 
including  the  Chicago  Sun-Times, 
Dallas  Morning  News,  and  Washing¬ 
ton  Post  —  have  agreed  to  an  adver¬ 
tising  deal.  They  provide  Lin-Tex 
with  ad  space  in  return  for  the  prom¬ 
ise  of  15%  commissions  from  product 
sales  resulting  from  the  ads. 

Dema  dies  at  age  79 

John  Dema,  who  worked  in  sales 
and  other  areas  for  various  syndi¬ 
cates,  died  last  month  in  New  York  at 
the  age  of  79.  His  employers  included 
the  old  Publishers-Hall,  New  York 
Herald  Tribune,  and  Newsday  syndi¬ 
cates. 

A  humor  publication 

A  humor  magazine  called  Honk! 
was  introduced  last  month  by  the 
Agoura,  California-based  Fanta- 
graphics  Books.  Included  in  the 
bimonthly  publication  are  interviews 
with  syndicated  cartoonists. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


_ CO-OP _ 

PressNetwork  pays  publishers,  too. 
Co-op  news  service  starts  9/1.  (314) 
522-1300  or  l-(800)  522-1301. 


_ FOOTBALL _ 

ADD  HUMOR  TO  your  football  coverage. 
30-year  member  hotball  Writers’  Asso¬ 
ciation  of  America  offers  lighter-side 
column.  Excellent  for  dailies,  weeklies, 
same  programs,  in-house  publications, 
etc.  Lengths  vary.  Samples  available. 
Box  1165,  Editors  Publisher. 


_ HEALTH _ 

NutritioNews  is  a  brief,  informative 

weekly  column  which  helps  parents 

feed  their  children  (and  themselves) 

right.  Only  $10/year  during  introductory 

offer.  Association  for  Child  Develop¬ 

ment,  PO  Box  10089,  Lansing,  Ml 
48901. 


“SENIOR  CLINIC"  is  America's  only 

health  column  addressing  exclusively 

the  medical,  surgical  and  psychiatric 

problems  of  past  middle  life.  Written  by 

a  specialist  physician,  SENIOR  CLINIC 

has  anchored  the  Sunday  health  section 

in  Rochester  (NY)  Democrat  &  Chroni¬ 

cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response.”  Now  in 
6th  year.  Weekly,  600  words.  Samples, 

rates.  Dr.  Frank  Macinnis,  HFM  Literary 

Enterprises,  Box  307,  Edmonton, 

Alberta,  Canada  T5J  2J7,  (403) 

973-2361. 


_ SCIENCE _ 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 


ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  “Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


SPORTS 


DIAMOND  REFLECTIONS— Baseball 
nostalgia  at  its  best.  Weekly  column. 
Tom  Knight,  8302-6th  Ave.,  Brooklyn, 
NY  (212)  701-8326. 


_ SINGLES _ 

MORE  THAN  60  million  Single  adults 

in  America  NEED  "Singles  Hotline”,  a 

weekly  Q  &  A  featured  in  The  Boston 

Herald,  the  Sun  Bulletin  and  other 
fine  papers.  Radio  personality  Dick 

Syatt  writes  with  insight  and  wit  about 

meeting,  dating,  single  parenting, 

cheap  dates,  where  to  go  and  what  to 

do.  Singles  Hotline  is  interesting,  fun 

and  best  of  all. ..it  attracts  advertisers. 

Call  or  write:  Dick  Syatt,  9  Temple 

Street,  Boston,  MA  02114  (617) 
227-7971. 


_ MONEY _ 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th.  Temple,  TX  76501. 


MOVIE  REVIEWS 

’MEANING’  Reviews,  for  lifestyle, 

entertainment  or  religion  sections. 

What  are  latest  films  saying?  Popular 

twice  monthly  column.  Low  rates. 

Samples.  FILM  FOCUS,  Magazine 

Associates,  PO  Box  399,  1263  Folly 
Rd..  Warrington,  PA  18976. 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. _ 


REAL  ESTATE 


"HOUSE  CALLS’’-Globe-Democrat, 
Miami  Herald,  Sun-Times,  Oklahoman, 
etc.  800-word  weekly,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)  473-4973. 


BUSINESS  OPPORTUNITIES 

INVESTMENT  OR  PARTNERSHIP  with 
established  Arizona  newspaper  wishing 
to  diversify  into  book,  magazine  and 
commercial  printing.  For  further  infor¬ 
mation  phone  Mike  Sugamele,  (602) 
453-7900. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


NEWSPAPER  BROKERS 

30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
We’ve  moved. 

7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &  ASSO- 
CIATES,  Box  8225,  Savannah,  GA 
31412(912)  236-1596. 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

COLORADO;  Shopper,  drop  box,  9,000 
circulation,  $150,000  gross  in  ’85 
excellent  grovrth  potential,  world  class 
skiing  and  lifestyle.  $110,000  total 
price  with  $35,()00  down  and  seller 
financing  on  the  balance  or  make  offer  - 
motivated  seller. 

UTAH:  Shopper,  carrier/mail  distribu¬ 
tion,  19,0()0  circulation,  $275,000 
gross,  58%  growth  over  last  year,  profit¬ 
able,  beautiful  area.  $10(1,000  total 
price,  terms  are  cash. 

KANSAS:  Five  day  daily  with  shopper, 
county  exclusive,  three  unit  web,  small 
job  shop,  good  brick  building  with 
5,800  sq.  ft.,  large  state  hospital 
stabilizes  economy,  $470,000  gross  in 
’85.  $750,000  total  price  with  build¬ 
ing,  down  payment  is  $300,000  with 
terms  on  balance. 

NEW  ENGLAND:  Shopper  with  legal 
newspaper  status,  39,000  circulation, 
carrier  delivery  system,  six  unit  Goss 
web,  historic  building  with  $1,000,000 
market  value,  very  desirable  area  with 
many  ski  slopes,  grovrth  potential,  ’85 
gross  was  $2,250,000  with  cash  flow 
of  $650,000  plus.  This  is  a  top  shelf 
business  with  management  in  place. 
Total  price  is  $4,000,000  including 
building. 

CRIBBMEDIA  SERVICE,  INC.,  John  T. 
Cribb,  Box  1220,  Townsend,  MT 
59644,  (406)  266-4223. 


EAST  SAN  DIEGO  county  California 
weekly  newspaper.  Circulation  4,600, 
$150K  gross,  $10K  net,  one  year  lease, 
no  press.  Bankruptcy  court  auction  sale 
9/29/86,  9:30  AM,  940  Front  St.,  5th 
floor.  Court  3,  San  Diego,  CA  92189. 
Opening  bid  $32K  overbid  $1K  incre¬ 
ments,  cash  and/or  terms.  (619) 
696-9922. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 
CAMERA  S  DARKROOM 


EQUIPMENT  &  SUPPLIES 
COMPUTERS 


NEWSPAPER  AND  SHOPPER  for  sale 
in  So.  Calif.  High  desert.  Newspaper- 
legal.  2  editions;  shopper  2  editions. 
Both  grossing  over  $450,000.  Call 
(619)  242-2061. _ 

Paid  weeklies  group,  web  offset  plant, 
northeast  Texas.  $200K  down,  terms. 
Three  Texas  Panhandle  weeklies,  1985 
net,  $131K.  $500K,  includes  real 
estate.  We  have  others,  free  list.  ATN, 
Inc.,  Bill  or  Ed  Berger,  PO  Box 
161503,  Austin,  TX  78716-1503, 
(512)  476-3950. _ 

TOP-NOTCH  2,850-circulation  profit-- 
able  weekly  in  pleasant  community  near 
New  Orleans.  $180,000.  $50,000 
down  and  owner  financing  to  qualified 
buyers.  Jim  Hall  Media  Services  Inc., 
408  Elm  St..  Troy,  AL  36081.  (205) 
566-7198. _ 

Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  798,  Greenwood,  IN  46142. 

WEEKLY  3  ZONE  shopper  in  Central 
California.  Owners  relocating  and  anxi¬ 
ous.  Grossing  $300,000  plus,  net 
$60,000  plus.  $250,000  with  terms  or 
best  cash  offer. 

(209)  688-3860  evenings. 

WELL  ESTABLISHED  MID-MAINE 
regional  weekly.  Excellent  profit,  3,900 
paid  circulation.  Four  season  recreation 
area.  Owner  wishes  to  retire.  Building 
optional.  Anne  Erickson,  Box  479, 
Millinocket,  ME  04462. 

NEWSPAPERS  WANTED 

YOU  WILL  BE  PROUD 
TO  SELL  TO  US! 

Ex-publishers  are  dedicated  to  "putting 
out"  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low-competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1102,  Editor  &  Publisher. 

MAGAZINES  FOR  SALE 

GREAT  LOOKING  3  1/2  year-old  feature 
magazine  near  8  ski  areas  in  mountains 
of  Southern  Colorado.  Rapidly  growing 
ad  and  sub  bases.  Looking  for  investor/ 
partner  but  will  consider  buyout.  Excel¬ 
lent  opportunity  for  team  or  mom  and 
pop.  Contact  A.  Rooney,  PO  Box  89, 
Alamosa,  CO  81 101,  (303)  589-6641. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 
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PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


_ CONSULTANTS _ 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (504)  366-8818 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (416)  221-7699. 


STOPBUSTERS 


REDUCE  STOPS 
IMPROVE  CUSTOMER 
RELATIONS 

This  STOPBUSTER  seminar 
helps  your  staff  master  the 
essential  skills  to  STOP  THE 
STOPSI  Learn  how  to 
Communicate  More  Effect¬ 
ively.  use  Feature  Benefit 
Statements.Increase  Know¬ 
ledge  of  your  newspaper  and 
Identify  Selling  Techniques. 

BECOME  A 

STOPBUSTER  NOWI 

SALES  TBAIMSG  COUSVLTAMTS 
2201  YUCCA  AV£.  HOLLYWOOD 
FLORIDA  33026  f30S)  432-4S34 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

CAMERA/PLATEMAKING  for  sale  by 
owner.  Robertson  horizontal  camera 
with  GAM  III  and  6000W  pulse-xenon 
lights,  kodalith  324  film  processor, 
light  tables,  NuArc  30  x  40  platemaker, 
national  A-340  Super  plate  processor. 
Will  sell  separately  or  packaged. 

(301)  268-5673.  No  dealers. _ 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


NO  PROBLEMS  UPl  OR  AP 


CALL  SCANTRONiX 
AT  (213)  829-5022 
ASK  FOR  GARY 


COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-1-  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 

PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 

CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 

EDITOR  &  PUBLISHER  for  August  2,  1986 


(ELERAM 

Parts  and  service  now  available  exclu¬ 
sively  from  N&R  Scientific  Company. 
We  have  in  stock  the  entire  Teleram 
inventory  of  spare  parts.  Formatted 
Cassettes,  diskettes,  in-house  repair 
and  service  contracts,  2277  disk 
drives,  factory  refurbished  computers 
available.  Contact  N&R  Scientific 
Company,  Inc.,  462  11th  St.,  Pali¬ 
sades  Park,  NJ  07650.  (210) 
592-1864. 


MAILROOM 


MODEL  227  Muller  3  in  1  inserter. 
Being  replaced  with  larger  inserter. 
Available  end  of  August.  Can  be  seen  in 
operation  at  the  Cullman  Times,  Cull¬ 
man,  Alabama.  Have  ability  to  move  to 
your  plant  and  install.  Call  Bob  Bryan, 
Owner,  or  Clayton  Hayes,  Production 
Manager  (205)  734-2131. 


MODEL  750  Stepper  Fold  'N  Tyer  (2) 
with  double  bin  bagging  attachments. 
Includes  wax  paper  and  spare  parts. 
Both  in  good  condition!  Call  Bob 
Gulick,  Leesburg  Commercial,  Lees- 
(904) 


burg,  FL  32749  i 


787-4515. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY;  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  Southboro,  MA  01772. 


STEPPER  labeler  w/hopper.  Write  or 
call  Chippewa  Herald-Telegram,  PO  Box 
69,  Chippewa  Falls,  Wl  54729,  (715) 
723-5515,  ask  for  Gary  or  Mike. 


KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351. 


11  West  19th  St 
New  York,  NY  10011 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  SatIsfledI 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you're  a  publisher  with  surplus  equipment 
on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the  industry  people  you  are  looking  for 
to  fill  that  open  position  at  your  paper.  And,  Positions  Wanted  advertis¬ 
ers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


MAILROOM 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY;  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196.  _ 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


MISCELLANEOUS 


THREE  58  pica  MGD  metrosets  in 
excellent  working  condition.  Extensive 
spare  parts  package  included.  Asking 
$30,000,  Negotiable.  Contact  Lome 
Rotar,  Kitchener-Waterloo  Record, 
Kitchener,  Ontario,  Canada,  N2G  4E5. 
(519)  894-2231. 


WE  USE  a  10  Mil  plastic  envelope  18" 
X  24"  to  facilitate  moving  ads  through 
dispatch  to  camera.  Excellent  protec¬ 
tion.  31 «  each. 

We'll  send  you  a  tree  sample.  Write  the 
LEADER-TELEGRAM,  Eau  Claire,  Wl 
54701.  Ask  for  AD-FLO. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

COMPUKWIK  I  PROCESSOR,  New  in 
Carton,  $850; 

CG  SELECTLINE  PERMAKWIK  RC 
PROCESSOR  &  DRIER,  (Same  as  2400 
Z),  New  $2900; 

MCS  HIGH  SPEED  PROCESSOR, 
Reconditioned,  $2500. 

BOB  WEBER  (216)  831-0480. 

EDITOR  &  PUBLISHER  for  August  2, 


PHOTOTYPESEUINQ 


AM  Typesetters.  Rental/Purchase. 
CompSet  500  $2950/$75  Mo.;  510 
4000/102;  3510/504  6500/156; 
5404  1250/50;  CompEdit  5900 
8950/214;  7133  RC  Processor 
1250/50;  AM,  Edit  Type  $75. 

WEBER  (216)  729-2858. 


AM  VARITYPER  package  for  sale  by 
owner.  Comp/set  3500/504  typesetter 
and  terminal,  second  terminal  -  offline 
model  5404,  varityper  S-processor,  96 
typestyles  12  cassette  instruction  kit, 
operator's  manual  and  typesetting 
guide.  Sacrifice  for  only  $7,500. 

(301)  268-5673.  No  dealers. 


BROWN  CAMERA  Model  1822  with 
carbon  exposure  computer;  Teleram 
portable  terminal.  Model  P-1888.  Write 
or  call  Chippewa  Herald-Telegram,  PO 
Box  69,  Chippewa  Falls,  Wl  54729, 
(715)  723-5515,  ask  for  Gary  or  Mike. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(5  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 


CASH  FOR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202-CG8600 
(614)846-7025 


CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 


CG  EDITWRITER  7700  LR,  excellent 
condition,  includes  17  font  strips,  CG 
1400  Zebra  Processor  &  Permadry 
drier.  Available  in  30  days.  Call  Steve 
Brooker  at  l-(800)  255-5085  for  addi¬ 
tional  information. 


COMP  IV  B  HR,  $3750; 

COMP  IV  B  HR,  (MODEL  88),  5  Strips, 
$3500; 

COMP  IV  B  HR,  (MODEL  48),  $2500. 
BOB  WEBER  (216)  831-0480. 


EQUIPMENT  &  SUPPUES 


PRESSES 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  tor  the  most" 
(216)  562-5000 


EXCELLENT  BUY:  4-unit  Harris  V15 
web  press  with  extra  features  including 
oil  bath,  pneumatics.  1  pressman  can 
operate.  Priced  to  sell.  Call  Mr.  or  Mrs. 
Haag,  (405)  355-3361  or  (405) 
353-5904. 


FOR  SALE:  Unisetter  HR  with  direct 
entry  key  board.  Excellent  condition. 
Two  Compuscan  Alpha  scanners.  (1) 
High  speed  Courier  and  Perry.  (2)  Perry 
onTy.  Spare  parts.  Call  Jake  Caylor 
(814)  371-4200. 


FOR  SALE 

Used  Mergenthaler  325  editing  system 
including  computer  consoles,  two  80 
MB  hard  disk  drives,  10  Linotron  termi¬ 
nals  and  more.  Excellent  for  spare 
parts.  Offer  for  entire  package  preferred 
plus  moving  expense.  Let  us  hear  from 
you. 

Dr.  Michael  Abrams 
School  of  Journalism 
Florida  A&M  University 
Tallahassee,  FL  32307 
(904)  599-3159 


ITEK  dual  CPS  300  with  20  terminals 
currently  on-line,  $17,500.  Call  Tom  at 
(313)  434-0024,  evenings. 


MYCRO-TEK  1100  FRONT  END,  (1) 
Terminal,  (1)  Floppy,  Class  Ad  Prgm, 
Spare  Parts  Kit,  (2)  Unisetter  Drivers, 
$7,500; 

UNISETTER  HR,  $4000; 

MDT  350,  Plain,  $1500. 

BOB  WEBER  (216)  831-0480. 


THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


TRENDSETTER  HR  w/  Editwriter  Read¬ 
er  Option,  $5000; 

EDIT  7900  HR,  $3500; 
TRENDSETTER  88  HR,  $3250. 

BOB  WEBER  (216)  831-0480. 


Two  ATEX  9000,  28  ports,  134-key 
terminals,  three  300  MB  drives  and 
disk  packs.  Customized  for  use  with 
main  frame.  Best  offer.  Box  1196, 
Editor  &  Publisher. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL  2  fully 
loaded  under  PMA,  with  MDR's, 
computer  interface  cable,  grids,  spares. 
Bob  Meyer  (818)  908-0600.  $8,000, 
each  $15,000  both. 


VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 


TO  AVOID  CONFUSION... 

Please  return  the  yellow  copy  of  your  in¬ 
voice  with  payment  and  refer  to  the  invoice 
number  in  all  correspondence  about  your 
classified  ad. 

Thank  you, 

E&P  Classified  Department 


EQUIPMENT  &  SUPPLIES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21  Vi  cutoff 

Goss  Urbanite  1200  Series  Half  folder 
Goss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS 

SSC  Community  21.5  X  35  3/2  high  2/1 
high  units,  2  folders,  4  Carey  Splicers 
HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5  and  22.75 

BAKER  PERKINS 

C2  Twin  Chopper  Folder  compatible 
with  N845  Press  systems 

MISCELLANEOUS 
Caty  Imprinter  22.75  (1981) 

TE(;  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


GOSS  URBANITE  22  3/4"  cut  off,  10 
units  (4  stacked)  all  cylinders  fitted 
with  new  bearings.  Urbanite  folder 
U832  with  balloon.  S.U.  folder  with  1/4 
fold  and  double  parallel  fold. 
Community  folder  with  1/4  fold.  Color 
preprint  capability  with  reel  winder  and 
Crosfield  scanner.  This  versatile  press 
prints  every  day.  Available  April/May 
1987  from: 

South  China  Morning  Post 
G  P  0  Box  47 
Hong  Kong 

Telephone  5-652222  Telex  HX  86008 


E&P 

CLASSIFIEDS 
(212)  675-4380 


GOSS  Urbanite,  “1000"  series  folder, 
6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Corporation 

3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FINCOR  40  hp  drive  and  control  panel. 
Write  or  call  Chippewa  Herald- 
Telegram.,  PO  Box  69,  Chippewa  Falls, 
wl  54729,  (715)  723-5515,  ask  for 
Gary  or  Mike. 


GOSS  1500  series  Suburban  4  units 
plus  8  position  roll  stand  no  folder. 
(408)  289-1400,  Telex  172644,  Jim 
Estes. 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is”,  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700 _ Tlx  206766 

HARRIS  MACEY  saddle  binder  II  model 
562  stitcher,  3  knife  trimmers  with  4 
and  5  knife.  6  pockets  R.S.  10  stacker 
manufactured  1981,  $55,000 
complete  with  stacker.  (408) 
289-1400  Telex  172644,  Jim  Estes. 

HARRIS 

-N-1650,  4  units,  1972,  22 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15/t,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H  P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

Harris  VI 5A  7  units  1  folder 
Harris  V15A  7  units  2  folders 
Harris  VI 5A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VI 5A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units,  (two)  com¬ 
pletely  refurbished 
Harris  V700  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder,  imma¬ 
culate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928 

(203)  264-1802  Telex  140186 

1972  HARRIS  MIOOOA  4  unit  22  3/4  x 
38”  web  press  (rebuilt  in  1983) 
complete  with  Butlers,  TEC  dryer, 
imprinter,  gluer,  web  guides,  cutoff 
controls,  sheeter,  console,  $375,000. 
Mr.  Newman,  (913)  362-8888. 

COMPLETELY  RE-MANUFACTURED 
SC  folder  1/2  with  1/4  folder  and  75  HP 
motor  and  controller.  One  year  mechan¬ 
ical  warranty.  Call  Mountain  States 
(602)  574-0031. 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


PRESS  EQUIPMENT 

2  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Color  King,  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  like  new 

4  Unit  grease  lubricated  Goss 
Community 

4  Unit  Goss  Community,  Community 
folder,  oil  bath 

1  Urbanite  Tri-color  U-705, 

2  Unit  V-15A  with  JF7  folder 

8  Unit  Harris  V-25  double-ended 
with  two  JF  25's  1976 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


ROLL  THE  PRESSES 

If  you  have  a  used  press  (or  other  equipment)  standing 
idly  by,  put  it  back  into  production!  Perhaps  you  can’t 
use  that  particular  equipment — but  we’ll  bet  you  could 
sure  use  the  space  it  occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet  being  lost  in  storage  of 
unused  equipment.  Now  look  at  the  space  occupied  by 
each  single  piece  of  equipment  on  this  page!  Space  is 
money— hundreds  of  dollars  worth  of  your  space  can  be 
opened  up  for  as  little  as  $3.15  a  line  of  our  space!  We’ll 
put  that  equipment  back  into  production  tor  you  in 
someone  else’s  plant — and  produce  a  profit  for  you  to 
boot! 

E  &  P  CLASSIFIEDS 


EQUIPMENT  &  SUPPLIES 


Rebuilt  Goss  Community,  6  units  are 
SSC  with  swingdown  fountains,  2  units 
running  circ.  SC  folder,  new  60  hp  drive 
and  motor.  On  our  floor. 

Rebuilt  105  Counterveyor 

Rebuilt  Goss  Community,  2  units,  oii,  6 

web  folder,  on  our  floor. 

Any  combination  of  above,  clutched  if 
desired. 

Dauphic  Graphics  (717)  362-3243 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADD-ON 
Excellent  (Condition 

9  -  Standard  units 
4  -  Half  decks 

1  -  Color  cylinder 

HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

2  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

VERY  NICE  REBUILT  Harris  V-15  for 
sale  by  owner.  4  units  and  folder  bought 
from  a  national  used  printing  equip¬ 
ment  broker/dealer.  Spent  $60,000 
plus  rebuilding  to  present  good  shape. 
Don’t  let  this  happen  to  you!  Buy  one 
that  is  truly  in  good  shape.  Used  in  last 
three  years  on  small  weekly  newspaper. 
Sacrifice  for  $28,000. 

(3(11)  268-5673.  No  dealers. 

WEB  HEAT  SET  CONVERSION  PACK- 
AGE:  Martin  infeed,  web  guide,  1-pass 
TEC  10  ft.  oven  with  chills  and  Ryco 
double  sided  silicone  applicator.  Every¬ 
thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  for  Harris, 
Goss,  King,  etc.  Reasonable. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 
Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22  3/4  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Goss  single  width  balloons 
Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Preowned 

ATLAS  WEB  LEADER 
Less  than  1  year  old. 

10-units. 

2-4-color  units. 

2-folders  (1  comb.)  twinned  75  H.P. 
drive. 

Will  sell  as  twinned  press  or  two-5  unit 
presses. 

Like  new  condition.  Seller  will  install 
and  guarantee.  Can  be  seen  running. 
Available  December.  Save  big  dollars 
off  new  price.  Trades  welcome. 

Offered  exclusively  by: 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 

TRADE-IN  WEB  PRESSES  FOR  SALE 
Will  sell  as  components  or  complete 
presses.  As-is  or  reconditioned  and 
installed. 

2-Unit  Goss  Community  Press  rebuilt- 
ready  to  install 

5-Unit  Color  King  Press  with  2-KJ6 
folders  being  reconditioned  now 
12-Unit  News  King  Press  with  2-KJ6 
folders  and  2-press  drives — will  split 
press  and  sell  units 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)931-5291 
4200  Pennsylvania,  Suite  210 
Kansas  City,  MO  64111 
Contact:  ferry  Morton 

_ PRESSROOM _ 

CONSOLIDATING  OPERATION:  Equip- 
ment  for  sale.  Baldwin  stak-o-veyor  with 
bump  and  tui;n  unit;  acumeter  4  unit 
pasting  machine  log  E  film  processor 
and/or  chemical  blender;  MacBeth  RD 
512  densitometer;  and  bundle  tyers. 
Call  (405)  355-3361  or  (405) 
353-5904  and  ask  for  Mr.  or  Mrs. 
Haag. 


WANTED  TO  BUY 

SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 

WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  9627,  Editor  & 
Publisher. 


HELP 


WANTED 


ADMINISTRATIVE 

stems  EXECUTIVE  DIRECTOR,  Inland  Daily 

Press  Association,  headquarters  in 
int,  new  &  Chicago  suburbs.  Want  creative  execu¬ 
tive  to  build  membership,  direct  news¬ 
paper  seminars,  supen/ise  staff  and  $1 
million  foundation,  plan  conventions, 
service  500  member  papers.  Newspap- 
)u  need  er  experience  valuable,  organizational 

ilroom  abilities  essential.  Send  letter  telling  all 

i  erecting  with  resume  to  Scott  Schurz,  Chairman, 

lent  Search  Committee,  Herald-Telephone, 

>,  INC.  Box  909,  Bloomington,  IN  47401. 

DEADLINE;  SEPTEMBER  1,  1986. 

EDITOR  &  PUBLISHER  for  August  2,  1986 


A 


Use  this  handy  order  form  to  order: 

1986  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1985) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business  _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 
Anglo-Jewish  weekly  in  Southeast  seek¬ 
ing  individual  with  knowledge  of  mark¬ 
eting  and  business  in  newspaper  indus¬ 
try  plus  a  take  charge  attitude. 
Limitless  potential  from  a  solid  base. 
Box  1236,  Editor  &  Publisher. 

HARTE-HANKS  COMMUNICATIONS 
has  recently  acquired  several  newspap¬ 
ers  in  the  North  Dallas  suburbs.  Our 
goal  is  to  build  the  best  suburban  news¬ 
papers  in  the  country. 

If  you  have  a  particular  interest  in 
community  newspapers  and  a  willingi- 
ness  to  accept  above  average  risks  for 
above  average  rewards,  please  write. 
Positions  are  available  in  circulation 
management,  advertising  sales  and 
management,  and  reporting.  In  addition 
to  a  complete  compensation  program, 
these  positions  will  offer  the  right 
candidate  a  management  career  track. 
Please  send  your  resume  with  salary 
requirements  to: 

John  T.  Williams 
Plano  Star-Courier 
PO  Box  248 
Plano.  TX  75074. 


Run  your  ad  for  12,  26,  or  52 
issues 

to  increase  awareness 
while  benefiting  from  our  low 
contract  rates 


PUBLISHER’S  ASSISTANT 
Sell  major  accounts  and  learn  the  ropes 
for  a  year  to  allow  publisher  to  spend 
time  away  from  business.  Must  have  a 
strong  background  in  sales  and  compos¬ 
ition.  We  are  a  25  year,  medium-sized, 
independent,  free  community  newspap¬ 
er  (formerly  shopper).  Competitive, 
suburban  Kansas  City  growth  area. 
Send  complete  resume  including  salary 
history  and  references  to  Vivian  L. 
O'Dell,  Publisher,  12  N.  Main,  Liberty, 
MO  64068. 


STUDENT  PUBLICATIONS  GENERAL 
MANAGER  at  Colorado  State  Universi¬ 
ty.  This  full-time  professional/ 
administrative  position  oversees  opera¬ 
tion  of  432-page  yearbook  and 
14,000-circulation  daily  newspaper, 
general  duties:  developing  and  super¬ 
vising  business,  financial,  advertising, 
personnel,  technical  and  production 
activities  in  a  $500,000  publications 
operation;  offer  advice,  as  requested, 
on  techniques  of  information  gathering 
and  libel,  obscenity  and  information 
contrary  to  policy.  Does  not  have 
authority  to  interfere  in  editorial 
content.  Salary:  $20,000-$30,000, 
depending  on  education  and  experi¬ 
ence.  Excellent  fringe  benefits.  Position 
reports  to  VP  for  Student  Affairs  and 
Board  of  Student  Communications. 
Qualifications:  Demonstrated  abili^  to 
work  with  students;  relate  effectively 
with  employees  and  supervisors. 
Demonstrated  interpersonal  cormuni- 
cations  skills.  Minimum  requirement: 
bachelor's  degree.  Master’s  preferred. 
Five  years  full-time  experience 
preferred  in  publications  management 
or  closely  related  field.  Strong  commit¬ 
ment  to  high  standards  of  journalism 
ethics  and  practice;  and  to  an  indepen¬ 
dent  press. 

Applications  accepted  through  August 
15,  1986.  Send  letter  of  applications, 
current  resume  and  three  letters  of 
reference  to  Cindy  Bullard,  Member, 
Search  Committee,  Box  13,  Lory 
Student  Center,  Colorado  State  Univer¬ 
sity,  Fort  Collins,  CO  80523.  Start 
date:  Oct.  1,  1986.  CSU  is  an  EEO/AA 
employer.  E.O.  Office:  314  Student 
Sen/ices  Building. 


HELP  WANTED 


ADMINISTRATIVE 


FAMILY-OWNED  14,000  independent 
daily  newspaper  in  Zone  5  seeks  exper¬ 
ienced  business  or  general  manager. 
Job  open  due  to  retirement.  Candidate 
must  be  organized,  aggressive,  quality 
conscious  and  possess  the  ability  to 
motivate  and  work  well  with  people. 
Person  must  have  ability  to  communi¬ 
cate  with  ownership  and  the  desire  to 
move  into  general  management.  Ten 
years  newspaper  experience  desired. 
TMC  or  shopper  background  helpiful. 
Position  available  January  1,  1987. 
Salary  commensurate  with  experience 
plus  good  fringe  benefit  package. 
Resume  should  include  past  employ¬ 
ment  history  salary  requirements,  refer¬ 
ences  and  education.  Please  send 
resume  to  Box  1183,  Editor  & 
Publisher. 


GENERAL  MANAGER 
Medical  foundation  seeks  seasoned 
executive  to  provide  managerial,  admi¬ 
nistrative  and  marketing  support  for 
scientific  journal.  Responsible  for 
administering  the  advertising  function, 
circulation  program,  production  process 
and  managing  a  staff  of  12.  Familiarity 
with  all  phases  of  publication  process 
required.  Must  have  proven  supervisory 
and  administrative  skills.  Experience  in 
medical  or  related  field  essential. 
Knowledge  of  data  processing  and 
excellent  written  and  verbal  communi¬ 
cation  skills  required.  Please  submit 
resume  to  Box  1157,  Editor  & 
Publisher. 


GENERAL  MANAGER  for  50,000 
zoned  weekly.  Zone  5  suburban  metro, 
highly  competitive  area.  Must  have 
strong  sales  and  composition  back¬ 
ground.  Send  cover  letter,  complete 
resume,  salary  history  and  references  to 
Box  1199,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER 
We  are  searching  for  a  well  trained 
salesperson  with  some  management 
experience  who  wants  to  run  his  or  her 
own  show.  We  are  a  medium  size  6-day 
newspaper  in  the  south  central  portion 
of  Zone  5  with  an  eager  staff  that  needs 
positive  leadership  and  professional 
development.  Our  community  provides 
a  real  opportunity  for  your  success  as 
well  as  being  a  good  place  to  live.  Reply 
to  Box  1153,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
Immediate  opening  tor  aggressive 
manager  who  is  not  afraid  of  a  very 
competitive  market.  We’re  a  100,000 
circulation  weekly  with  a  sales  staff  of 
10.  We  need  a  leader,  trainer  marketer 
who  can  take  a  young  staff  to  great 
heights.  You  must  be  strong  on  ideas, 
presentations,  motivation  and  execu¬ 
tion.  Resume  and  salary  history  to  Tom 
Bartel,  Publisher,  City  Pages,  308c 
Butler  Sq.,  Minneapolis,  MN  55403. 


CLASSIFIED  MANAGER 
to  lead  and  motivate  inside  sales  staff  of 
7  for  20,000  circulation  Knight-Ridder 
daily.  Send  resume  and  salary  history 
to:  Advertising  Director,  Boca  Raton 
News,  PO  Box  580,  Boca  Raton,  FL 
33429. 


DISPLAY  MANAGER 
Opportunity  for  strong  manager  to  lead 
outside  sales  staff  of  9  (retail  and  clas¬ 
sified  display)  in  highly  competitive 
market.  The  Boca  Raton  News  is  a 
Knight-Ridder,  20,000  circulation 
daily.  Sena  resume  and  salary  history 
to:  Advertising  Director,  Boca  Raton 
News,  PO  Box  580,  Boca  Raton,  FL 
33429. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Advertising  sales  manager  for  large 
Midwest  market.  Must  be  aggressive, 
motivated  and  a  proven  leader.  Experi¬ 
ence  with  majors,  market  research  and 
managing  people.  Good  salary  and 
incentive  program.  Enclose  resume, 
references  and  salary  history  to  Box 
1185,  Editor  &  Publisher. 


HELP  WANTED-Advertising  director  for 
20,000  circulation  Midwest  daily. 
Previous  management  experience 
necessary.  A  challenging  position  for 
applicant  who  has  the  talent  and  desire. 
Send  resume  and  salary  requirements 
to  Box  1235,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Connecticut,  16,000  circulation  daily 
needs  aggressive  person  to  supervise 
retail  and  classified  advertising,  plus  ad 
sen/ices.  Applicants  should  have  proven 
sales  record,  systems  orientation,  and 
willingness  to  work  beyond  9  to  5. 
College  education  preferred.  Send  letter 
with  resume  including  salary  require¬ 
ments  to  Box  1209,  Editor  &  Publisher. 


ADVERTISING  MAKEUP 
NYC  Spanish  daily  newspaper  has  avail¬ 
able  a  position  in  the  advertising 
makeup  and  layout  department.  Candi¬ 
date  must  be  bilingual,  capable  of  coor¬ 
dinating  work  between  sales,  art  and 
composing  departments.  Hands-on 
experience  in  makeup  and  layout. 
Salary  $20,000  plus  commensurate 
with  experience.  College  degree  a  plus. 
Equal  Opportunity  Employer.  Send 
resumes  to  Radio  City  Station,  PO  Box 
809,  New  York,  NY  10019. 


SUN  BELT  DAILY  has  immediate  open¬ 
ing  for  advertising  director.  12,000 
circulation  plus  TMC.  Good  staff.  Seek 
aggressive  organizer  and  sales  leader. 
State  income  needs.  Box  1208,  Editor 
&  Publisher. 


HELP  WANTED 


ADVERTISING 


ASSISTANT  ADVERTISING  DIRECTOR 
for  medium  size  daily  in  New  Jersey. 
This  person  must  have  exceptional 
skills  in  all  areas  of  advertising  sales. 
This  person  must  be  able  to  motivate 
and  get  along  well  with  sales  staff.  Send 
resume  and  salary  history  to  Box  1 195, 
Editor  &  Publisher. 


ASSISTANT  AD  DIRECTOR 
New  England’s  fastest-growing  news¬ 
paper  seeks  an  energetic  professional 
as  understudy  and  successor  to  its 
advertising  director,  someone  familiar 
with  all  aspects  of  ad  sales  and  new 
ideas  to  help  keep  us  growing.  Send 
letter,  resume,  and  salary  history  to 
Publisher,  Journal  Inquirer,  306  Prog¬ 
ress  Drive,  Manchester,  CT  06040. 


MARKETING  DIRECTOR 
Growing  17,000  daily,  19,000  Sunday 
newspaper  in  one  of  North  Carolina's 
most  rapidly  developing  regions  is  seek¬ 
ing  an  energetic  and  imaginative  indivi¬ 
dual  to  direct  its  sales  and  marketing 
activities.  The  successful  candidate 
should  possess  strong  leadership  and 
interpersonal  skills;  experience  in 
advertising  sales  management,  includ¬ 
ing  product  development  and  market 
research;  an  understanding  of  circula¬ 
tion  functions;  and  a  well-developed 
appreciation  for  cooperative  interde¬ 
partmental  relationships.  Please  send 
resume  and  salary  history  in  strict  confi¬ 
dence  to  Box  1 169,  Editor  &  Publisher. 


PRESENTATIONS  &  TRAINING 
100,000  daily  seeks  skilled  communi¬ 
cator  to  prepare  presentations  and  sales 
materials  and  train  sales  staff.  Must 
have  familiarity  with  competing  media, 
ability  to  analyze  research.  AV  and 
personal  computer  experience  desir¬ 
able.  Send  resume  and  samples  to-. 
Personnel  Dept.,  Winston-Salem  Jour¬ 
nal,  PO  Box  3159,  Winston-Salem,  NC 
27102. 


ADVERTISING 

MANAGERS 


The  Best  and  The  Brightest! 

We’ve  grown  tremendously  in  the  past  few  years.  Our  need 
for  the  best  and  the  brightest  advertising  professionals  has 
grown  too.  Opportunities  abound! 

We  have  an  immediate  need  for  Classified  and  Retail 
Advertising  Managers.  If  you  have  a  proven  track  record  of 
building  revenue  and  developing  people,  with  a  solid  back¬ 
ground  in  newspaper  advertising  sales,  we’d  like  to  hear 
from  you.  Prior  experience  with  TMC  products  a  definite 
asset  for  retail  applicants. 

Since  our  group-owned  newspapers  vary  in  size  and  loca¬ 
tion,  the  opportunities  will  vary  as  well.  You’ll  need  at 
least  one  to  two  years  supervisory  experience.  A  college 
degree  is  a  plus.  We’re  achievement  oriented,  you’ll  need 
to  be  too! 

Please  submit  letter  and  resume  including  salary  require¬ 
ments,  geographic  preference  and  long  term  goals  to: 

Box  1198,  Editor  &  Publisher. 
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HELP  WANTED 


ADVERTISING 


MANAGER  CLASSIFIED  PHONE  ROOM 
"Experience  in  management”  phone 
room  with  60  ad  reps.  Seven  day  a  week 
operation,  Baltimore  Sun  in  Zone  2. 
Comprehensive  knowledge  of  auto¬ 
mated  advertising  input  system  (SI I 
preferred).  Good  sales  training  tech¬ 
niques.  good  oral  and  written  communi¬ 
cation  skills.  Experience  in  revenue 
budgeting.  Interested  applicants  send 
resume  to  Personnel  Administrator,  The 
Baltimore  Sun,  501  North  Calvert  St., 
Baltimore,  MD  21278. 

An  EOE  employer. 


ADVERTISING  DIRECTOR 
Chain  of  established  free  distribution 
weekly  newspapers  requires  aggressive 
sales  director  with  strong  marketing  and 
personnel  skills.  Mail  delivered  TMC 
product  with  exceptionally  modern 
printing  plant  located  in  exploding  area 
of  Zone  2.  Very  adequate  compensation 
for  individual  with  proven  track  record. 
Box  1237,  Editor  &  Publisher. 


ARTIGRAPHICS 


ARTIST— The  Greensboro  News  & 
Record  is  seeking  an  artist  for  the  news 
department.  Chief  qualifications  are  an 
ability  to  visualize  and  produce  Innova¬ 
tive  feature  illustrations  and  informa¬ 
tional  graphics,  charts  and  maps  for  use 
with  news  content  under  deadline  pres¬ 
sure.  Full  knowledge  of  black  and  white 
and  color  reproductions  plus  typography 
are  essential.  The  successful  candidate 
should  have  a  college  degree  and  2  to  4 
years  daily  newspaper  experience. 
Submit  resume  to  Ben  Bowers,  VP/ 
Executive  Editor,  Greensboro  News& 
Record,  PO  Box  20848,  Greensboro, 
NC  27420. 


THE  STATE,  Columbia,  South  Carolina: 
Entry  level  graphic  artist  needed  for 
capital-city  daily  (118,000  AM; 
152,000  Sunday).  Strong  illustration 
skills  a  must;  cartooning  skills  helpful. 
Supplementing  staff  of  two  artists. 
Send  resume  and  cover  letter  to:  Tom 
Priddy,  Graphics  Editor,  PO  Box  1333, 
Columbia,  SC  29202. 


_ CARTOONIST _ 

GAG/CONTINUITY  WRITER  sought  to 
join  talented,  off-beat  cartoonist  to 
develop  up-beat,  contemporary  humor 
comic  strip/panel  for  submission  to 
syndicates.  Box  1231,  Editor  & 
Publisher. 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  MANAGER 
We  are  one  of  the  fastest  growing  metro¬ 
politan  newspapers  in  the  country  and 
we  have  an  award-winning  circulation 
team.  As  a  result  of  sustained  circula¬ 
tion  growth,  we  are  looking  for  a  moti¬ 
vated  professional  to  join  this  team  as  a 
PM  Home  Delivery  Manager. 

If  you  are  looking  for  a  challenging  posi¬ 
tion  in  a  fast-paced  metro  environment 
and  believe  results  are  obtained  through 
good  communications  and  positive 
leadership,  please  send  your  resume  to 
Tom  Peterson,  Circulation  Director,  The 
Orange  County  Register,  625  North 
Grand  Ave.,  Santa  Ana,  CA  92711. 

CIRCULATION  SALES  MANAGER 
A  47,000,  7-day,  all  day  paper  in  Zone 
3  has  a  challenging  position  for  an 
energetic  individual  experienced  in 
newspaper  sales  and  promotions.  We 
are  looking  for  a  team  leader  with 
aggressive  work  habits  and  excellent 
people  skills.  This  is  an  opportunity  for 
individual  growth  and  career  advance¬ 
ment  potential.  Send  resume  and  letter 
including  work  history  to  Kelly 
Hubbard,  Circulation  Director,  Kings¬ 
port  Times-News,  PO  Box  479,  Kings¬ 
port,  TN  37662. 


CIRCULATION  DIRECTOR  for  large 
Chicago-based  weekly  with  strong 
growth  potential.  Part  of  total  rebuilding 
process.  Join  excited  management 
team.  PO  Box  11181,  Chicago,  IL 
60611,  C/0  General  Manager. _ 

CIRCULATION  PROMOTION  MGR. 

A  progressive,  aggressive  growing 
30,000  7  day  publication  is  looking  for 
a  similar  type  to  join  its  staff. 

To  qualify  for  this  opportunity  you  must 
be  able  to  analyze,  make  judgments, 
plan,  organize  and  communicate.  You 
must  be  a  team  player.  A  minimum  of  3 
years  circulation  experience,  computer 
background,  budgeting  abilities, 
customer  service  strengths  and  layout 
knowledge  are  needed.  We  utilize  the 
(jollierJackson  CIS  and  DATATRIEVE. 
Responsibilities  will  include  the  deve¬ 
lopment,  planning  and  implementation 
of  goal  oriented  short  and  long  term 
carrier  and  personnel  sales  promotions, 
working  closely  with  inside  and  outside 
staff,  in  addition  to  managing  the  office 
staff. 

If  you’re  interested  please  write  to  us 
outlining  your  background  and  salary 
requirements. 

Telegraph  Publishing  Co. 

PO  Box  1008 
Nashua,  NH  03061 
Attn:  E.  McCabe. 


When  you  need  to  reach  newspaper  people,  you 
can  meet  all  the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
(212)  675-4380 


CIRCULATION 


CIRCULATION  MANAGER 
Small  Zone  2  daily  in  growing  suburban 
market  needs  promotion/sales  minded 
person  to  take  advantage  of  that  growth. 
We  want  to  be  less  small.  Can  you  do 
the  job?  Send  resume  to  Box  1151, 
Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
31,000  six  day  afternoon  newspaper  in 
Butler  PA  has  a  challenging  position. 
Experience  in  newspaper  sales  and 
service  a  plus.  There  is  an  excellent 
opportunity  for  advancement  to  Circula¬ 
tion  Director.  Send  resume  and  letter 
including  work  history/education  and 
salary  requirements  to,  James  G. 
Emrick,  114  W.  Diamond  St.,  Butler, 
PA  16011.  NO  PHONE  CALLS, 
PLEASE! 


HELP  WANTED 


CIRCULATION 


DISTRIBUTION  SUPERVISOR 
Daily  newspaper  in  southeastern 
Wisconsin  has  a  position  available  for  a 
distribution/fleet  operations  supervisor. 
This  individual  would  be  responsible  for 
a  fleet  of  17  vehicles  and  part  time  driv¬ 
ing  force  of  25.  Since  this  is  a  key  posi¬ 
tion  in  circulation  and  is  used  as  a  train¬ 
ing  platform  for  circulation  manager, 
the  qualifications  will  include  a 
successful  track  record  as  a  district 
manager,  strong  organizational  skills, 
mechanical  aptitude  and  the  desire  to 
grow  into  a  management  position  with 
Lee  Enterprises.  Please  send  resume 
plus  salary  requirements  to  Susan 
Dembowski,  The  Journal  Times,  212 
Fourth  St.,  Racine,  Wl  53403.  EOE. 


HOME  DELIVERY  MANAGER 
Sunny  California  major  metro  has  open¬ 
ing  for  Home  Delivery  Manager  to  over¬ 
see  department  of  50  PM  District 
Managers  and  supervisors.  If  you  appre¬ 
ciate  leadership  through  motivation 
rather  than  intimidation,  believe  your 
management  role  is  to  make  people 
successful  and  if  you  have  more  poten¬ 
tial  rather  than  experience  you  might 
have  found  the  perfect  career  opportun¬ 
ity.  Box  1194,  Editor  &  Publisher. 


EDITORIAL 


EXECUTIVE  SPORTS  EDITOR  to 
manage  merged  sports  departments  for 
two  NY  metro  dailies,  one  AM,  the  other 
PM,  with  combined  64,000  circulation. 
Candidate  should  be  highly  self- 
motivated,  idea  charged  to  produce  top- 
notch  sports  section  with  local  sports, 
local  major  league  teams  and  features. 
Box  1215,  Editor  &  Publisher. 


FINANCE  WRITER.  Writes  weekly, 
locally  oriented  stocks  column.  Covers 
local  banks,  brokerages  and  insurance 
companies.  Experience  a  must.  Salary 
mid-$20s.  Resume  and  clips  to  Brian 
Tucker,  Editor,  Crain’s  Cleveland  Busi¬ 
ness,  140  Public  Square,  Cleveland, 
OH  44114. 


GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 


GROWING  HARD-NEWS-ORIENTED, 
Zone  2  daily  has  opening  for  aggressive, 
enthusiastic  reporters  who  aren’t  afraid 
of  thorough  suburban  coverage.  Also 
considering  applications  for  future 
copy-editing  positions.  Box  1189, 
Editor  &  Publisher, 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


Illustrator 
Graphic  Artist 
Movie  Critic 

JOB  BANK  has  immediate  openings  for 
the  above  jobs.  If  you  have  experience 
and  are  interested,  please  call  Director, 
Debra  Bissinger  at  (609)  786-1910  or 
send  a  resume  to  JOB  BANK,  2615 
River  Rd.,  Suite  7,  Cinnaminson,  NJ 
08077.  There  are  no  referral  fee  for  the 
above  positions. 


LIFESTYLE  EDITOR 
Award-winning,  30,000  daily  has  open¬ 
ing  (2)  for  lifestyle  editor,  staff  writer. 
Writing  ability,  page  design  talent 
important.  Department  produces 
features  on  important  subjects  but  also 
covers  major  social  galas  and  publishes 
other  traditional  news.  Attitude  compat- 
ible  with  that  policy  important. 
Resume,  samples  to:  Jim  Servatius, 
Midiand  (Texas)  Reporter-Telegram,  PO 
Box  1650,  Midland.  TX  79702. 


HELP  WANTED 


EDITORIAL 


LIFESTYLE  SECTION  EDITOR 
Award-winning  Lifestyle  Section  on 
100,000-plus  circulation  Zone  5  daily 
needs  experienced  professional  with 
leadership,  imagination  and  ambition  to 
direct  a  well-motivated  staff.  Send 
resume,  samples  of  best  sections,  refer¬ 
ences  to  Box  1225,  Editor  &  Publisher. 


MAGAZINE  EDITOR 
America  has  discovered  Santa  Fe,  Mew 
Mexico’s  hottest  art,  tourism  and  enter¬ 
tainment  city  in  the  Southwest.  We 
need  a  shirt-sleeve  editor  for  our  weekly 
arts/entertainment  magazine,  Pasa- 
tiempo.  Two  years  newspaper,  maga¬ 
zine  experience  required;  design  and 
layout  a  must.  You’ll  direct  and  recruit  a 
staff  of  freelancers.  Best  of  all,  you’ll 
get  to  live  in  Santa  Fe.  Send  resume, 
clips,  copies  of  your  magazine  to  Metro 
Editor,  Ron  Franscell.  The  New  Mexi¬ 
can,  PO  Box  2048,  Santa  Fe,  NM 
87501.  A  Gannett  newspaper. 


MANAGING  EDITOR  wanted  for  small 
daily  AM  newspaper  in  Zone  2.  Ability 
to  write,  organize  and  manage  a  must. 
Prefer  person  with  some  knowledge  of 
computers.  Write  Box  1232,  Editor  & 
Publisher. 


MANAGING  EDITOR 
If  your  ideas  for  improving  a  newspaper 
range  from  the  local  news  on  front  page 
to  features  in  the  Living  section. 

If  you  can  look  at  the  wire  and  see  the 
local  angle. 

If  you  enjoy  sitting  down  with  a  young, 
talented  reporter  to  help  make  good 
copy  shine. 

If  you’ve  got  at  least  three  years 
management  experience  and  good  orga¬ 
nizational  skills  to  help  run  a  newsroom 
full  of  aggressive,  award-winning  repor¬ 
ters  and  editors. 

If  you’ve  always  wanted  to  work  for  a 
paper  that  believes  good  stories  deserve 
good  color  pictures  and  good  graphics. 
If  you’ve  been  looking  for  a  chance  to 
get  involved  and  learn  about  every 
aspect  of  managing  a  good  NEWSpaper. 
This  is  your  shot. 

22,000  AM  in  rural  area  2-3  hours  from 
major  East  Coast  cities.  This  is  a  paper 
you  have  to  see  to  believe.  Send  resume 
and  salaty  history  in  confidence  to  Jim 
Sachetti,  Editor,  Press-Enterprise, 
3185  Lackawanna  Ave.,  Bloomsburg, 
PA  17815. 


COPY  EDITORS 

Florida  PM  seeks  copy  editors  who  prac¬ 
tice  the  fundamentals  to  produce  clear 
copy  and  lively  pages.  Send  resume, 
references,  tearsheets.  Box  1213, 
Editor  &  Publisher. 


COPY  EDITOR 

Award-winning,  growing  Central  Califor¬ 
nia  newspaper  with  73,000  daily  circu¬ 
lation,  80,000  on  Sunday  has  a  full¬ 
time  slot  for  a  newsroom  copy  editor 
who  has  daily  newspaper  experience  in 
copy  selection  and  editing,  layout  and 
news  packaging  with  graphics  planning. 
Desire  two  years  daily  experience  with 
supervisory  background,  good  commu¬ 
nications  skills,  ability  to  work  well  with 
others,  knowledge  of  production  tech¬ 
niques  including  front-end  systems  and 
Spanish  fluency.  Expect  hard  work  and 
good  rewards  like  working  evenings  and 
some  weekends  and  enjoy  challenges- 
this  is  the  job  for  you! 

37  */2  hour  work  week,  salary  $500  to 
$664  per  week,  DOE;  excellent  health 
benefits,  sick  leave  and  vacation. 
Interested?  Qualified?  Send  resume 
outlining  experience,  best  7  clips  and  3 
rofessional  references  to:  Marilyn 
’Accardo,  Personnel  Department,  PO 
Box  3928,  Modesto,  CA  95352.  An 
EOE/Women  or  minorities  encouraged 
to  apply. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5,25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  — $3.15  per  line,  per  issue.  4  weeks  — $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  lor  box  service.  Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Issue, 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  txirders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

t1  West  t9th  Street,  NY,  NY  tOOtt.  (2t2)  675-4380. 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS 

New  York  Metropolitan  daily  seeks 
knowledgeable  experienced  copy 
editors  to  handle  local  and  wire  copy.  If 
you  are  experienced  in  page  layout, 
headline  and  caption  writing  and  have 
outstanding  grammatical  skills  we  can 
offer  an  exciting  career  opportunity  with 
a  rapidly  growing  newspapier.  For  imme¬ 
diate  consideration  call  T.  Kerrigan  at 
the  News  Tribune  (201)  442-0400  or 
mail  resumes,  clips  and  salary  require¬ 
ments  to  1  Hoover  Way,  Woodbridge, 
NJ  07095.  EOE. 


COPY  EDITORS  for  Connecticut  daily. 
Experience  preferred,  but  will  consider 
recent  journalism  graduates.  Excellent 
benefits  and  profit  sharing.  Send 
resume  and  layout  samples  to  Box 
1228,  Editor  &  Publisher. 


COPY  EDITOR,  BOATING 
Join  two-person  copy  desk  working  with 
small  but  excellent  staff  of  reporters  on 
the  nation's  leading  boating  newspaper. 
We  want  a  creative  editor  who  handles 
words  and  writers  well,  moves  alot  of 
copy  skillfully,  has  a  good  sense  of 
layout  and  design  and  is  deft  with  head¬ 
lines  and  blurbs.  Boating  knowledge 
/experience  a  plus.  Pleasant  work  envi¬ 
ronment;  Competitive  salary.  Please 
send  resume  to  Editorial  Director, 
Soundings,  Essex,  CT  06426. 


EDITORIAL  WRITER 
The  Oregonian,  largest  newspaper  in 
the  Pacific  Northwest  seeks  a  broad- 
gauge  editorial  writer,  preferably  with 
solid  background  in  scientific/technical 
and  business/economic  subject  areas  to 
join  9-writer  editorial  staff.  Prior  editor¬ 
ial  writing  not  essential,  if  excellent  and 
writing  and  analytical  skills  can  be 
documented  in  news  reporting  or  in 
academic,  think-tank,  business  or 
broadcasting  organizations.  Send  letter 
and  resume  to  Personnel  Director,  The 
Oregonian,  1320  SW  Broadway,  Port¬ 
land,  OR  97201.  An  Equal  Opportunity 
Employer. 


EDITOR 

The  Bronx  Press  Review,  an  established 
and  respected  weekly  newspaper  is 
accepting  resumes  for  editor.  Exper¬ 
ienced  candidates,  please  respond  to 
Myron  Garfinkle,  President,  C/0  The 
Bronx  Press  Review,  1924  Cross  Bronx 
Expressway,  Bronx,  NY  10462. 


ENTERTAINMENT  &  ARTS  writer/editor 
for  300,000  Sunday  section.  Prefer 
solid  background  in  Music/Theater 
criticism.  Send  resume  to  Box  1219, 
Editor  &  Publisher. 

EXECUTIVE  EDITOR  WANTED— A 
person  knowledgeable  and  committed 
to  Catholic  Church  teaching,  with 
strong  writing  ability,  good  leadership 
qualities  ana  willingness  toward  high 
visibility  in  the  community.  The  Execu¬ 
tive  Editor  will  act  as  the  chief  executive 
officer  of  The  Pilot,  and  in  close  associ¬ 
ation  with  its  Publisher,  Bernard  Cardi¬ 
nal  Law.  Salary  negotiable  and  includes 
excellent  health  benefits.  Fall  1986 
starting  date  anticipated. 

Resume,  samples  of  writing  and  300 
(approx.)  word  essay  on  “The  Role  of 
the  Catholic  Editor  in  Today's  Catholic 
Press”  should  be  sent  to: 

Rev.  Peter  Conley 
Secretary  for  Community  Relations 
Archdiocese  of  Boston 
49  Franklin  Street 
Boston.  MA  02110 

EXECUTIVE  SPORTS  EDITOR 
For  PM  paper  that  concentrates  on  local 
sports  and  Southeast  Conference  cover¬ 
age.  Must  have  5  years  management, 
slot  experience.  In  charge  of  inside 
operation  for  a  staff  of  11.  Send 
resume,  layout/planning  clips  to 
Managing  Editor,  Nashville  Banner, 
1100  Broadway,  Nashville,  TN  37202. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  EDITOR 
A  Zone  1,  monthly  business  magazine 
that  prides  itself  on  being  readable  as 
well  as  informative  is  seeking  an  assis¬ 
tant  editor  who  can  edit  for  style, 
content,  ston  flow  and  produce  appeal¬ 
ing  heads.  The  job  also  includes  some 
writing.  You  must  work  well  with  repor¬ 
ters  and  other  editors,  be  good  at  gener¬ 
ating  stoiy  ideas,  and  thrive  on  respon¬ 
sibility.  You  should  have  the  ability  to 
inten/iew,  write  imaginative  leads  and 
stories  that  are  strongly  or^nized  and 
analytical,  as  well  as  the  ability  to  help 
reporters  hone  these  skills.  You  should 
have  some  editing  experience,  a  strong 
background  in  reporting,  at  least  5 
years  experience  on  a  magazine  or  a 
daily  newspaper,  and  some  of  that 
experience  should  have  included  cover¬ 
ing  business  or  economics.  Send  a 
letter  outlining  your  qualifications, 
resume,  clips,  plus  your  salary  history 
and  desired  compensation  range  to 
Editor,  Business  N  H,  177  East  Indust¬ 
rial  Drive.  Manchester,  NH  03103. 
Please  do  not  call. 


BUREAU  REPORTER 
Opening  for  a  self  starter  with  aggres¬ 
sive,  30,000  circulation,  7-day  AM  on 
Florida's  Gulf  Coast.  Experience 
preferred,  but  talented  beginners 
welcome  to  apply.  Photo  skills  a  must. 
Live  30  minutes  from  the  world's  most 
beautiful  beaches  and  work  for  an  ambi¬ 
tious  and  serious  newspaper.  Send 
resume,  clips,  and  salary  requirements 
to  Managing  Editor,  Jay  Pitts,  PO  Box 
2949,  Fort  Walton  Beach,  FL  32549. 


BUSINESS  REPORTER,  preferably  with 
at  least  a  years  experience,  wanted  at 
Knight-Ridder  daily.  Send  resume, 
clips  and  references  to  Steve  Gitt,  Busi¬ 
ness  Editor,  The  Bradenton  Herald, 
102  Manatee  Ave.  W,  Bradenton,  FL 
33505. 


BUSINESS  WRITERS/FREELANCE 
Manhattan-based  trade  weekly,  leader 
in  its  industry,  needs  skilled  freelancers 
to  cover  evening  and  afternoon  meet¬ 
ings,  conferences,  etc.  in  Manhattan 
and  Northern  New  Jersey.  Must  be  able 
to  count  and  write  heads  to  our  specs. 
Good  rates,  prompt  payment.  Not  for 
beginners.  Professionals  only  should 
send  letter,  resume,  and  clip  to  Box 
1218,  Editor  &  Publisher. 


NATIONWIDE 

SEARCH 


Respected  30,000  Mid- 
Atlantic  daily  and  Sunday 
AM  plans  a  major  staff 
expansion. 

We  are  searching  the 
country  for  excellence: 
beginning  reporters; 
reporters  with  2  or  3 
years  experience;  copy 
editors  and  sports 
writers. 

Our  positions,  which 
carry  top  paying  benefits, 
will  ofier  excellent  poten¬ 
tial  for  advancement  into 
higher  management. 
Send  resume,  clips  and 
references  to: 

Box  1210 
Editor  &  Publisher 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


Newsman.  Versatile.  $325  per  week. 
Write  Box  1226,  Editor  &  Publisher. 

REPORTER  with  proven  flair,  savvy, 
and  depth  needed  in  September  to  join 
8-member  staff  of  quality  broadsheet 
weekly  in  Cosmopolitan  seaside 
community,  80  miles  from  New  York. 
Full-time  experience,  car  and  camera 
required.  Send  clips  resume,  letter  and 
salary  requirements  to  Box  1197, 
Editor  &  Publisher. 

REPORTER 

Florida  PM  seeks  smooth,  aggressive 
reporter.  Send  resume,  references,  best 
ten  clips.  Box  1211,  Editor  & 
Publisher. 


REPORTER  WANTED  for  the  nation’s 
leading  daily  legal  newspaper.  The  ideal 
candidate  will  be  comfortable  working 
under  deadline  pressure  and  have  the 
versatility  to  write  both  hard  news  and 
features.  Experience  covering  the  legal 
profession  and  law  degree  preferred. 
Send  resume,  clips  and  salary  require¬ 
ments  to  Box  1216,  Editor  &  Publisher. 

NAVY  TIMES,  a  world  wide  newspaper 
for  sailors,  marines  and  coast  juard 
personnel,  published  by  The  Times 
Journal  Company  in  the  Virginia 
suburbs  of  Washington,  is  seeking  an 
aggressive,  enterprising  reporter  with  at 
least  3  years  of  newspaper  experience. 
Person  should  excel  at  hard  news 
stories  and  analysis  pieces  and  be  inter¬ 
ested  in  writing  about  military  weapons, 
planning,  policy  and  budgets.  Military 
experience  desirable.  Some  travel. 
Excellent  opportunity  for  advancement. 
Competitive  salary.  Superb  benefits. 
Send  resume  and  5  to  10  clips  showing 
writing  ability  and  reporting  enterprise 
to:  The  Times  Journal  Company, 
Human  Resources  Dept.,  Attn-.  Navy 
Times  Reporter,  Springfield,  VA 
22159.  EOE. 


$25,000-130,000  for  assistant  editor 
with  management  experience  for 
25,000  circulation  Arizona  lifestyle 
magazine.  Send  resume  to  Editor,  Tom 
Kuhn,  PO  Box  33201,  Phoenix,  AZ 
85067. _ 

ASSISTANT  CITY  EDITOR 
Zone  4  morning  daily  seeks  enterprising 
hard  news  journalist  with  solid  repertor- 
ial  credentials.  Five  years  experience 
minimum.  Box  1200,  Editor  & 
Publisher. 


ASSISTANT 

EDITORS 

Nation’s  top  IBM  PC  Magazine 
needs  two  dazzling  Writers/ 
Editors  who  know  PCs/XTs/ATs 
inside  and  out.  Minimum  1  year 
experience.  Excellent  compre¬ 
hensive  benefits  including 
dental.  Send  resume  with  salary 
history  and  two  of  your  favorite 
writing  samples,  to: 

D.  Boston,  Personnel 
Department 

PC  Magazine 

Ziff-Davis  Publishing  Co. 

One  Park  Avenue 
New  York,  NY  10016 
An  equal  opportunity  employer  M/F 
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CITY  EDITOR  ~  For  22,000  PM  daily  in 
San  Francisco  Bay  Area’s  wine  country. 
Second  in  command  of  18-person 
newsroom  that  wins  awards  for  investi¬ 
gative  reporting,  feature  writing,  photo- 
journalism.  Send  resume,  work 
samples,  references  to  Box  1126, 
Editor  &  Publisher. 

COLUMNIST 

Florida  PM  seeks  columnist  with  a 
sense  of  humor,  healthy  disrespect  for 
authority  and  an  interest  in  local 
people,  trends  and  issues.  Send 
resume,  references,  clips.  Box  1212, 
Editor  &  Publisher. 

COMBINATION  EDITING/REPORTING 
position  available  immediately  at 
33,000  daily  in  southern  West  Virginia. 
Will  accept  recent  college  graduate 
although  1-2  years  experience 
preferred.  Send  applications  and 
resumes  to  Executive  Editor,  The 
Register/Herald,  Drawer  R,  Beckley,  WV 
25802. 

COPY  EDITOR  tor  metro  New  York  AM 
daily.  Excellent  editing,  headline  and 
layout  skills  a  must.  One  year's  experi¬ 
ence  preferred.  Send  resume  to  Box 
1177,  Editor  &  Publisher. 

CITY  EDITOR — Strong  leadership,  orga¬ 
nization,  news  skills  needed  to  guide 
young  staff.  Resume,  clips,  references 
to  Personnel  Office,  The  Record,  1 
Venner  Road,  Amsterdam,  NY  12010. 

SPORTS  COPY  EDITOR  for  big  league 
Midwest  PM.  Layout  and  design  experi¬ 
ence  necessary.  We  need  an  ambitious 
person  with  good  news  judgment,  good 
ideas  and  A-1  editing  skills.  Resume 
and  clips  to  Wayne  Fuson,  Sports 
Editor,  The  News,  PO  Box  145,  India¬ 
napolis,  IN  46206. 

SPORTS  EDITOR 

45,000  PM,  Zone  2  daily,  with  AM 
editions  Saturday  and  Sunday  needs  a 
sports  editor  to  run  a  staff  of  4  full-time 
and  3  part-time  reporters.  Layout  and 
editing  skills  essential.  The  ability  to 
organize  and  manage  a  must. 

Send  resume,  samples  of  your  work  to: 
Kathleen  M.  Condon,  Executive  Editor, 
The  Times  Record,  501  Broadway, 
Troy,  NY  12181.  No  calls,  please.  An 
Equal  Opportunity  Employer. 

SPORTS  EDITOR 

Take  charge  of  desk  operation  for  grow¬ 
ing  87,000  AM.  Need  strong  slotman/ 
planner/teacher.  Must  have  5  years  as 
editor  with  some  supervisoi^  experi¬ 
ence.  Apply  to  Al  Vieira,  Executive 
Sports  Editor,  Times  Union,  Box 
15000,  Albany,  NY  12212. 

NEWS  EDITOR  to  manage  six-person 
copy  desk  for  award-winning  AM  in 
growing  coastal  area.  Will  be  a  key 
member  of  management  team  in 
51-person  newsroom.  Need  demon¬ 
strated  work  editing,  layout  and  head¬ 
writing  skills,  and  track  record  of 
managing  people.  This  is  a  hands-on 
job  that  requires  strong  leadership.  We 
are  a  46,000,  two-edition  paper  with  a 
reputation  for  strong  design  and  organi¬ 
zation.  Send  resume,  5  to  7  layout 
samples  to  John  Meyer,  Managing 
Editor,  Wilmington  Morning  Star,  PO 
Box  840,  Wilmin^on,  NC  28402. 

NEWS  EDITOR 

College-town  daily  seeks  a  self  starter 
for  the  top  slot  on  its  AM  edition.  Job 
gives  a  lot  of  autonomy.  Position  calls 
tor  strong  skills  in  wire  selection  and 
layout  and  a  sense  of  fun.  We  are  a 
23,500-circulation  Knight-Ridder 
newspaper.  Send  resume  and  samples 
of  editing  and  layout  to  the  Personnel 
Department,  Centre  Daily  Times,  Box 
89,  State  College,  PA  16804.  Equal 
Opportunity  Emplover. 


NEWS  EDITOR 

Immediate  opening  for  experienced 
news  editor.  Strong  supervisory,  layout 
and  head  writing  skills  necessary.  Top 
pay  and  benefits.  Strong  professional 
with  minimum  of  4  years  experience. 
Become  part  of  an  aggressive  news 
management  team  at  a  progressive 
Zone  5  metro  area  daily.  Send  resume, 
references,  work  samples  and  salary 
requirements  to  Box  1214,  Editor  & 
Publisher. 


Circulate  Your  Jobs, 
Services,  Talents 
to  the  Largest 
Newspaper  Audience 
in  the  World 
with  E&P  Classifieds 


TRADE  MAGAZINE  EDITOR 
National  monthly  trade  magazine  on 
vehicle  cleaning  is  seeking  editor  with 
3-5  years  journalism  experience.  Must 
show  demonstrated  interest  in  business 
journalism  and  be  willing  to  move  to 
upstate  NY.  Salary  and  benefits  compe¬ 
titive.  Send  resume  to  Box  1161,  Editor 
&  Publisher. 

WASHINGTON  REPORTER 
Major  newspaper  group  has  opening  for 
reporter  to  provide  regional  coverage  of 
Congress,  federal  agencies  in  its 
Washington  bureau.  Minimum  3  years 
hard  news  experience,  wire  service  or 
legislative  background  a  plus.  Resume 
and  clips  tO:  Editor,  PO  Box  7608, 
Washin^on,  D.C.  20044. 

WASHINGTON  EDITOR 
HOUSTON  EDITOR 

Daily  business  newsletter  in  natural  gas 
industry  needs  bureau  chiefs  for 
Washington,  DC  and  Houston  (non 
smokers).  Good  pay.  Rush  resume  to 
Box  27717,  Houston,  TX  77227-7717. 

WATERTOWN  DAILY  TIMES  —  serving 
fast  growing  area  of  New  York  State-is 
launching  Sunday  edition  in  fall  and  has 
vacancies: 

•State  Editor  creative  manager  needed 
to  supervise  13  reporters  in  seven 
bureaus. 

•Reporters-for  city  room,  bureaus, 
sports 

•Copy  Editor 
•Photographer 

Above  average  salaries.  Company  paid 
life  insurance,  generous  savings  plan, 
pension. 

Ideal  community  to  raise  family.  Close 
to  Thousand  Islands,  Adirondacks. 
Candidates  from  Northeast  preferred. 
Write  Vacancies,  The  Times,  Watertown, 
NY  13601.  Please,  no  phone  calls. 

WEEKLY  NEWSPAPER  GROUP  in  Zone 
2  need  nuts  ad  bolts  copy  editor  who 
will  be  number  2  person  in  news  depart¬ 
ment.  Must  have  clear  idea  of  what 
makes  for  solid  and  interesting  stories. 
Looking  for  someone  with  sto^  ideas. 
Reporting  experience  essential.  VDT 
experience  helpiful.  Send 
resume, salary  eimectations  and  three 
clips  to  Box  1227,  Editor  &  Publisher. 

WRITER/ANALYST 

Premier  service  monitoring  terrorism 
and  political-stability  risks  for  U.S. 
companies  abroad  seeks  journalist  with 
excellent  writing  skills  and  at  least  5 
years  experience.  Overseas  studies  or 
service  essential.  Miami  location. 
Excelllent  salary/benefits.  Send  resume 
and  two  writing  samples  to  PO  Box 
41-4177,  Miami  Beach,  FL  33141. 


EDITOR 


THE  BOSTON  HERALD 
Continued  rapid  growth  forces  us  to 
again  beat  the  bushes  for  talented-but 
experienced-copy  editors.  Reporting 
background  and  at  least  three  years' 
editing  experience  a  must.  Previous 
tabloid  layout  experience  helpful.  We're 
looking  for  doers  who  want  to  grow  with 
us.  EOE.  Write  to: 

George  Kindel 

Assistant  Managing  Editor-News 
The  Boston  Herald 
1  Herald  Square 
Boston,  MA  02106 
No  phone  calls,  please! 

THINK  ABOUT  YOUR 
FUTURE, AND  OURS 
Because  we  intend  to  be  a  great  news¬ 
paper,  we  never  stop  looking  for  great 
reporters.  If  you’re  one,  and  would 
consider  signing  on  with  one  of  the  best 
non-metro  newspapers  in  the  country, 
let  us  know  who  you  are  and  where  you 
are.  We  don’t  have  an  opening  at  the 
moment,  but  when  we  do,  we’ll  hire  the 
best.  If  you  have  at  least  five  years’  daily 
newspaper  experience  and  think  you’ll 
know  an  outstanding  opportunity  when 
you  see  one,  send  us  a  letter  and  a 
resume  and  we’ll  send  you  a  copy  of  our 
newspaper.  If  that  doesn’t  convince 
you,  nothing  we  can  say  is  likely  to. 
Send  to  The  Anchorage  Daily  News,  PO 
Box  14-9001,  Anchorage,  AK 
99514-9001. 


_ MAILROOM _ 

NIGHT  MAILROOM  SUPERVISOR  for 
The  Ledger,  Lakeland,  FL.  1372P, 
Cheshire  labeler  and  Muller-Saddle 
Stitcher  experience  necessary.  Two 
years  management  desired.  Send 
resume  or  call  Randy  Richards,  PO  Box 
408,  Lakeland,  FL  33802, 

(813)  687-7000. 

PHOTOGRAPHER 

AWARD-WINNING  PHOTOGRAPHER 
needed  for  award-winning  newspapers. 
We’re  a  group  of  weekly  newspapers  in 
Arizona’s  cool  mountain  country  which 
consistantly  wins  state  and  national 
photography  awards.  We  need  a 
talented,  ambitious,  hard  working 
photographer  to  continue  that  tradition. 
Experience  isn’t  necessary  but  is 
preferred;  good  lab  skills  are  mandat¬ 
ory;  reporting  skills  are  not  necessary 
but  are  preferred.  Excellent  pay  (experi¬ 
ence  is  rewarded)  good  benefits  and 
great  living  conditions  in  some  of  Arizo¬ 
na’s  most  beautiful  country.  If  you’re 
looking  for  a  challenge  and  the  freedom 
to  be  creative,  this  may  be  your  last 
chance.  Send  clips,  resume  to  Jack 
Tanner,  Managing  Editor,  White  Moun¬ 
tain  Independent,  PO  Box  1570,  Show 
Low,  AZ  85901. _ 

PHOTOGRAPHER  FOR  1 1,000  circula- 
tion  weekly  in  Sun  Valley,  Idaho.  Must 
be  highly  skilled  in  sports/action  shots, 
have  general  assignment  versatility,  and 
accomplished  in  darkroom  and  news¬ 
paper  production  techniques.  Only  very 
hard  workers  need  apply.  Degree 
required.  Send  resume,  references, 
photo  samples  to  Idaho  Mountain 
Press,  Box  1013,  Ketchum,  ID  83340. 


_ PRESSROOM _ 

EXPERIENCED  GOSS  URBANITE 
pressperson.  Great  location.  Good 
benefits.  In  Florida  West  Coast.  Contact 
Arnold  MacDonald  (813)  629-2511. 

WORKING  FOREMAN  well  rounded  for 
Florida  West  Coast  operation.  Take 
charge,  self  starter  to  run  pressroom. 
Goss  Urbanite  expertise  mandatory. 
Contact  Arnold  McDonald,  (813) 
629-2511. 
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SALES 


POSITIONS  WANTED 
EOrrORIAL 


POSITIONS  WANTED 
EDfTORIAL 


FIELD  SALES 
MANAGERS 

GRAPHIC  MANAGE¬ 
MENT  ASSOCIATES 
INC.,  the  Inserter 
Company,  has  immediate 
requirement  for  Field 
Sales  Managers  responsi¬ 
ble  for  the  marketing  and 
sales  of  GMA  inserting 
system  to  the  newspaper 
industry  throughout  the 
United  States.  Excellent 
sales  and  commission 
plan  and  fringe  benefits. 
Please  forward  resume  to: 
Graphic  Management 
Associates,  Inc. 

1 1  Main  Street 
Southboro,  MA  01772 
Attn:  Manager  of  Human 
Resources. 


LOOKING  FOR  SALESMAN  with  experi¬ 
ence  in  selling  press  equipment  and 
mailroom  equipment.  Must  be  able  to 
travel.  Please  call  (213)  256-4791. 


PRINTING  SALES.  Commercial  news 
web.  World  Printing,  1104  Central 
Ave.,  Albany,  NY  122C)5. 


THE  NATION'S  LARGEST  newspaper 
supply  company  is  looking  for  a  few 
go^  sales  professionals.  Total  respon¬ 
sibility  for  the  development  and  expan¬ 
sion  of  several  key  multi-state  market¬ 
ing  areas.  Up  to  50%  travel.  Market 
centers  include:  Dallas,  Kansas  City, 
Minneapolis/St.  Paul  and  Atlanta. 
Please  send  resume,  with  experience 
and  earning  requirements,  to  Box  1217 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER;  Newsprint 
Web.  Many  tabloids.  Oversee  type, 
pre-press,  scheduling,  printing.  World 
Printing,  1104  Central  Ave.,  Albany,  NY 
12205. 


EDITOR  &  PUBLISHER 
11  West  19th  Street,  NY  NY 


POSITIONS 


WANTED 


ADMINISTRATIVE 

COMMUNITY  NEWSPAPER 
PUBLISHER — Wrapping  up  the  sale  of 
my  successful  southern  weekly  to  large 
chain.  Looking  for  highly  challenging 
opportunity  with  community  newspap¬ 
er,  daily  or  weekly.  Family  man  in  30s  is 
profit-producer  who  also  makes  product 
look  good.  Box  1141,  Editor  & 
Publisher. 


GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  Carolina,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  1164, 
Editor  &  Publisher. 


"SEASONED"  General  Manager  seeks 
new  challenge  with  large  weekly  or 
weekly  group  in  Zones  1,  2,  3.  Staff 
motivated  and  building  ad  sales  are  my 
forte.  "Bottom  line"  responsible.  Reply 
Box  1222,  Editor  &  Publisher. 

SELF-STARTING  manager  with  diversi¬ 
fied  newspaper  experience  seeking  a 
challenge.  Strong  base  in  sales.  Box 
1221,  Editor  &  Publisher. 


ART/GRAPHICS 

Ambitious  artist  seeks  editorial  cartoon¬ 
ist  position.  Spot  illustrations.  Photo 
writing  and  mechanical  skills.  Degree. 
Male,  24.  For  resume  and  samples;  Rob 
Maystead,  30768  Maystead  Road,  Burr 
Oak.  Ml  49030,  (616)  489-2740. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  12,000 
daily.  Experienced  man,  desires 
change.  Box  1234,  Editor  &  Publisher. 

CIRCULATION  MANAGEMENT:  Prog- 
ressive  change  is  the  Key  to  Success! 
Daily  AM/PM,  Weekly,  TMC,  Promotion, 
Management  experience,  8  years  in 
Circulation  field.  Growth  oriented  orga¬ 
nizer.  Resume  or  portfolio  upon 
request.  Box  1230,  Editor  &  Publisher. 


EDITORIAL  PAGE  editor-writer  to  lead 
or  join  page-a  seasoned,  awards- 
winning,  do-it-all  pro.  One  of  the  best. 
Bright  features  also  are  specialty; 
perhaps  serving  a  dual  writing  need. 
Open  to  other  writing  assignments.  Box 
1223,  Editor  &  Publisher. 


SHARP  INVESTIGATIVE  REPORTER. 
International/national  news  beat.  Top 
skills  freelancer  seeks  major  mid-sized 
daily.  Zones  2,  9,  4  preferred.  Colum¬ 
bia  J-school  grad  (82)  with  major  wire/ 
weekly/magazine  experience.  Speak 
French  and  Spanish.  Great  clips.  Hard 
news  only,  any  offer  considered. 
Contact  A.  d’Adesky,  20  Clinton  St. 
(3F),  New  York,  NY  10002  (212) 
674-4736. 


MISSOURI  J-School  grad  with  6  years 
experience  on  weekly  and  twice-weekly 
papers  seeks  reporting  position  on  daily 
in  Zone  9  (any  desk,  any  beat).  Satis¬ 
faction  guaranteed.  For  resume,  refer¬ 
ences  and  clips,  call  Tom  at 
(604)  286-3148  in  evenings. 


NEED  A  well-planned,  well-edited 
sports  section?  Quality  metro  sports 
copy  editor  seeks  sports  editor  or  assis¬ 
tant  sports  editor  job.  2-time  APSE  best 
section  while  sports  editor  at  35,000 
AM.  Box  1188,  Editors  Publisher. 


NEWSROOM  PRO  seeks  management 
position-strong  writer,  columnist,  copy 
editor,  layout  man.  Solid  experience  in 
management  and  administration.  Box 
1233,  Editor  &  Publisher. 


OUTDOOR  EDITOR/WRITER 
10-year  news  veteran  three  dozen 
awards.  Outdoor  Writers  Association 
credentials.  Seeking  to  cover  outdoors/ 
environment  as  field  should  be  covered 
for  you  increasingly  recreation-oriented 
readers. 

Box  1202,  Editor  &  Publisher. 


PART-TIME  but  steady  COPY  EDITING 
work  wanted  rural  Zone  1  by  journalist 
with  30  +  years  experience;  three  time 
national  award  winning  reporter,  former 
LIFE  staffer,  widely  published  with 
some  daily  column  and  edit  writing 
experience.  Reply  Box  1207,  Editor  & 
Publisher. 


SKILLED  DESKMAN.  Former  managing 
editor,  city  editor.  Mature.  Adept  at 
handling  news,  features,  photos,  work¬ 
ing  with  reporters.  Metro,  smaller  daily, 
academic  credentials,  editorial  page 
experience.  Recently  made  ill-advised 
move.  Seek  quality  paper,  pleasant 
location.  Prefer  upstate  New  York, 
upper  New  England,  comparable  area. 
Box  1190,  Editor  &  Publisher. 


1986  GRADUATE  seeks  sportswriting 
position  with  daily.  BA  in  English, 
strong  college  journalism  background. 
Contact  Alex  Kimball,  27  Old  Wagon 
Rd.,  Old  Greenwich,  CT  06870,  (203) 
637-2183. 


ARTS  WRITER  seeking  medium-sized 
daily.  6  years  experience.  Music,  film, 
theater,  etc.  Write  or  call  Larry  Jaffee, 
522  E.  College  Ave,  Apt.  301,  State 
College,  PA  16801,  (814)  237-8457. 

AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  colum¬ 
nist,  editor,  leader.  Can  produce  spar¬ 
kling  layouts.  Proven  circulation  buil¬ 
der.  Excellent  references.  All  Zones. 
Box  1146,  Editor  &  Publisher. 


AWARD-WINNING  newsman,  former 
publisher,  seeks  weekly  publisher  or 
daily  news  executive  position  in  West, 
preferably  Zone  9.  Box  1220,  Editor  & 
Publisher. 


COPY  CHIEF,  7-day  state  capital  AM, 
20+  years  experience,  awards,  seeks 
senior  newsroom  position.  Box  1224, 
Editor  &  Publisher. 


COPY  EDITOR:  Hard-working,  25-year- 
old  with  two  years  of  reporting  and  edit¬ 
ing  experience  or  mid-size  California 
dailies  seeks  news  or  sports  desk  posi¬ 
tion.  Will  relocate.  Richard  (415) 
753-6734. 


TOUGH,  HUNGRY  reporter  on  large 
weekly  seeks  switch  to  daily.  City  hall, 
education,  business,  sports  and 
features  experience  since  graduating 
from  1983  J-school.  Will  relocate  to  any 
region.  Box  1163,  Editor  &  Publisher. 

TURN  those  rough  diamonds  into 
polished  gems.  Editor  with  compulsion 
for  clean  copy  and  flair  for  color  layout 
seeks  job  on  San  Francisco/Bay  Area 
newspaper.  Will  work  nights,  weekends. 
Box  1229,  Editor  &  Publisher. 


TV  COLUMNIST/EDITOR/CRITIC  for 
respected  Zone  5  daily  seeks  similar  job 
in  California.  Solid  newspaper  experi¬ 
ence  as  reporter  and  copy  editor,  plus 
16  years  writing  about  television, 
running  four-man  TV  department  and 
editing  TV  magazine.  Looking  for  a  new 
challenge.  Box  1193,  Editor  & 
Publisher. 


PUBUC  RELATIONS 

BUREAU  CHIEF— 12  years  experience 
national  and  foreign  staff  correspondent 
with  newsmagazines,  masters  degree. 
Seeks  challenging  position  in  public 
relations,  other.  Box  1205,  Editor  & 
Publisher. 


SUBURBAN  MILWAUKEE  weekly 
group  has  opening  for  production  mana¬ 
ger,  21  newspapers,  3  shoppers.  Must 
have  proven  people  skills,  experience  in 
publication  workflow.  Growing  firm, 
congenial  atmosphere,  choice  of  urban 
or  rural  living,  excellent  pay,  benefits. 
Community  Newspapers  Inc.,  PO  Box 
7,  Oak  Creek,  Wl  53154,  or  call  Gener¬ 
al  Manager,  Wayne  Toske  (414) 
768-5800. 


Take  one  GIANT  step 
towards  a  better  job 
by  placing  your  ad 
in  Positions  Wanted 


SPORTS  DESK,  layout  and  editing. 
Emphasis  on  imaginative  layout,  good 
writing.  Medium-size  daily  in  strong 
sports  market.  Zone  3.  Box  1176, 
Editor  &  Publisher. 


SPORTS  PERSON  with  experience 
wants  position.  Mild  or  warm  climate 
preferred.  Versatile,  but  not  a  photogra¬ 
pher  Resume,  references  on  Request. 
Box  1139,  Editor  &  Publisher. 


SPORTS  WRITER— Daily  and  weekly 
experience;  seeks  daily  reporting  spot- 
adept  at  all  coverages,  photography  and 
development,  page  layout.  A  fine  writer 
who  understands  sports  and  can 
express  it.  (614)  237-2418. 

SPORTSWRITER  with  two  years  report¬ 
ing  experience  seeks  position  with  daily 
in  Zones  7,  8,  or  9.  Have  strong  sports 
background  and  photo  skills.  Contact 
Russ  Meisner,  419  S.  Cedar  #5, 
Cortez,  CO  81321,  (303)  565-2465. 
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SHOP  TALK  AT  THIRTY 


Trial  publicity  and  the  gag  on  iawyers 


By  John  D.  Zelezny 

About  70  journalists,  attorneys  and 
judges  met  in  Phoenix  this  spring  to 
discuss  —  and  criticize  —  Rule  3.6 
of  the  American  Bar  Association’s 
“Model  Rules  of  Professional  Con¬ 
duct.” 

The  rule  prohibits  lawyers  from 
revealing  to  the  press  a  wide  range  of 
information  pertaining  to  judicial  pro¬ 
ceedings.  It  is  an  attempt  to  help 
insure  that  trials  are  conducted  in  the 
courtroom  and  not  in  the  media.  It  is 
directed,  at  least  in  part,  to  protecting 
constitutional  guarantees  of  an  impar¬ 
tial  jury. 

But  the  Phoenix  conference,  which 
was  sponsored  by  the  Maricopa 
County  Bar  Association,  brought  out 
more  criticism  than  praise  for  Rule 
3.6  —  from  lawyers  as  well  as  jour¬ 
nalists. 

Rule  3.6  applies  to  both  civil  and 
criminal  proceedings.  It  forbids  a 
lawyer  from  making  a  statement  to 
the  media  if  he  “reasonably  should 
know  that  it  will  have  a  substantial 
likelihood  of  materially  prejudicing 
the  proceeding.” 

But  it  doesn’t  stop  there.  Part  (b)  of 
the  rule  lists  several  categories  of 
information  which  are  proscribed  as 
being  per  se  prejudicial,  such  as:  the 
reputation  of  a  party  or  witness,  or 
their  expected  testimony;  the  exis¬ 
tence  or  contents  of  a  confession;  the 
results  of  any  examination  or  test;  or 
even  the  fact  that  a  person  has  been 
charged  with  a  crime. 

Part  (c)  lists  the  information  which 
attorneys  may  always  reveal  to  the 
press,  including  anything  contained  in 
a  public  record,  the  litigation  sched¬ 
ule,  and  the  general  nature  of  a  claim 
or  defense. 

According  to  the  ABA,  five  states 
—  Arizona,  Arkansas,  Missouri, 
Nevada  and  Washington  —  have 
adopted  the  model  rule  without  sub¬ 
stantive  change.  Six  others  — 
Delaware,  Minnesota,  Montana, 
New  Hampshire,  New  Jersey  and 
North  Carolina  —  have  adopted  Rule 
3.6  with  one  or  more  substantive 
changes. 

Bar  associations  in  15  other  states 
have  recommended  to  their  highest 
courts  that  Rule  3.6  be  adopted,  in 
most  cases  without  change.  Other 
states  may  soon  follow. 


(Zelezny  is  a  member  of  the  State  Bar 
of  California  and  an  assistant  professor 
of  Journalism  at  Humboldt  State  Uni¬ 
versity.) 


Once  adopted,  the  rule  is  a  basis  for 
attorney  discipline,  which  in  the  most 
extreme  cases  could  mean  disbar¬ 
ment. 

The  disciplinary  rule  is  just  one  of 
several  methods  used  to  protect  the 
integrity  of  judicial  proceedings 
against  the  perceived  dangers  of  trial 
and  pre-trial  publicity  in  the  media. 
Other  methods  include  venue 
changes,  continuance,  jury 
sequestrations,  judicial  orders  that 
trial  participants  not  speak  to  the 
media,  and  —  in  rare  instances  — 
even  gag  orders  on  the  press. 

Judicial  willingness  to  combat  trial 
publicity  increased  in  1966,  after  the 
U.S.  Supreme  Court  in  Sheppard  v. 
Maxwell  censured  a  trial  judge  for 
allowing  the  press  to  create  a  “carni¬ 
val  atmosphere”  at  a  murder  trial. 


a  policy  of  silence  may  only  fan  the 
spread  of  rumors  and  the  terror  of  an 
uninformed  public.  In  such  cases 
there  is  a  legitimate  public  interest  in 
the  details  of  criminal  charges,  lab¬ 
oratory  tests  and  confessions. 

Then  there’s  the  free-speech  ques¬ 
tion.  Rule  3.6  might  be  an  unconstitu¬ 
tional  restriction  of  lawyers’  First 
Amendment  rights. 

The  predecessor  to  3.6  was  the 
ABA’s  model  Disciplinary  Rule  7- 
107,  which  had  been  adopted  by  many 
states.  In  1979  the  4th  U.S.  Court  of 
Appeals  held  that  Rule  7-107  was 
unconstitutional  as  it  pertained  to 
civil  trials,  and  two  of  the  judges 
thought  the  entire  rule  failed  constitu¬ 
tional  muster. 

Rule  3.6  is  a  streamlined  version  of 
its  predecessor,  but  in  most  substan¬ 


The  disciplinary  rule  is  just  one  of  several  methods 
used  to  protect  the  integrity  of  judicial  proceedings 
against  the  perceived  dangers  of  trial  and  pre-trial 
publicity  in  the  media. 


If  there  was  a  majority  opinion  at 
the  Phoenix  conference,  however,  it 
was  that  Rule  3.6  goes  too  far  —  that 
through  its  substantial  listing  of  pre¬ 
sumptively  prejudicial  information 
the  rule  has  not  adequately  accounted 
for  the  public’s  right  to  know  nor  for 
lawyers’  rights  of  free  speech. 

One  of  the  keynote  speakers,  a  for¬ 
mer  U.S.  attorney,  said  that  when  the 
news  stories  are  published  prior  to 
trial,  the  voir  dire  questioning  of 
potential  jurors  is  an  effective  way  to 
screen  out  those  who  recall  the  news 
accounts.  Therefore,  3.6  (b)  prohibits 
statements  which  in  the  vast  majority 
of  cases  would  not  actually  be  pre¬ 
judicial  to  the  subsequent  trial. 

Furthermore,  even  when  jurors 
read  news  reports  concurrent  with  the 
trial,  some  studies  indicate  that  jurors 
are  not  prejudiced  by  the  evidence 
presented  outside  the  courtroom. 

For  example,  a  statistical  study 
published  in  this  spring’s  issue  of 
Communication  Quarterly  examined 
actual  criminal  cases  where  there  was 
extensive  media  publicity  damning  to 
the  defendants.  The  author  concluded 
that  the  number  of  newspaper  stories 
could  not  be  used  to  predict  guilt  attri¬ 
bution. 

By  restricting  the  flow  of  informa¬ 
tion  unnecessarily.  Rule  3.6  may  be 
striking  an  injurious  social-policy 
balance.  Particularly  in  criminal  mat¬ 
ters  when  a  trial  is  still  months  away. 


tive  respects  it  is  similar.  Its  success 
against  First  Amendment  challenges 
is  by  no  means  guaranteed. 

There  are  a  couple  ways  for 
lawyers  and  journalists  to  work 
around  Rule  3.6,  at  least  partially. 

First,  attorneys  who  want  certain 
information  made  public  —  for  what¬ 
ever  reason  —  can  often  slip  the 
information  into  written  pleadings 
and  motions.  These  are  public  rec¬ 
ords.  Not  only  may  reporters  exam¬ 
ine  these  documents  at  the  court¬ 
house,  but  the  attorney  could  orally 
reveal  their  contents  to  the  press  or 
even  distribute  copies.  This  would 
not  violate  Rule  3.6  due  to  the  public 
records  exception. 

Second,  attorneys  can  probably 
supply  information  to  reporters  with¬ 
out  violating  the  rule  if  that  informa¬ 
tion  is  stipulated  for  background  use 
only. 

The  rule  prohibits  an  attorney  from 
making  potentially  prejudicial  state¬ 
ments  “that  a  reasonable  person 
would  expect  to  be  disseminated  by 
means  of  public  communication.” 
So,  a  reporter’s  promise  that  the 
information  is  “off  the  record”  would 
dissolve  any  expectation  of  publica¬ 
tion  and  allow  the  attorney  to  speak 
freely. 

Of  course,  some  lawyers  may  not 
feel  restrained  by  Rule  3.6  given  the 
low  incidence  of  disciplinary  pro¬ 
ceedings  against  attorneys. 


44 


EDITOR  &  PUBLISHER  for  August  2,  1986 


Color  Sells. 

Sell  your  color 
capability 

in  Editor  &  Publisher’s 
September  27  issue. 
Closes  9/15. 


:  212  6754380/New  York^ 

^  312  645>0123/Chicago 
^  213  382-6346/Los  Angeles 

415  421*7950/S2U[i  Francisco 

416  833-6200/Toronto 


call  us  today! 


SPREADING  THE  WORD: 

A  TESTAMENT  FROM  EL  PASO 


What  can  one  newspaper  do 
about  the  problems  of  illiteracy  in 
its  own  city,  much  less  the  rapidly 
growing  problem  in  the  nation? 

The  El  Paso  Herald-Post  has 
launched  a  crusade. 

Working  with  other  com¬ 
munity  groups,  the  Herald-Post 
has  declared  war  on  illiteracy  Its 
campaign  includes  everything 
from  rallies  to  entice  children 
and  adults  with  the  joys  of  read¬ 
ing,  to  programs  to  help  juvenile 
offenders  attain  literacy  skills. 

The  forces  become  more  power¬ 
ful  with  each  new  community 
and  business  ally. 

And  the  crusade  is  now  ignit¬ 
ing  interest  beyond  El  Paso.  The 
Herald-Post  is  developing  a  blue¬ 
print  for  other  newspapers  to 
join  in  the  battle.  ‘  ‘The  time  has 
come,’  ’  editor  Jay  Ambrose  de¬ 
clared,  ‘  ‘to  preach  the  word,  the 
printed  word,  to  celebrate  read¬ 
ing  and  its  many  rewards ;  to 
defend  the  greatest  civilizing  force 
in  the  history  of  mankind  against 
the  ravages  of  inadequate  edu¬ 
cation  and  social  neglect.’  ’ 

El  F^so  Herald-R)st  Staff  Photo  by  Carolyn  Cole 

El  Paso  Community  College  instructor  Leon  Blevins  takes  children 
on  an  adventure  at  a  reading  rally 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 

LITERACY:  WE  OPEN  DOORS  TO  A  WIDER  WORLD 
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